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BRAVA Magazine encourages women in the Madison area to 
thrive in their lives through content that inspires, empowers 
and initiates change. 

Our permission-based audience trusts BRAVA because of 
its commitment to local businesses and organizations, the 
informative and uplifting stories it shares, and its dedication to 
inspire women in their current season of life.

TOP 5 TOPICS OUR READERS LOVE: 

AUDIENCE 
DEMO 77% 81% 93% 78%

of our 
readers are 
between 
the ages  
of 35-64

of our 
readers 
own their 
primary 
residence

say it is 
important 
to shop 
local 
businesses

want 
to read 
about 
things 
to do in 
Madison

Health • Things to do • Food • Home & Garden • Travel

15K bi-monthly circulation
650 newsstand & lobby copies
13.5K website visits/issue 

9.2K            followers
5.1K   followers
5.9K            email subscribers

Shayna Mace, Editorial Director 
& Dena Frisch, Advertising Sales Manager

SOME OF OUR CURRENT CLIENTS

OUR REACH
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JANUARY/FEBRUARY
Ad Close: 12/10
Materials Due: 12/15
Ship Date: 1/4

EDITORIAL CALENDAR

WOMEN TO WATCH ISSUE
FEATURES: Women to Watch, an inspiring 
home tour
BEAUTY & STYLE: Upping your brow game
DWELL: A designer-inspired room, guide to 
choosing flooring
GO + DO: Spa-worthy escapes

EVENT SPONSORSHIP: 
Women to Watch 
(Print + Digital + Event)
PROFESSIONAL PROFILES: 
Female Leaders in Real Estate, 
Mortgage & Insurance
SPECIAL SECTION: 
Senior Living Communities & Lifestyle

MAY/JUNE
Ad Close: 4/10
Materials Due: 4/15
Ship Date: 5/5

PROFESSIONAL PROFILES: 
Women in Dental

SPONSORED CONTENT: 
Summer Travel Guide

THE HOME & GARDEN ISSUE
FEATURES: A fabulous house tour, garden 
delights, women and incarceration, second acts 
after retirement 

DWELL: What’s hot in home décor, outdoor 
living ideas 

GO + DO: Free, family-friendly activities

MARCH/APRIL
Ad Close: 2/10
Materials Due: 2/9
Ship Date: 3/5

THE MONEY ISSUE
FEATURES: Expert answers to your 
money questions, finding purpose after pain, 
secondhand shopping guide 
DWELL: Color cues, tips for decluttering 
and donating 
GO + DO: Exploring a Madison neighborhood

PROFESSIONAL PROFILES: 
Women in Law
SPECIAL SECTION:
BRAVA At Home
Women’s Health

ISSUE 
EDITORIAL

ADVERTISING
OPPORTUNITIES

IN EVERY ISSUE: 
• SPONSORED CONTENT
• FOOD & DRINK
• SHOP LOCAL 
• BRAVA ADVERTORIAL SERIES

*The preceding Friday will serve as the deadline when dates fall on a weekend.

JULY/AUGUST
Ad Close: 6/10
Materials Due: 6/15
Ship Date: 7/5

THE WELLNESS ISSUE
FEATURES: Hormones and your health, summer 
fun guide, cool couples 
DWELL: Timeless design style, keeping your 
home healthy 
GO + DO: Summer festivals

SPONSORED CONTENT: 
Memory Care 
Interior Design Profiles

  

SEPTEMBER/OCTOBER
Ad Close: 8/10
Materials Due: 8/15
Ship Date: 9/5

WOMEN IN BUSINESS ISSUE
FEATURES: Secrets of successful women, 
exploring the impact of upcoming elections,
arts and entertainment season preview 

DWELL: New home build trends, interior 
design tips

GO + DO: Exploring the Driftless Area   

PROFESSIONAL PROFILES: 
Women in Business

SPONSORED CONTENT: 
Fall Travel Guide
BRAVA At Home

 

NOVEMBER/DECEMBER

Ad Close: 10/10
Materials Due: 10/15
Ship Date: 11/5

THE HOLIDAY ISSUE
FEATURES: On the front lines with first 
responders, women in Madison’s food industry, 
winter fun 

DWELL: Holiday mantel décor, closet organization 

GO + DO: Fun date nights

SPONSORED CONTENT: 
Small Town Holiday Travel
Senior Care

SPECIAL SECTION:  
Chef Profiles
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ADVERTISING RATES

