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BRAVA Magazine encourages women in the Madison area to thrive in their lives 
through content that inspires, empowers and initiates change. Now, in its 20th 
year of publication, BRAVA is the only women's magazine in our community and 
is highly sought after for its timely and captivating features.

Our permission-based audience trusts BRAVA because of 
its commitment to local businesses and organizations, the 
informative and uplifting stories it shares, and its dedication to 
inspire women in their current season of life.

TOP 5 TOPICS OUR READERS LOVE: 

AUDIENCE 
DEMO 77% 81% 93% 78%

of our 
readers are 
between 
the ages  
of 35-64

of our 
readers 
own their 
primary 
residence

say it is 
important 
to shop 
local 
businesses

want 
to read 
about 
things 
to do in 
Madison

Health and Wellness • Food, Drinks and Dining • Travel and Day Trips
Retail and Shopping • Profiles of Local Women

15K bi-monthly circulation
650 newstand & lobby copies
12.8K website visits/issue 

9.1K             followers
4.9k 	  followers
5.3K            email readers

Shayna Mace, Editorial Director 
& Dena Frisch, Advertising Sales Manager

SOME OF OUR CURRENT CLIENTS

Boardman & Clark LLP

OUR REACH



JANUARY/FEBRUARY
Ad Close: 12/10
Materials Due: 12/15
Ship Date: 1/5

EDITORIAL CALENDAR

WOMEN TO WATCH ISSUE
FEATURES: Women to Watch honorees,  
an inspiring home tour
DWELL: Pro decorating tips and tricks
BEAUTY & STYLE: Worth-it professional 
skin treatments 
GO + DO: Winter fun

EVENT SPONSORSHIP: 
Women to Watch 
(Print + Digital + Event)
PROFESSIONAL PROFILES: 
Women in Leadership
SPECIAL SECTION: 
Celebrations (Weddings & Parties)

MAY/JUNE
Ad Close: 4/10
Materials Due: 4/15
Ship Date: 5/5

SPONSORED CONTENT: 
Summer Travel Escapes

SPECIAL SECTION: 
Home and Garden

THE HOME & GARDEN ISSUE
FEATURES: Gorgeous home before-and-afters, 
garden delights, mother-daughter businesses 

DWELL: Bathroom trends, outdoor living 

GO + DO: Dog-friendly Madison, Door County 
weekend 

MARCH/APRIL
Ad Close: 2/10
Materials Due: 2/15
Ship Date: 3/5

THE MONEY ISSUE
FEATURES: Women and money, portraits of 
Madison creatives, sexual assault

DWELL: Vintage flair, organization to-dos, 
designer mood board
GO + DO: Spa-worthy escapes, plant-based 
meals 

PROFESSIONAL PROFILES: 
Women in Health Care
SPECIAL SECTION:
BRAVA Health
BRAVA At Home

ISSUE 
EDITORIAL

ADVERTISING
OPPORTUNITIES

IN EVERY ISSUE: 
• ASK THE EXPERT
• DINING GUIDE
• SHOP LOCAL 
• BRAVA SERIES
• BRAVA ADVERTORIAL SERIES

*The preceding Friday will serve as the deadline when dates fall on a weekend.

JULY/AUGUST
Ad Close: 6/10
Materials Due: 6/15
Ship Date: 7/5

SUMMER FUN ISSUE
FEATURES: Small-town travel, stories of 
Madison immigrants 
DWELL: Beautiful, local bouquets; guide to 
flooring
GO + DO: Glamping; picnic essentials

SPONSORED CONTENT: 
Memory Care 

SPECIAL SECTION:  
Interior Design Profiles

SEPTEMBER/OCTOBER
Ad Close: 8/10
Materials Due: 8/15
Ship Date: 9/5

WOMEN IN BUSINESS ISSUE
FEATURES: Business leaders, an amazing 
house tour

CAREER: Continuing education

DWELL: Downsizing your home

GO + DO: Local wineries   

SPONSORED CONTENT: 
Fall Travel Escapes

PROFESSIONAL PROFILES: 
Women in Business

SPECIAL SECTION:  
BRAVA At Home

NOVEMBER/DECEMBER

Ad Close: 10/10
Materials Due: 10/15
Ship Date: 11/5

THE FAMILY ISSUE
FEATURES: Native Madison, family-owned 
restaurants

DWELL: Tips for working with a contractor, 
holiday tablescapes 

GO + DO: Family-friendly activities, 
fun date nights

SPONSORED CONTENT: 
Travel Escapes: Small Town Holiday

SPECIAL SECTION:  
Senior Care
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ADVERTISING RATES

SPONSORED CONTENT PROFESSIONAL PROFILES 

BRAVA ADVERTORIAL 
SERIES

ASK THE EXPERT

FULL PAGE

2/3 PAGE

1/2 PAGE

1/3 PAGE

SHOP LOCAL

1/6 PAGE

SPREAD

BACK COVER

INSIDE COVERS 
+ PAGE 1

FULL PAGE PLACEMENT 
GUARANTEED (pages 2-13)

FULL PAGE

1/2 PAGE

1/3 PAGE

FULL PAGE

1/2 PAGE

1/3 PAGE

FULL PAGE FULL PAGE

SIZE

SIZE SIZE

SIZE SIZE

6X 3X 1X

1,745

1,500

1,085

775

450

435

3,400

2,600

2,400

1,985

1,995

1,345

895

1,755

1,135

825

1,930 2,275

1,810

1,575

1,125

805

470

450

3,570

2,730

2,520

2,075

1,930

1,680

1,200

865

500

480

3,800

2,850

2,595

2,200

All rates are net.

CONTACT US: 
DENA FRISCH, SALES MANAGER | DENA@NTMEDIAGROUP.COM | 608.220.2120

951 KIMBALL LN., STE. 104 | VERONA, WI 53593  | 608.848.6700 | BRAVAMAGAZINE.COM
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ADVERTISING SPECIFICATIONS

SPECIAL ADVERTISING EXAMPLES

SPREAD SPREAD FULL PAGE

FILE SUBMISSION GUIDELINES:

PRINT-READY ADS 
Your ad must be press-quality (300 dpi) 
designed with proper size and bleeds 
described to the left, CMYK preferred, 
flattened PDF. Ads containing spot colors 
or RGB color space will be automatically 
converted to four-color process. Submit  
press-ready ads to ads@ntmediagroup.com.

AD DESIGN BY BRAVA
If you do not have an existing ad that meets 
our specs, our design department can create 
original artwork for you. Ad rates include one 
hour of design time at no charge.

Any design or revision required to an ad after 
approval deadline will be invoiced at the 
standard rate of $75 per hour. 

PHOTOGRAPHY
All image resolutions must be at least 300 dpi, 
and CMYK preferred. JPEG, TIFF, and EPS are 
acceptable file formats. Images downloaded 
from search engines will not be accepted.

LOGOS
Submit original logo in EPS or AI (vector), or 
TIFF or JPEG (pixel) formats with a resolution 
of at least 300 dpi and CMYK preferred. RGB 
or Spot Pantone colors will be automatically 
converted. All fonts must be outlined if 
supplying vector files.

SPREAD:
17.0" x 11.125"  
(includes bleed)

FULL PAGE:  
Trim size:  
8.375" x 10.875" 
Live area:  
7.25" x 9.75"	
Add 0.125" bleed:  
8.625" x 11.125"

2/3 VERTICAL:  
4.5" X 9.75"

1/2 HORIZONTAL:
6.875" X 4.75" 

1/3 VERTICAL:  
2.15" X 9.75" 

1/3 SQUARE:  
4.5" X 4.75" 

SHOP LOCAL:  
3.125" X 4.75"

1/6 VERTICAL:  
2.15" X 4.75"

Sponsored content and professional profiles:  
See our editorial calendar for advertising opportunities specific to your industry and speak with Dena Frisch for rates and ad sizes.

1/3 V2/3 

1/6 1/3 S

1/2 

SPECIAL TRAVEL SECTION

Explore Mineral Point
If you are looking for the quintessential 
historic town to visit, Mineral Point, 

the third-oldest city in Wisconsin, 
won’t disappoint. From creative artists’ 
studios to independent shops featuring 
unique finds to historic architecture 
gracing the buildings of Mineral 
Point’s downtown district, this historic 

town is an idyllic spot to explore. 
One historic site that visitors to Mineral 

Point thoroughly enjoy is the Pendarvis 
Historic Site, which includes stone buildings that 

were originally constructed by Cornish immigrants 
who settled in the area during the early 1800s. A fascinating part of the 
Pendarvis Historic Site is the Merry Christmas Mine Hill. Traverse along 
a 43-acre prairie trail that educates visitors about the mining of zinc 
deposits and galena on the site. So, why was the hill named after a cherished 
December holiday? Quite simply, the name came from the zinc deposits 
discovered on the hill around Christmas in 1905. 

Another outdoor attraction in Mineral Point is the Cheese Country Trail. 
The trailhead is located here, and spans 47 miles down to Monroe. It’s 
popular for running, hiking, mountain biking,UTVs and snowmobiles.

The community of Mineral Point is also filled with artisans and 
craftspeople that offer everything from pottery to woven goods, from 
handcrafted wood treasures to glass artistry. Mineral Point is a major 
attraction for art enthusiasts because they can 
add a piece of pottery, glass work, painting 
or jewelry to their collection and talk to 
the artisan to learn more about the art or 
craft itself. That’s why many galleries and 
studios in the area offer classes, retreats 
and demonstrations to further pique the 
interests of visitors. 

While there, you can sample European-
style pub fare, scratch-made breakfast 
items and nationally-recognized wine 
produced in the region.