SPONSORED CONTENT PROFESSIONAL PROFILES 

BRAVA ADVERTORIAL 
SERIES

ASK THE EXPERT

FULL PAGE

2/3 PAGE

1/2 PAGE

1/3 PAGE

SHOP LOCAL

1/6 PAGE

SPREAD

BACK COVER

INSIDE COVERS 
+ PAGE 1

FULL PAGE PLACEMENT 
GUARANTEED (pages 2-13)

FULL PAGE

1/2 PAGE

1/3 PAGE

FULL PAGE

1/2 PAGE

1/3 PAGE

FULL PAGE FULL PAGE

SIZE

SIZE SIZE

SIZE SIZE

6X 3X 1X

1,745

1,500

1,085

775

450

435

3,400

2,600

2,400

1,985

2,095

1,445

995

1,755

1,135

825

1,930 2,275

1,810

1,575

1,125

805

470

450

3,570

2,730

2,520

2,075

1,930

1,680

1,200

865

500

480

3,800

2,850

2,595

2,200

All rates are net.

CONTACT US: 
DENA FRISCH, SALES MANAGER |  DENA@NTMEDIAGROUP.COM |  608.220.2120

951 KIMBALL LN., STE. 122 |  VERONA, WI 53593  |  608.848.6700 |  BRAVAMAGAZINE.COM

DESIGN PROFILES

FULL PAGE

SIZE

1,695

1/2 PAGE 1,095
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ADVERTISING SPECIFICATIONS

SPECIAL ADVERTISING EXAMPLES

SPREAD SPREAD FULL PAGE

FILE SUBMISSION GUIDELINES:

PRINT-READY ADS 
Your ad must be press-quality (300 dpi) 
designed with proper size and bleeds 
described to the left, CMYK preferred, 
flattened PDF. Ads containing spot colors 
or RGB color space will be automatically 
converted to four-color process. Submit  
press-ready ads to ads@ntmediagroup.com.

AD DESIGN BY BRAVA
If you do not have an existing ad that meets 
our specs, our design department can create 
original artwork for you. Ad rates include one 
hour of design time at no charge.

Any design or revision required to an ad after 
approval deadline will be invoiced at the 
standard rate of $75 per hour. 

PHOTOGRAPHY
All image resolutions must be at least 300 dpi, 
and CMYK preferred. JPEG, TIFF, and EPS are 
acceptable file formats. Images downloaded 
from search engines will not be accepted.

LOGOS
Submit original logo in EPS or AI (vector), or 
TIFF or JPEG (pixel) formats with a resolution 
of at least 300 dpi and CMYK preferred. RGB 
or Spot Pantone colors will be automatically 
converted. All fonts must be outlined if 
supplying vector files.

SPREAD:
17.0" x 11.125"  
(includes bleed)

FULL PAGE:  
Trim size:  
8.375" x 10.875" 
Live area:  
7.25" x 9.75" 
Add 0.125" bleed:  
8.625" x 11.125"

2/3 VERTICAL:  
4.5" X 9.75"

1/2 HORIZONTAL:
6.875" X 4.75" 

1/3 VERTICAL:  
2.15" X 9.75" 

1/3 SQUARE:  
4.5" X 4.75" 

SHOP LOCAL:  
3.125" X 4.75"

1/6 VERTICAL:  
2.15" X 4.75"

Sponsored content and professional profiles:  
See our editorial calendar for advertising opportunities specific to your industry and speak with Dena Frisch for rates and ad sizes.

1/3 V2/3 

1/6 1/3 S

1/2 

S P E C I A L  A D V E R T I S E M E N T

S H O P  L O C A L

QET BOTANICALS
2018 Main St.
Cross Plains, WI 53528
608.798.1738 
QetBotanicals.com

DÉCOR FOR THE  
WELL-DRESSED HOME
3000 Cahill Main, Suite 215
Fitchburg, WI 53711
608.444.0571
decormadison.com

HOME 
DÉCOR
Unique home 
accents and 
local art. We 
showcase 
several styles 
including 
contemporary, 
modern, 
eclectic, 
transitional and 
more. Stop in 
and shop with 
a professional 
interior 
designer!

WE “C” YOU...
And we A, F, E and K you too! Feed and protect your skin 
safely with our Purely Suite of Vitamin Serum Boosts.  
Shop in store or online. It’s skin bliss!

MCFEE ON MAIN
400 E. Main St.
Mount Horeb, WI 53572
mcfeeonmain.com

THAT COZY 
FALL STYLE 
The perfect piece  
for your fall 
wardrobe; a cozy 
wrap that works both 
as an outdoor piece 
or over your jammies 
while having your 
morning coffee. It’s 
like you’re wrapped 
in love every time 
you wear it.