Arts & Crafts Galore
Mineral Point is a haven for arts enthusiasts. 
Because of this, there is a wonderful array of 
activities, demonstrations and events put on by 
the many artisans who call Mineral Point home. 

Gallery Nights
First Saturdays in April, June, August 
and December
While most galleries and shops are open 
throughout the day, on the first Saturdays of April, 
June, August and December, various shops and 
galleries feature extended shopping hours until 
9 p.m. Gallery Nights are a wonderful way for 
visitors to extend their cultural experience here 
and find beautiful, handmade artwork and crafts. 

Paint the Point
Aug. 10-13
Over 40 artists will share their talents with the 
Mineral Point community as they capture various 
scenes and points of interest around Mineral 
Point and Dodgeville over three days in August in  
their works. This ninth annual show celebrates 
the region and offers visitors the opportunity to 
purchase these newly created artistic works on 
Aug. 13. artsmp.org/paint-the-point

Get Your Toes Tappin’
Each summer visitors gravitate to Mineral 
Point to enjoy its many live music options.

Jammin’ On the Porch
June 10, July 8, Aug. 2, Sept. 9
Bring your favorite chair or blanket and settle 
in on Orchard Lawn to listen to free live music 
concerts by local bands. mineralpointhistory.
org/events/jammin-on-the-porch

Mineral Point Blues & Roots Festival
Aug. 19-20
Orchard Lawn is the ideal location for this 
second annual festival, hosted by the Mineral 
Point Historical Society. Local and regional 
musicians will share their musical talents to 
help raise funds to support the Mineral Point 
School Music Boosters and the Mineral Point 
Historical Society. Tickets can be purchased at 
the event or at mineralpointhistory.org.

Cornish Festival
Sept. 23-25
The Mineral Point region is proud of its Cornish heritage. To fully 
embrace the town’s original connections to Cornwall, England, 
each September the town celebrates the music, food, arts and 
cultural traditions brought to this small Wisconsin town by 
immigrants in the 1800s. The annual festival, organized by the 
SW Wisconsin Cornish Society, gives locals and visitors alike a 
chance to learn more about the Cornish heritage through tours, 
workshops, food, music and more. cornishfest.org

Plan your visit at mineralpoint.com
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Spend a Driftless Weekend with us.
Dine and lodge safely in Mineral Point. Tour our historic architecture, enjoy our  

small shops, and experience all the outdoor activities of the Driftless area.

www.mineralpoint.com
608.987.3201 • #driftlessweekend

SPONSORED CONTENT

AT HOME SPECIAL ADVERTISEMENT Classic Custom
 H

om
es of W

aunakee  |  608.850.4450  |  401 N
. Century Ave., W

aunakee  |  cchofw
aunakee.com

  

TRANSPARENCY. 

QUALITY.

OLD FASHIONED 
SERVICE. 

608.850.4450 · cchofwaunakee.com 

contactus@cchofwaunakee.com

Classic Custom Homes of Waunakee, Inc. has a sound 
reputation in the construction industry confirmed by over  
35 years of Wisconsin home building experience. 
Our expertise stems from residential and commercial 
construction, as well as residential and commercial remodeling.

BUILD A HOME  
THAT KEEPS YOU ORGANIZED

An organized home is a happy one.

Sometimes we just don’t realize the 
need to organize until everything 

becomes, well, unorganized. Brea 
Bartelt, interior designer at Classic 
Custom Homes of Waunakee, says in 
their 30 years of homebuilding they’ve 
learned that including specific areas 
for storage is essential when building a 
new home. 

And the rewards will be immediate. 
Building in space to put things will 
help you the minute you move in. “If 
everything gets tucked in a back room, 
you more than likely won’t even know 
what’s in those boxes,” says Bartelt. 
“Having a system keeps everything in 
better shape — and you can find it faster.” 

So where do you start? Each room 
has its own unique storage needs, with 
kitchens and bedroom closets getting lots 
of attention. According to Bartelt, larger 
pantries are becoming more and more 
popular, especially with doors and drawers, 
making everything look clean and finished. 
“We’re also using more specialty organizers 
in the kitchen,” she says, “like spice and 
utensil pullouts, pot and pan organizers, 
and peg systems in the drawers.

For bedrooms, it’s important to know 
how you use your closets. If you prefer 
to hang your clothes, then make sure 
there’s enough hanging storage. If you 
fold, include more shelves and drawers.  

“In finished spaces we often see built-
ins with a combination of closed and 
open storage to better utilize the space,” 
says Bartelt. “Open storage is nice for 
the more decorative items and closed 
storage is perfect for the less visually 
attractive things.” Family room built-ins, 
for instance, offer great storage options 
that can even enhance the décor.

And don’t overlook a home office 
space. “Now that so many people work 
from home it’s important to make it a 
functional space with built-ins,” says 
Bartelt. “Keep a couple decorative items 
visible on shelves to give your Zoom calls 
a great background — and tuck office 
appliances and printers into a dedicated 

space that works into the design.” 

Laundry rooms, mud rooms and drop 

zones all offer great storage possibilities 

to help to keep the clutter localized. You 

can make open storage spaces look nicer 

by utilizing baskets and containers — 

and keeping continuity among the colors 

and textures of the containers will add a 

decorative element along with function.  

And don’t forget the garage. “It’s 

probably the most overlooked in terms of 

built-in storage,” says Bartelt. The garage 

is yet another area where organization 

is essential. There are so many items 

currently on the market that allow you 

to organize your garage space that offer 

function and f lexibility — making your 

garage look and feel more organized.
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Quick-thinking, determined and always 
reasoned, Boardman Clark attorney Sarah 

Horner possesses many of the characteristics 
you might expect of a successful trial lawyer. 
Her approach to her role, however, might 
come as a refreshing surprise.

“I became a lawyer because I wanted to make 
a meaningful impact in people’s lives,” she 
says.  “Connecting with people to help solve 
their real-world problems is really inspiring.”

In her practice, Sarah works in the area of 
civil litigation, which involves counseling 
individuals and businesses through disputes 
in court. Her focus is on working with 
franchises and dealerships on matters such as 
termination rights, fair pay for warranty work 
and consumer law issues.

Outside her core legal work, Sarah finds other 
ways to make an impact. She is a standout 

member of the firm’s IDEA Group (IDEA 
stands for Inclusion, Diversity, Equit and 
Action) and co-chairs the group’s law student 
outreach efforts. She also mentors the firm’s 
clerks, serves on the Literacy Network’s Board 
of Directors and volunteers through the 
Madison Magnet Community Involvement 
Committee.

“Boardman Clark has supported my goals 
every step of the way,” she adds. “I love being 
surrounded by peers who challenge me to 
think big — at Boardman Clark, I feel like I 
can make the positive impact I was hoping for 
as an attorney.”

Agnis doluptaque exped escimus, cust ariorum 
ab ius earuptam, te volessu ndelecti adit aut 
ium facesto temped et qui odi id quibea quunt 
a sitibus. Orero voloria niscipsae. Arum idit 
enimus Hici ad eaqui tem ulpa volorporum 
haris sin exerrum, etreywehyrtwytw.

Breaking the Mold

PROMOTION

WOMEN IN BUSINESS

SARAH HORNER, ATTORNEY

1 S. Pinckney St., Ste. 410, Madison, WI  |  608.257.9521   
shorner@boardmanclark.com |  boardmanclark.com 

Apicim quiandis qui 
re, nonsenti unt reped 
estem quia vere nossit 

volore rem seque 
quisitiis samet aliquis 

aspid est volorem 
unturistis ut la sit, 

inti ipit que lam dis 
ipiduci mostium fugit 

magniendae.   

“

”

S P E C I A L  A D V E R T I S E M E N T

S H O P  L O C A L

QET BOTANICALS
2018 Main St.
Cross Plains, WI 53528
608.798.1738 
QetBotanicals.com

DÉCOR FOR THE  
WELL-DRESSED HOME
3000 Cahill Main, Suite 215
Fitchburg, WI 53711
608.444.0571
decormadison.com

HOME 
DÉCOR
Unique home 
accents and 
local art. We 
showcase 
several styles 
including 
contemporary, 
modern, 
eclectic, 
transitional and 
more. Stop in 
and shop with 
a professional 
interior 
designer!

WE “C” YOU...
And we A, F, E and K you too! Feed and protect your skin 
safely with our Purely Suite of Vitamin Serum Boosts.  
Shop in store or online. It’s skin bliss!

MCFEE ON MAIN
400 E. Main St.
Mount Horeb, WI 53572
mcfeeonmain.com

THAT COZY 
FALL STYLE 
The perfect piece  
for your fall 
wardrobe; a cozy 
wrap that works both 
as an outdoor piece 
or over your jammies 
while having your 
morning coffee. It’s 
like you’re wrapped 
in love every time 
you wear it.

SPRING  
INTO FALL   
Great transitional 
pieces for year-round  
wear. Cozy and casual  
to fashion-forward 
styles. Come check 
out our fun, new 
apparel, shoes, 
accessories, jewelry, 
gifts and more!

CIAO BELLA BOUTIQUE  
AND MORE
305 E. Main St.
Waunakee, WI 53597
608.849.2426
ciaobellaboutiqueandmore.com

Ciao Bella Boutique 
AND MORE

S P E C I A L  A D V E R T I S E M E N T
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SHOP LOCAL

PROFESSIONAL PROFILES

www.unitypoint.org

BROUGHT TO YOU BY:

ADVERTISEMENT

H e a l t h  S e r i e s

H e a l t h  S e r i e s
FAM I LY

He a l t h  S e r i e s

H e a l t h  S e r i e s
WOMEN’S

H e a l t h  S e r i e s

H e a l t h  S e r i e s
FINANCIALShould My Kids Get the 

COVID-19 Vaccine?
UnityPoint Health — Meriter’s Kimberly Moreland, a  
family nurse practitioner, addresses concerns and myths.  