SPRING  
INTO FALL   
Great transitional 
pieces for year-round  
wear. Cozy and casual  
to fashion-forward 
styles. Come check 
out our fun, new 
apparel, shoes, 
accessories, jewelry, 
gifts and more!

CIAO BELLA BOUTIQUE  
AND MORE
305 E. Main St.
Waunakee, WI 53597
608.849.2426
ciaobellaboutiqueandmore.com

Ciao Bella Boutique 
AND MORE

S P E C I A L  A D V E R T I S E M E N T
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SHOP LOCAL
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SPECIAL TRAVEL SECTION

Shop Janesvilleʼs Unique Boutiques and Shops
Head to Janesville to check 
out its unique variety of 
locally-owned shops, like 
Adorn Janesville, a boutique 
selling quality and handmade 
items sourced from both 
local and fair-trade artisans. 
Their unique selection 
includes leather bags, tarot 
cards, biodegradable sisal 
soap and bamboo boxer 
shorts. At Urban Boutique, 
which sells stylish women’s 
clothing and accessories, you 
can score cow-print boots, 
knee-length cardigans or a 
crossbody purse. Shop your 
favorite brands at Velvet & 
Tulle like Lucky, Nation and 

Michael Stars. At The French Lily Boutique, find a fresh new summer 
look, including a new outfit, accessories or even hairstyle.  

 For resale finds, head to 608 Vintage, a 13,500-square-foot store loaded 
with items from more than 300 vendors. Many sell strictly vintage pieces, 
including clothing, jewelry and toys, but some offer handmade items. Visit 
Blessed Divine Creations where you can shop wares from local, Black-
owned businesses, including clothing, handmade gift baskets, fragrance, 
lotions and even cinnamon-roasted pecans and cashews. Art lovers should 
check out Raven’s Wish Gallery, where you can browse and 
purchase contemporary artwork from more than 75 regional and 
national artists. Their selection includes jewelry, freeform quilting, 
paintings, pottery and photography. 

 Both Rotary Botanical Gardens and the Rock County 
Historical Society gift shops feature art pieces and practical 
items from local and regional makers. They offer a nice selection of 
handmade jewelry, garden art, pottery and sculptures. You could 
pick up a set of hand-turned wooden salt and pepper shakers, a 
scented candle or fused glass garden art.

For more information on shopping, dining and recreational 
opportunities in Janesville, visit janesvillecvb.com.

Plan your visit at janesvillecvb.com

Catch Janesville’s vibe by dining at favorite local hotspots such as Sandwich Bar, Lark and Genisa Wine Bar. The 
colorfully-painted Sandwich Bar features gourmet sandwiches like It’s Not a Tuna Melt, a smoked-trout spread 
on toasted rye with Swiss cheese and apple. The casual-chic Lark is the place to enjoy a crispy pork-belly taco or 
mushroom pastrami and craft cocktails, while Genisa Wine Bar carries a selection of more than 100 international wines 
and offers specialty pizzas, charcuterie boards and decadent desserts.

Explore Janesville’s more than 60 pieces of 
public art, including 27 large-scale murals 
created by local, national and international 
artists. The collection also features 
sculptures, statues, historical markers and 
monuments. Go to janesvillecvb.com and 
download the Public Art Trail brochure to 
begin your arts exploration. It will be easy to 
spot some pieces, like the 5-story “In History 
We Trust” mural and “Resilience,” a 28-foot-
tall steel and glass sculpture with LED lighting 
that crosses the Rock River.
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FOLLOW THE ART TRAIL 

DINE LIKE THE LOCALS 

With a variety of lodging options 
it’s easy to extend your stay.

janesvillecvb.com • (800) 487-2757  •  

Wisconsin’s Newest Food & Shopping Destination

JANESVILLEJANESVILLE
Wisconsin’s newest dining & shopping destination

Pictured: Rock County Historical Society Gift Shop     ©Full Spectrum Photography

TRAVEL SPONSORED CONTENT

WHERE FORM MEETS FUNCTION

AT HOME SPECIAL ADVERTISEMENT Classic Custom
 H

om
es of W

aunakee  |  608.850.4450  |  401 N
. Century Ave., W

aunakee  |  cchofw
aunakee.com

  

Since 2005, Classic Custom Homes 

of Waunakee has been building 

custom homes full of time-honored 

craftsmanship. This long-standing history 

means the team at Classic Custom Homes 

understand the trends permeating the 

custom home industry. Some of these 

key trends pertain to kitchen and bath 

design. 