As children over the age of 
12 have become eligible to 

receive the COVID-19 vaccine, 
many parents have struggled 
to decide whether to immunize 
their children. As a mother of 
two daughters, I had fears of my 
own to work through. It is natural 
to be skeptical of new medical 
technology, especially during a 
time when information about the 
virus and the vaccine seems to 
change daily. I was trained to think 
about medical decisions in terms 
of risk versus reward, and the 
benefit of the COVID-19 vaccine 
outweighs any danger by leaps 
and bounds. As someone who 
works in medicine, I naturally hear 
a lot of questions and concerns, 
so I want to address a few about 
the vaccine, so that you can make 
an informed decision. 

Myth 1: We’ll have to take time 
out of school or childcare if my 
child gets sick from the vaccine.  

Reality: The vaccine can’t make 
you “sick.” The risk of inflammation 
of the heart and its lining after the 
vaccine is real, but it is extremely 
rare, and it is treatable. It is 
possible to feel lousy for a bit, if 
your immune system is working 

hard. Most people don’t have 
side effects other than a sore 
arm. Those that have whole-body 
side effects, like fatigue and 
headache, usually feel better 
within a day and many can go 
about their usual activities with or 
without a dose of Tylenol. 

Myth 2: My kids are healthy, and 
I’m healthy. If we get COVID-19, 
we’ll be fine.  

Reality: People with chronic 
diseases are at greater risk for 
severe COVID-19, but it can 
happen to healthy people too. 
The sickest COVID patient I 
saw in my practice was also the 
youngest.  Long COVID is also no 
joke. You may survive and avoid 
the hospital, but you might have 
other lasting effects and health 
impacts. Or, you could infect 
someone else and they could 
become severely ill.

Myth 3: The vaccine can cause 
infertility.  

Reality: During the vaccine 
clinical trials, 36 women became 
pregnant. None of the mothers who 
received the vaccine and became 

pregnant had miscarriages or 
major complications. In addition, 
fertility clinics had the opportunity 
to observe what happened 
during various important parts of 
conceiving and saw no differences 
in the fetuses or pregnancy 
outcomes.

Myth 4: The vaccine was rushed, 
and we don’t know what the 
long-term effects will be. 

Reality: mRNA vaccine technology 
was in development for 20 years 
before the COVID-19 pandemic. 
Think about this as a plug-and-play 
system. Scientists were able 
to sequence the code for the 
COVID-19 spike protein in days, 
then they plugged it into the delivery 
system that had already been in 
development. The vaccine teaches 
the immune system to attack the 
spike protein. The vaccine does not 
change your DNA. Vaccine side 
effects are seen quickly, in minutes 
to days. Nearly 4 billion people have 
received a COVID-19 vaccine. We 
already know what to expect from 
these vaccines. 
— Kimberly Moreland, Family  
Nurse Practitioner

The United States immigration system is a 
labyrinth of networks that span across several 
federal agencies and departments. Navigating the 
pathways to obtain legal immigration status can 
be daunting, especially for a young person who 
may not have the legal, financial or emotional 
support needed to go through the complex 
processes. Some minors arriving in the U.S. are 
victims of violence or abandonment in their 
home countries. To provide some protections for 
undocumented young persons, Congress created 
a unique immigration classification known as 
the Special Immigrant Juvenile Status (SIJS). The 
SIJS process crosses both state and federal legal 
systems, placing immigration and family law 
attorneys in a unique position to assist with each 
stage of the SIJS process. 

What is SIJS? 

SIJS is a humanitarian relief effort 
that Congress made available to eligible 
undocumented immigrant minors living in 
the U.S. who have suffered abuse, neglect or 
abandonment by a parent or legal guardian. 
SIJS not only helps to protect vulnerable youth 
from further harm, but it also avoids the risk of 
deportation. Importantly, minors granted SIJS will 
have a pathway to legal permanent resident status 
and may eventually apply for U.S. citizenship. 

Who is eligible to apply for SIJS?

There are very specific requirements to 
qualify for SIJS. The criteria are:

 • The applicant must be under 21 years of age;

 • Unmarried;

 • Present in the United States; 

 • And there must be a juvenile state court order:

° Declaring that the minor is dependent on 
the court or placed under the custody of 
a state agency, department, individual or 
entity appointed by the court

° Determining that reunification with one 
or both parents is not viable due to abuse, 
neglect, abandonment or a similar basis 
under state law; and

° Determining that it is not in the minor’s best 
interest to return to their home country. 

A juvenile court must enter its order before the 
affected minor turns 18, although they may 
apply for SIJS after their 18th birthday.

What does the SIJS process look like? 