“Largely in part to the pandemic, 

kitchen and bath design has become 

more focused on functionality and 

organization,” says Jenn Anderson, 

designer at Classic Custom Homes. 

The biggest trends in kitchens right 

now are open-concept designs, smart 

appliances, textured materials and 

f lexible/functional spaces. 

“Whether you call it a butler’s pantry 

or a ‘dirty kitchen,’ these are quickly 

becoming some of the most asked-for 

spaces in new homes,” Anderson says. 

“They are multi-function rooms, giving 

homeowners additional storage space, a 

food prep area and can even include a 

secondary cleaning space for all those 

dishes while entertaining.”

In addition, homeowners are looking to 

focus on more of the little details in their 

spaces, like having smart appliances that 

are Bluetooth-enabled, or hidden outlets 

for small appliances. 

As far as finishes, currently the design 

team at Classic Custom Homes is seeing 

a slight move away from “all white” 

everything. Wood tones are coming back, 

along with a surge in bold colors like 

deep blues and greens. 

“These all pair great with white quartz 

or granite, black or gold hardware, and 

medium wood-toned f looring,” Anderson 

says. 

In bathrooms, larger walk-in showers 

with unique tilework, personalized 

storage solutions and heated f loors are 

top of mind for today’s consumers. And 

a lot of the same finishes in kitchens 

are spilling over into bathrooms as well. 

Anderson says spa-like finishes with pops 

of color are popular, as well as the classic 

white. Textured tiles for showers or 

accent walls with hexagons or fish scale 

tiles are gaining popularity.

When working with homeowners to 

design theses spaces in their new home, 

the Classic Custom Homes team looks at 

the core functionality of these rooms. 

“The layout of the spaces is key for 

the home to be functional for those who 

live in it, as every homeowner’s needs 

are different,” Anderson says. “Take a 

look at your current spaces and take 

note of what you like and don’t like 

about each space. Do you have too many 

small appliances taking up valuable 

countertop space? Then putting them in 

a pantry or an appliance garage should 

be considered. Do you like having a linen 

cabinet in the bathroom? Then make 

sure to have that incorporated into the 

new home layout as well. It’s all about 

making your home as functional for your 

needs as possible.”

Largely in part to the 
pandemic, kitchen and bath 

design has become more 
focused on functionality 

and organization.

 — Jenn Anderson, designer

“
”
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TRANSPARENCY. 

QUALITY.

OLD FASHIONED 
SERVICE. 

608.850.4450 · cchofwaunakee.com 

contactus@cchofwaunakee.com

Classic Custom Homes of Waunakee, Inc. has a sound 
reputation in the construction industry confirmed by over  
35 years of Wisconsin home building experience. 
Our expertise stems from residential and commercial 
construction, as well as residential and commercial remodeling.

BRAVA AT HOME

Quick-thinking, determined and always 
reasoned, Boardman Clark attorney Sarah 

Horner possesses many of the characteristics 
you might expect of a successful trial lawyer. 
Her approach to her role, however, might 
come as a refreshing surprise.

“I became a lawyer because I wanted to make 
a meaningful impact in people’s lives,” she 
says.  “Connecting with people to help solve 
their real-world problems is really inspiring.”

In her practice, Sarah works in the area of 
civil litigation, which involves counseling 
individuals and businesses through disputes 
in court. Her focus is on working with 
franchises and dealerships on matters such as 
termination rights, fair pay for warranty work 
and consumer law issues.

Outside her core legal work, Sarah finds other 
ways to make an impact. She is a standout 

member of the firm’s IDEA Group (IDEA 
stands for Inclusion, Diversity, Equit and 
Action) and co-chairs the group’s law student 
outreach efforts. She also mentors the firm’s 
clerks, serves on the Literacy Network’s Board 
of Directors and volunteers through the 
Madison Magnet Community Involvement 
Committee.

“Boardman Clark has supported my goals 
every step of the way,” she adds. “I love being 
surrounded by peers who challenge me to 
think big — at Boardman Clark, I feel like I 
can make the positive impact I was hoping for 
as an attorney.”

Agnis doluptaque exped escimus, cust ariorum 
ab ius earuptam, te volessu ndelecti adit aut 
ium facesto temped et qui odi id quibea quunt 
a sitibus. Orero voloria niscipsae. Arum idit 
enimus Hici ad eaqui tem ulpa volorporum 
haris sin exerrum, etreywehyrtwytw.

Breaking the Mold

PROMOTION

WOMEN IN BUSINESS

SARAH HORNER, ATTORNEY

1 S. Pinckney St., Ste. 410, Madison, WI  |  608.257.9521   
shorner@boardmanclark.com |  boardmanclark.com 

Apicim quiandis qui 
re, nonsenti unt reped 
estem quia vere nossit 

volore rem seque 
quisitiis samet aliquis 

aspid est volorem 
unturistis ut la sit, 

inti ipit que lam dis 
ipiduci mostium fugit 

magniendae.   
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PROFESSIONAL PROFILE

H e a l t h  S e r i e s

H e a l t h  S e r i e s
FAM I LY

He a l t h  S e r i e s

H e a l t h  S e r i e s
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H e a l t h  S e r i e s

THRIVE
AFTER 55

H e a l t h  S e r i e s

H e a l t h  S e r i e s
FINANCIAL

ADVERTISEMENT

Breathing Easier 
Stoughton Health’s Melanie Pavolonis talks about 
managing chronic lung disease with pulmonary 
rehabilitation.

Anyone living with chronic lung 
disease or is a caregiver for 

someone who has this disease 
knows how difficult some days can 
be. Fortunately, there are ways to 
optimize daily care and ease the 
symptoms associated with lung 
conditions. 

The Stoughton Health Pulmonary 
Rehabilitation Program provides a 
safe and comfortable environment 
for those who suffer from chronic 
lung diseases or other conditions 
affecting their breathing. The 
program helps individuals learn how 
to breathe easier, improve energy 
levels, decrease hospitalizations and 
enjoy a better quality of life overall.
 
“At our pulmonary rehab program, 
we provide both exercise and 
education to help them work 
towards those goals,” states 
Melanie Pavolonis, clinical exercise 
physiologist at Stoughton Health.

Who is the Best Fit for the Rehab 
Program?
The rehab program encompasses 
people with a wide variety of lung 
conditions. Most common are 
chronic obstructive pulmonary 
diseases (COPD), such as 
emphysema and chronic bronchitis, 

as well as other breathing conditions 
like pulmonary hypertension, 
pulmonary fibrosis and now those 
with long COVID symptoms.

Some individuals are given 
supplemental oxygen in conjunction 
with various breathing techniques 
to increase airflow and reduce 
shortness of breath. The rehab 
program also involves education 
surrounding nutrition, exercise, 
stress reduction, medication, 
smoking cessation and energy 
conservation. 

“A lot of people with pulmonary 
disease have fatigue and have 
greater difficulty doing tasks like 
cleaning. So, we help them learn 
to conserve their energy,” adds 
Pavolonis. “Stress management is 
key. When they’re feeling stressed, 
that’s going to elevate blood 
pressure and heart rate and increase 
their rate of breathing as well.” 

Getting Started
Most insurance companies cover 
pulmonary rehab for those with 
respiratory diseases. It typically 
requires a doctor’s referral to get 
started. 

“We have the patient come in for 
an initial appointment, so we can 
review their medical history and have 

them perform a walk test so we can 
watch their blood pressure, heart 
rate and oxygen levels. That helps 
us to develop a plan for them,” notes 
Pavolonis. “Everybody is going to 
be different as far as their level and 
capabilities. So, we want to make 
sure we’re paying attention to each 
individual and basing their program 
on their abilities and needs.”

Relief Is Within Reach
For some patients, a simple task like 
retrieving the mail is difficult. So, 
attending pulmonary rehab each 
week might seem like a frightening 
endeavor. Pavolonis assures the 
program is designed to meet each 
individual’s personalized needs. 

“The education and exercise — at 
the levels they can achieve and are 
capable of doing — will help them 
in their daily tasks. We help those 
things become less challenging. We 
help them manage and control their 
breathing, which will allow them to 
have a better quality of life. What 
most people want is just to be able to 
do activities without having to worry 
about if they’re going to be able to get 
through that without getting really 
short of breath.”

To learn more, please call Stoughton 
Health’s Cardiac and Pulmonary 
Rehabilitation at 608- 873-2314.  