Obtaining SIJS is a two-step process and 
often requires collaboration among family law 
and immigration attorneys. Unlike other forms of 
immigration relief, state courts play a significant 
role early in the SIJS process. State courts do not 
make immigration determinations. However, in 
juvenile and family cases, State courts can make 
the findings that are necessary for a child to 
meet the SIJS criteria and ultimately be granted 
immigration protections through the federal 
processes. 

The first step begins with an attorney or petitioner 
initiating a juvenile or family law action in state 
court. This may be a case to establish physical 
placement, legal custody, guardianship or other 
domestic relations order in state court. The 
petition would include facts about the minor’s 
life, what they endured, and why it is not in their 
best interest to return to their home country. After 
a successful hearing, the judge would then issue 
an Order reciting the facts that will ultimately be 
necessary for the child to meet the SIJS eligibility 
requirements. 

The second step takes place at the federal 
level. The petitioner or attorney files for SIJS by 
submitting a petition with the state court Order 
to the U.S. Citizenship and Immigration Services 
office. The process can take about six months 
before the applicant receives a decision.

What happens after the SIJS petition is 
approved? 

SIJS does not grant legal permanent 
residency. However, it protects the minor from 
being involuntarily returned or deported to their 
home country. In addition, the minor becomes 
eligible to apply to become a lawful permanent 
resident of the United States. The legal permanent 
resident process is lengthy in and of itself and 
involves significant waiting periods. By initiating 
the SIJS process correctly beginning with the 
appropriate state court order, legal counsel can 
advance an undocumented minor’s path toward 
becoming a permanent resident. 

BOARDMAN CLARK
1 S. Pinckney St., Ste 410  

Madison, WI 53703
608.283.1724

boardmanclark.com

SPECIAL IMMIGRANT JUVENILE STATUS

AN INTERSECTION OF HUMANITARIAN 
IMMIGRATION LAW AND FAMILY LAW

Q

Q

Q

Q

PROMOTION

ASK THE EXPERT

Attorney Mai Chao Chang

Mai Chao is an associate with the firm’s labor 
and employment, family law, and litigation 
groups. mchang@boardmanclark.com

(608) 286-7240

INTERIOR DESIGN SPONSORED CONTENT

SPECIAL ADVERTISING SECTION

Favorite Design Trend 
All of them. Truly, to be a great designer 
you must learn to appreciate all the trends, 
whether it be past or present. They all find 
their way into the industry and into spaces 
with touches through flooring, wall treatments, 
color palettes and accessories. The art is to 
find the balance and what feels right. 

An Instant Refresh
Fresh flowers. They are such an easy way to 
update a room, no matter the season. 

Layering a Room With Color and Texture 
Layering texture and colors is like getting 
dressed. Years ago, I had an instructor tell our 
class, it’s like choosing a suit — [use a] main 
color with some texture, layer in a mid-scale 
pattern like a stripe, then add in the small-
scale details like a necktie, pocket square and 
cufflinks. That advice has stuck with me as the 
framework for designing a palette of textiles 
and textures.

I Never Tire of Using... 
Wallpaper! Today’s paper is of better quality, 
and has an array of patterns, textures and colors 
— it is so much fun to use in a room. It adds 
that next layer that paint alone cannot do. Give 
it a try in a powder room or guest bedroom. 

Revamp Your Home Office 
Clean up, clear out and invest in a proper work 
surface. Surround yourself with things you love. 
What makes you feel creative or motivates you? 
Did I mention adding fresh flowers?  

An Easy Update  
Edit your space by clearing out the clutter, 
clearing off surfaces and opening your window 
treatments for some daylight and fresh air. 
Rearrange your furniture to see “old” furniture 
in a new way, or, to identify additional pieces 
you may need. Use this opportunity to update 
your pillows with fresh new patterns too. 

Favorite Designer 
I don’t have any favorites as there are truly so 
many amazing talented designers out there, 
but I am currently enjoying Ray Booth’s 
Instagram account (@rayboothdesign) and 
his new book, “Evocative Interiors.” Simply 
stunning work.

A Space I Love in My Home 
Our patio. Hello, summer! It’s a great gathering 
spot for our family and friends or a quiet spot at 
the beginning or end of a day to recharge. 

(608) 242-0707
info@silverleaf-inc.com
silverleaf-inc.com

KELLY BLANCHAR 
Silver Leaf Interiors
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CREATING INSPIRED INTERIORS
Area interior designers share their insider knowledge on style and design.

At Silver Leaf Interiors, lead 
designer Kelly Blanchar and her 
team work closely with their clients 
on every aspect of a project, getting 
to know their style and how they 
live in the space. “We are their 
partner throughout the entire 
process; we take pride in our work, 
and we share that excitement in the 
details. Whether they are building 
a dream home or remodeling to 
create a dream home, we will create 
a ‘portfolio-ready’ finished product,” 
says Blanchar.
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Favorite Design Trend
Updating a home is about the client’s unique 
style and desired comforts. That is why our 
designs include some aspects of the current 
trends to keep things fresh and fun; however, 
we aim for timeless design with a pinch 
of the current trend. Clients will be going 
through many trends by the time their home 
is ready for another update, so it’s best to 
choose the style and colors that they love. 