BROUGHT TO YOU BY:
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United States Immigration law is notoriously 
complicated and ever changing. As a result, 
the public’s understanding of immigration is 
often cloudy. One area in particular that is 
ripe with misconceptions is refugee law, and 
most recently, the status of Afghan refugees 
in America. In 2021, the U.S. withdrew 
their military presence from Afghanistan 
and subsequently triggered a new wave 
of immigration as individuals fleeing the 
country sought relief abroad. Now, over a 
year and a half later, with countless Afghans 
settling in Wisconsin, it remains clear that 
many misconceptions remain.

To understand the immigration hurdles faced 
by Afghans in America, it is best to begin 
with the various forms of immigrant status 
and their benefits.  Refugee status is perhaps 
the most well-known type of immigrant 
status. It is awarded to individuals fleeing 
persecution from their government based 
off of their race, religion, national origin, 
or affiliation with a particular group. In the 
U.S., refugee status is one of the few forms 
of legal status that offers a pathway to green 
card status and eventually citizenship. 
Notably, refugee status guarantees that an 
individual may not be deported to their 
country of origin, where they may face fear 
of harm. 

Despite countless headlines concerning 
Afghan Refugees, not all individuals from 
Afghanistan have been afforded refugee 
status. Some have been granted a special 
immigrant visa, or “SIV.” The SIV has been 
used for those who were employed by or 
worked on behalf of the U.S. government. 
Like refugee status, the SIV requires a 
lengthy vetting process, and provides a 
pathway to permanent residence status in 
the U.S. 

Finally, there are the tens of thousands of 
individuals from Afghanistan fleeing turmoil 
abroad who have not yet been afforded 
refugee status or granted a SIV. Instead, they 
have been resettled as evacuees or parolees, 
a type of legal status that allows these 
individuals to temporarily live and work in 
the U.S., but fails to offer the security and 
permanent pathway to citizenship typical 
with refugee or SIV status. For those without 

refugee or SIV status, parole is only a band-
aid, which allows an individual to be in 
the country lawfully for a two-year period. 
During this time, the parolee may obtain 
work authorization, but is not eligible 
for most benefits and services typically 
afforded to refugees. Groups that provide 
aid for refugees are hampered in the level 
of support they can provide parolees. The 
alternative? For some, it may be to apply 
for asylum, a time-consuming process 
with strict requirements that are difficult to 
satisfy. 

The only long-term solution for parolees 
is comprehensive legislation that offers 
a clear pathway to lawful, permanent 
status. There have been efforts to enact 
such a bill; however, bills like the Afghan 
Adjustment Act have been collecting dust 
despite bipartisan support. Opponents have 
criticized the bill with another common 
misconception surrounding the Afghan 
community: claims that Afghan refugees/
parolees pose a threat to national security. 
Prior to their entry in the U.S., Afghan 
refugees and parolees were aggressively 
vetted by the U.S. government. The multi-
step process involves extensive biometric 
and biographic screening conducted 
by intelligence and counterterrorism 
professionals from the federal government. 
In many cases, these evacuees are being 
vetted at multiple stages of their transition 
to the U.S. This ensures that every individual 
entering the country does not pose a public 
safety risk.

As the two-year residency allotment 
for parolees draws near, it is critical 
that the government act quickly and 
comprehensively so that nobody is trapped 
in a legal limbo. By clearing the hazy fog 
that seems to surround immigration law, 
we will hopefully begin to understand what 
work lies ahead to ensure humanitarian 
protections to all Afghans who are 
rebuilding their lives in the U.S.

 

BOARDMAN CLARK
1 S. Pinckney St., Ste. 410  

Madison, WI 53703
608.283.1724

boardmanclark.com

ASK A PROFESSIONAL: 
CURRENT MYTHS AND MISCONCEPTIONS IN IMMIGRATION LAW

ASK SARAH GHAZI-MORADI,
 ATTORNEY WITH BOARDMAN CLARK

SPECIAL ADVERTISEMENT

ASK THE EXPERT

Sarah Ghazi-Moradi is an Attorney in Boardman 
Clark’s Immigration, School Law, and Trust & 
Estates practice groups. Contact her at 
sghazi-moradi@boardmanclark.com or 
(608) 286-7165.

EExxppeerriieenncceedd  TTeeaamm
We have been crafting 

quality homes since 2004, 
specializing in new home 

construction.

WWoorrkkiinngg  TTooggeetthheerr
We operate on a team concept and 

work with skilled subcontractors 
and partners who have an 

established standard of  excellence.

QQuuaalliittyy  DDrriivveenn
Crary Construction is committed 

to working with clients, 
adding value and exceeding 

expectation.