An Instant Refresh
To make an instant impact in your home  
we use artwork, area rugs and pillows.  
This provides a new look without breaking  
the bank.

I Never Tire of Using...
Porcelain tile is one of my favorite materials 
to use. It is very durable and versatile, and  
it continually comes in new styles, colors  
and textures.

An Easy Update 
The first thing homeowners should do is  
to contact a professional designer — 
someone who has a style that is similar to 
yours and what you want in your home.

Favorite Designer
My favorite designer from HGTV is Hillary 
Farr from “Love It Or List It,” because she 
sees the big picture and creates spaces that 
are better than the homeowners expected. 

An Instant Refresh
Adding an area rug. [In] large rooms, 
small rooms, hallways — by adding an 
area rug you instantly add new colors 
and textures that will instantly change 
your space. 
 
I Never Tire of Using...
Draperies. Even white sheer drapery 
panels add visual softness to a room. 
Most people want to be in spaces that 
are visually warm and cozy. Draperies 
help to create that feeling of warmth.

Favorite Designer
The late Harry Krueger (of 
Madison) is one of my favorite 
designers. I appreciate work by 
designers that are successful in 
introducing timeless or classic 
elements as the main part of the 
design scheme, keeping the 
trendy colors and materials as 
elements that can easily be 
changed (when no longer trendy). 
Clients often say they don’t want 
to invest in trendy interiors, but 
want something more timeless. 

An Easy Update
Paint. Get a paint color fan deck, pick a new 
color and paint a wall. Changing the color 
of one wall in a room, or all of the walls, is 
inexpensive and can be a DIY project. In 
hours you can have a whole new look.

Favorite Design Trend
Wallpaper — [it’s] back! The current trend 
with wallpaper is “go big or go home.”  
Bold textures and larger patterns are very 
on-trend. Also, if wallpaper is installed 
properly, it should be easy to remove and 
replace in the future. 

(608) 444-0571
info@dcinteriorsllc.com
dcinteriorsllc.com

(608) 277-9767
laurie@ldinteriors.net
ldinteriors.net

DEB CORNING
DC Interiors & Renovations

LAURIE LODHOLZ 
Laurie Driscoll Interiors

Deb Corning is the owner of DC 
Interiors & Renovations, a design/
remodel firm in Fitchburg. She 
focuses on helping her clients 
create a home that reflects their 
personalities and style with a unique 
twist. She feels that if people are 
invigorated by their surroundings 
at home, they will be successful in 
other areas of their lives. 

Laurie Lodholz (left) along with 
interior designer Tricia Raab of 
Fitchburg-based Laurie Driscoll 
Interiors, have been working in 
the design field for decades.  
They view interior design as a 
vehicle for happier, healthier  
and more productive lifestyles. 
Here, Lodholz talks design.
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BRAVA ADVERTORIAL SERIES ASK THE EXPERT



Ten sponsors per month will have the opportunity to touch every single person who visits any page on  
our website, reads our BRAVA Daily News emails and follows us on social media — a potential of  
40,000 monthly impressions.

EXCLUSIVE DIGITAL MONTHLY SPONSORSHIP

EXCLUSIVE DIGITAL SPONSOR BENEFITS

• �Maximum visibility with high-impact ad positions in our BRAVA Daily News email and on our 
website: Your logo appears on our website and in every BRAVA Daily News and Friday Recap email  
(3-5 times per week).

• �Your web banners will rotate in ALL web and email positions. No other ad positions will be sold — 
this is the only way to reach BRAVA’s website and email readers with digital display advertising.

• �One monthly Facebook post on the BRAVA page, reaching 9,100-plus followers.
• �One BRAVA Exclusive E-Blast per three-month sponsorship — reach 5,300-plus readers via an 
email blast that exclusively promotes your business and effectively delivers your message with an 
enticing special event or offer. (Included with a minimum three consecutive month commitment.)

BRAVA EXCLUSIVE E-BLAST

BRAVA WEBSITE

BRAVA FACEBOOK

AD

BRAVA DAILY NEWS

I use the power of BRAVA’s print magazine audience, digital advertising, 
social media and email marketing to create custom campaigns that are working for my clients. 

I offer excellent customer service and real results.