CRARYCONSTRUCTION.COM  |  608.220.6948  

CONSTRUCTION

BUILDING. BETTER

MAY/JUNE  2023   BRAVAMAGAZINE.COM    23

INTERIOR DESIGN PROFILES BRAVA ADVERTORIAL SERIES ASK THE EXPERT

34    BRAVAMAGAZINE.COM    JULY/AUGUST 2023 JULY/AUGUST 2023   BRAVAMAGAZINE.COM    35

melissa.dale03@gmail.com
olivinehomesolutions.com

Linen & Clove
Dani Petta & Kim Schaaf, 
co-owners and principal 
designers 
dani@linenandclove.com, 
kim@linenandclove.com
linenandclove.com

Olivine Designs and 
Home Solutions
Melissa Dale, owner

Which design elements do you 
recommend homeowners splurge 
on, and where can they save?
We recommend splurging on items that 
you will use often, like a quality couch, 
dining chairs or accent chairs. Splurge 
on items that really speak to you — 
invest in that amazing headboard, 
gorgeous rug or beautiful piece of art. 

What home trends are you most 
excited about right now?
Mixing time periods, tones and 
textures with a minimal/simplistic 
feel. I love using large-scale when it 
comes to patterns, whether with fabric 
or wallcoverings. I stay up to date on 
what is trending and love to see what 
is coming next — however, ultimately 

Fig Interiors
Shannon Figaro, founder 
and principal designer
shannon@fig-interiors.com
f ig-interiors.com

INTERIOR DESIGNER PROFILES
Achieve your dream aesthetic with an interior designer.

BY TASHA DOWNING AND OLIVIA MIZELLE

What are the signature touches 
of a professionally-designed 
room?
Design details and a cohesive look 
make a space feel professionally 
designed, but I design spaces to 
be functional and livable for our 
clients above all else. I use my years 
of experience to incorporate details 
that are personal to the client. 
Selections may be influenced by 

places they’ve traveled, textures that 
elicit an emotional response, clean, 
modern lines, or rustic touches to create 
a curated, unique look. 

What interior design trends do you 
love right now?
I recommend sticking with timeless and 
classic elements for main selections, but 
I am inspired by trends that fold in wood 
and metal, warm neutrals and soft 

curves within furniture and accessories. 
Trends can be incorporated in a subtle 
way to make things feel fresh.

What are your favorite high-end 
home stores? 
Fig Interiors in Madison (we carry 
designer lines of furniture, lighting and 
accessories) and The Home Market and 
Luce Lighting in Milwaukee. Online, I 
like 1stDibs or Chairish for rare vintage 
finds.

You can save on accent items like vases, 
florals, trays or baskets, and switch them 
out as trends change.

What common mistakes do 
homeowners make when 
attempting an interior design 
themselves?
One of the struggles we see are spaces 
that lack vision. We recommend buying 
pieces that fit your vision and space, not 

simply because you saw it on Instagram 
or in your friend’s house. At our Linen 
& Clove retail space, we love when 
customers come in with pictures and 
measurements of a space they want to 
redesign so we can perfect it without 
ending up with pieces that don’t fit.

what is best for the client wins over 
whatever is most popular.

Why is it worth using an interior 
designer versus DIYing the design 
of a room?
If a client has a thought in mind of 
what they would like, a designer can 
help bring it all together and we have 
the resources to do that. My big word 
is cohesiveness. When our homes flow 
nicely, our brains can settle. 

What color combos are you excited 
about right now?   
The drama of incorporating black is 
definitely on trend, and I love it. It 
can be just what is needed for that 
unexpected element that brings the 
entire project together. Neutrals with 
appropriate pops of color are [on trend] 
as well.

SPECIAL ADVERTISEMENT  SPECIAL ADVERTISEMENT  
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Ten sponsors per month will have the opportunity to touch every single person who visits any page on  
our website, reads our BRAVA Daily News emails and follows us on social media — a potential of  
78,500 monthly impressions.

EXCLUSIVE DIGITAL MONTHLY SPONSORSHIP

EXCLUSIVE DIGITAL SPONSOR BENEFITS

•  Maximum visibility with high-impact ad positions in our BRAVA Daily News email and on our 
website: Your logo appears on our website and in every BRAVA Daily News and Friday Recap email  
(three to five times per week).

•  Your web banners will rotate in ALL web and email positions. 
•  One monthly Facebook post on the BRAVA page, reaching 9,200-plus followers.
•  One BRAVA Exclusive E-Blast per three-month sponsorship.