— Dena Frisch, Advertising Sales Manager

$575/MONTH

AD

“
”

ADAD

ADAD



M E D I A  K I T  2 0 2 3

TARGETED DISPLAY

STREAMING VIDEO 
Video solutions can help brands tell a story to a desired target audience in real time, at any 
time, anywhere in the world. OTT (over-the-top) advertising is delivered directly to viewers 
over the internet through streaming video services or devices, such as smart or connected 
TVs (CTV). Now you can advertise with the same impact as TV commercials but to specific, 
targeted audiences.
Programmatic pre-roll video (15 or 30 seconds) increases brand recognition and is a strategic 
way to target a specific audience online. 
Rates vary by campaign

Our targeted display platform can show your specific message to the 
right person at the right time:
• Target your customers once they visit your website or 
  a competitor’s website

• Target based on the keywords they search

• Target based on articles and content they 
  read online

• Target based on a location they visit

• Target households based on demographics, interests and 
buying behavior

• Target during and after events they attend

Rates: competitive packages start at $10 CPM

GO FARTHER - ADD MORE DIGITAL SERVICES

RIGHT MESSAGE RIGHT TIME RIGHT PERSON

WHEN THEY
ARE CHECKING
THE WEATHER

WHEN THEY
ARE PLAYING 

A GAME

WHEN THEY ARE
READING ABOUT THEIR

FAVORITE CELEBRITY

PAID SOCIAL MEDIA
Our Facebook and Instagram campaigns include ads optimized for awareness, 
traffic and lead generation:
• Awareness ads help you reach people who are near your location. Target further 

based on demographics, interests or behaviors. Drive specific objectives with call-
to-action buttons.

• Traffic ads increase your website visits and increase the likelihood visitors will 
take a valuable action. Connect with people who are looking for your product or 
service, reaching an audience with a need for what you offer.

• Lead generation ads allow you to find people who may be interested in your 
product or service, and collect information from them, such as an email or 
mailing address.

Rates: awareness ads start at $500/month

TARGETED EMAIL MARKETING
Target new customers by sending an e-mail to a permission-based list 
of prospects, carefully selected by geography, individual demographics 
and interests. Introduce new projects, special offers or promote an 
upcoming event. Comprehensive reporting and analytics are provided 
post-campaign.

Rates: starting at $1,000 for an eblast to 50,000 prospects

Featured Publishers

And many more

WHERE ARE MY ADS BEING SERVED?



ABOUT NEI-TURNER MEDIA GROUP

All in 
the

Details

Atlanta & 
Suburban 

Venues: 
Find Your  

Perfect Place

EXCLUSIVE
BONUS FEATURE

AFTER PAGE

144

MEMBERSHIP DIRECTORY
2022
BUILDING INDUSTRY

ALSO INSIDE:
Keeping Patrons  

and Staff Safe
Hitting the Bullseye  
with Dart Leagues

The Latest News from 
Washington and Madison

The Official Publication of the Tavern League of Wisconsin JULY/AUGUST 2022 TLW.ORG

The State of 
On Premise

2022 
Visitors 
Guide

VISITMIDDLETON.COM

2022-2023
Elkhorn • LaFayette • La Grange • Lauderdale Lakes • Spring Prairie • Sugar Creek

VisitElkhorn.com | 262-723-5788

2022 ACTIVITIES GUIDE TO RACINE COUNTY

REALREAL RACINE

CALEDONIA | MOUNT PLEASANT | RACINE | STURTEVANT | WATERFORD | YORKVILLE

Attractions and Experiences 
Breweries, Beer Gardens & Dining

Area Shopping Guide
Art & Architecture

+

REAL RACINE

2022 Destination Guide  |  LETSMINOCQUA.COM  

20
22

Comfort & Style
Modern Meets Cozy Farmhouse 
in a Geneva Lake Home

+
Summer Style

Midcentury Modern How-Toʼs

A Magical Bedroom Makeover 

SUMMER 2022

MEETING ON  
THE WATER 

DESTINATION:  
GREEN BAY
BUDGETING FOR 
TOMORROW

+

Founded in 1997 with the launch of At 
The Lake magazine for the Lake Geneva 
area, Nei-Turner Media Group has grown 
exponentially over the past two decades 
with new magazine launches, contract 
publishing and acquisitions.

Today we publish more than 40 
magazine issues per year, including 
BRAVA magazine, Lakeshore Living, 
Chicago Style Weddings, Atlanta Style 
Weddings, Midwest Meetings, Wisconsin 
Meetings, Experience Wisconsin and the 
Geneva Lakes Area Visitors Guide.

Nei-Turner also publishes high quality, 
regional guides and magazines for 
tourism organizations and trade 
associations. Our comprehensive 
publishing packages include advertising 
sales, design and layout, editorial 
content, photography, prepress and 
printing. Located near Lake Geneva in 
southeastern Wisconsin, we are just an 
hour’s drive from Milwaukee, Madison, 
Rockford, and Chicago.

Our mission is to provide quality 
magazines for our clients and for the 
public, with engaging articles and eye-
catching design. To find out more about 
how we can help your business with a 
custom publication, contact us today.

CONTACT US: 
DENA FRISCH, SALES MANAGER | DENA@NTMEDIAGROUP.COM | 608.220.2120

951 KIMBALL LN., STE. 104 | VERONA, WI 53593  | 608.848.6700 | BRAVAMAGAZINE.COM