BRAVA EXCLUSIVE E-BLAST

BRAVA WEBSITE

BRAVA FACEBOOK

AD

BRAVA DAILY NEWS

$575/MONTH

AD

ADAD

ADAD

DIGITAL AD SIZE: 300X100 PX

DIGITAL AD SIZE: 300X250 PX

“We started working with BRAVA in one way or another shortly after we launched in 2013, and it’s always 
been great. Dena and her team are quick to respond to questions and are helpful in pointing our brand 
in the right direction to increase awareness and engagement. Their efforts help to bring us closer to 
our customers, which helps our business continue to grow. From putting together local campaigns to 
helping us reach our national customers, they’re up for all of it and are always ready to put the right plan 
in place. Thanks, BRAVA!“   

“We choose to advertise with BRAVA magazine to connect with a diverse and vibrant audience of 
women from all walks of life. Their engaging and thoughtful content aligns perfectly with our values, 
allowing us to support and empower Madison area women in their lifestyles and professional careers. 
Authentic and easy to work with, BRAVA is the ideal partner to help us reach, inspire, and make a 
positive impact on women in our community.”
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TARGETED DISPLAY

ADVERTISE ON STREAMING NETWORKS 
BRAVA offers OTT! Over-the-top marketing advertising is delivered directly to viewers 
over the internet through streaming video services or devices, such as smart or connected 
TVs (CTV). Now you can advertise with the same impact as TV commercials but to specific, 
targeted audiences.
Programmatic pre-roll video (15 or 30 seconds) increases brand recognition and is a strategic 
way to target a specific audience online. 
Rates vary by campaign.

Our targeted display platform can show your specific message to 
the right person at the right time. 

Tactics include:
Retargeting • Keyword Search • Geofencing • Curated Audiences • Event Targeting

Competitive packages start at $10/CPM

GO FARTHER - ADD DIGITAL SERVICES

PAID SOCIAL
Our Facebook and Instagram campaigns offer ads optimized for 
awareness, traffic and lead generation, and can be used for a variety 
of campaigns.

Awareness Campaign • Traffic Campaign • Lead Generation Campaign

Campaigns start at $500/month

TARGETED EMAIL MARKETING
Target new customers by sending an e-mail to a permission-based list of 
prospects, carefully selected by geography, individual demographics and 
interests. 

Email Marketing starts at $750 for an e-blast of 42,000 email addresses

Featured Publishers

And many more



ABOUT NEI-TURNER MEDIA GROUP

JUNE 16-25 
2023

EXCLUSIVELY SPONSORED BY

ALSO INSIDE:
Keeping Patrons  

and Staff Safe
Hitting the Bullseye  
with Dart Leagues

The Latest News from 
Washington and Madison

The Official Publication of the Tavern League of Wisconsin JULY/AUGUST 2022 TLW.ORG

The State of 
On Premise

2023 
Visitors 
Guide

VISITMIDDLETON.COM

2023-2024

Elkhorn • LaFayette • La Grange • Lauderdale Lakes • Spring Prairie • Sugar Creek

VisitElkhorn.com | 262-723-5788

SPRING/SUMMER 2023

BEST OF THE BEST  
GOLF COURSES
FUN BEER GARDENS  
For groups

»

»

PUTTING AI 
TO WORK
FOR YOU

Founded in 1997 with the launch of At 
The Lake magazine for the Lake Geneva 
area, Nei-Turner Media Group has grown 
exponentially over the past two decades 
with new magazine launches, contract 
publishing and acquisitions.

Today we publish more than 40 
magazine issues per year, including 
BRAVA Magazine, Lakeshore Living, 
Chicago Style Weddings, Atlanta Style 
Weddings, Midwest Meetings, Wisconsin 
Meetings and the Geneva Lakes Area 
Visitors Guide.

Nei-Turner also publishes high-quality, 
regional guides and magazines for 
tourism organizations and trade 
associations. Our comprehensive 
publishing packages include advertising 
sales, design and layout, editorial 
content, photography, prepress and 
printing. 

Our mission is to provide quality 
magazines for our clients and for the 
public, with engaging articles and eye-
catching design. With offices in Verona 
and Lake Geneva, our team is easily 
accessible. To find out more about how 
we can help your business with a custom 
publication, contact us today. 

CONTACT US: 
DENA FRISCH, SALES MANAGER |  DENA@NTMEDIAGROUP.COM |  608.220.2120

951 KIMBALL LN., STE. 122 |  VERONA, WI 53593  |  608.848.6700 |  BRAVAMAGAZINE.COM


