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BRAVA Magazine encourages women in the greater Madison area to thrive in their lives through content 
and events that inspire, empower and initiate change.

BRAVA and BRAVAmagazine.com deliver timely and captivating feature content, including profiles of 
local businesses and influential women, lifestyle articles, entertainment options and more. And, we do it 
better than any other local publication. Our readers and followers trust BRAVA because they know we 
have their best interests at heart.. 

BRAVA is more than a bi-monthly magazine. It’s a movement that empowers women from all walks of 
life — a mission unlike any other Madison media outlet. When you place advertising in BRAVA magazine, 
you are buying into a dynamic brand. Women trust BRAVA because of its commitment to the community, 
the informative and uplifting stories it shares in its pages, and through its web and social media channels, 
and its dedication to inspire women in their daily lives. Investing your marketing dollars in BRAVA invests 
in women throughout our community, and that’s a worthy investment indeed.

ABOUT BRAVA

WHY PRINT?

62%

ROIPRINT PRINTADS

of readers take 
action after seeing  
a print magazine ad.

Advertising in magazine media 
consistently increases sales 
across product categories.

Magazine readers are more 
receptive to ads than website 
visitors or TV viewers.

*Data provided by The Association of Magazine Media 2020 Factbook

PRINT MAGAZINES

INTERNET

TV

RADIO

NEWSPAPER

Print magazines rank 
No. 1 for reaching 
consumers with 
higher incomes.

No.1PRINT
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UnityPoint Health – Meriter has had a longstanding relationship with BRAVA Magazine 

and we’ve enjoyed having a connection to a community that provides resources and 

information to women in the greater Madison area!

—Kassie Martin, UnityPoint Health – Meriter

AUDIENCE DEMO

OUR REACH

TOP 5 TOPICS OUR READERS LOVE: 

77% 81% 93% 78%
of our 
readers are 
between 
the ages  
of 35-64

of our 
readers 
own their 
primary 
residence

say it is 
important 
to shop 
local 
businesses

want 
to read 
about 
things 
to do in 
Madison

Travel and 
Day Trips

Retail and 
Shopping

Health and 
Wellness

Food, Drinks 
and Dining

15K bi-monthly circulation

650 newstand & lobby copies

5.1K email readers

9.3K Facebook followers

4.6k Instagram followers

12.2K website visits/issue

Print & Digital

Arts and Entertainment
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ADVERTISING RATES

SPONSORED CONTENT PROFESSIONAL PROFILES 

BRAVA ADVERTORIAL 
SERIES

ASK THE EXPERT CHEF PROFILES

FULL PAGE

2/3 PAGE

1/2 PAGE

1/3 PAGE

SHOP LOCAL

1/6 PAGE

SPREAD

BACK COVER

INSIDE COVERS 
+ PAGE 1

FULL PAGE PLACEMENT 
GUARANTEED (pages 2-13)

FULL PAGE

1/2 PAGE

1/3 PAGE

FULL PAGE

1/2 PAGE

1/3 PAGE

FULL PAGE FULL PAGE 1/4 PAGE

SIZE

SIZE SIZE

SIZE SIZE SIZE

6X 3X 1X

1,745

1,500

1,085

775

450

435

3,400

2,600

2,400

1,985

1,930

1,295

865

1,695

1,095

795

1,930 2,275 595

1,810

1,575

1,125

805

470

450

3,570

2,730

2,520

2,075

1,930

1,680

1,200

865

500

480

3,800

2,850

2,595

2,200

All rates are net.

CONTACT US: 

DENA FRISCH, SALES MANAGER |  DENA@NTMEDIAGROUP.COM |  608.220.2120

951 KIMBALL LN., STE. 104 |  VERONA, WI 53593  |  608.848.6700 |  BRAVAMAGAZINE.COM
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ADVERTISING SPECIFICATIONS

SPECIAL ADVERTISING EXAMPLES

SPREAD SPREAD FULL PAGE

FILE SUBMISSION GUIDELINES:

PRINT-READY ADS 
Your ad must be press-quality (300 dpi) 
designed with proper size and bleeds 
described to the left, CMYK preferred, 
flattened PDF. Ads containing spot colors 
or RGB color space will be automatically 
converted to 4-color process. Submit  
press-ready ads to ads@ntmediagroup.com.

AD DESIGN BY BRAVA
If you do not have an existing ad that meets 
our specs, our design department can create 
original artwork for you. Ad rates include one 
hour of design time at no charge.

Any design or revision required to an ad after 
approval deadline will be invoiced at the 
standard rate of $75 per hour. 

PHOTOGRAPHY
All image resolutions must be at least 300 dpi, 
and CMYK preferred. JPEG, TIFF, and EPS are 
acceptable file formats. Images downloaded 
from search engines will not be accepted.

LOGOS
Submit original logo in EPS or AI (vector), or 
TIFF or JPEG (pixel) formats with a resolution 
of at least 300 dpi and CMYK preferred. RGB 
or Spot Pantone colors will be automatically 
converted. All fonts must be outlined if 
supplying vector files.

SPREAD:
17.0" x 11.125"  
(includes bleed)

FULL PAGE:  
Trim size:  
8.375" x 10.875" 
Live area:  
7.25" x 9.75" 
Add 0.125" bleed:  
8.625" x 11.125"

2/3 VERTICAL:  
4.5" X 9.75"

1/2 HORIZONTAL:
6.875" X 4.75" 

1/3 VERTICAL:  
2.15" X 9.75" 

1/3 SQUARE:  
4.5" X 4.75" 

SHOP LOCAL:  
3.125" X 4.75"

1/6 VERTICAL:  
2.15" X 4.75"

Sponsored content and professional profiles:  
See our editorial calendar for advertising opportunities specific to your industry and speak with Dena Frisch for rates and ad sizes.

1/3 V2/3 

1/6 1/3 S

1/2 

Spend the Perfect  
Fall Day in Mineral Point

Dine and lodge safely in Mineral Point. Tour our historic architecture, enjoy our  

small shops, and experience all the outdoor activities of the Driftless area.

www.mineralpoint.com
608.987.3201 • #driftlessweekend

Photo credits: Ben Brummerhop, Christy Hamilton Cole, Leslie Damaso, Magic Light Photography, SV Heart Photography.

Mineral Point is the quintessen-
tial historic Wisconsin town, 
complete with a charming down-

town district, where visitors can enjoy artist 
studios, specialty shops, antique stores and 
architecture that has been deemed reminis-
cent of a Cornish village. 

Each October, Mineral Point is one of a 
few southwest Wisconsin communities that 
participate in the three-day, self-guided 
Fall Art Tour of the region’s many artist 
studios. Considered to be the town’s largest 
fall event, the Fall Art Tour provides visitors 
with opportunities to explore the creative 
genius of many local artists. Held Oct. 15-17, 
the tour includes Mineral Point, Spring 
Green, Dodgeville and Baraboo.  

The Mineral Point Farmers’ Market is a 
Saturday morning must-see, as this perfect 
little market has a big variety of seasonal 
produce, breakfast foods, baked goods, 
crafts and handmade soaps. 

For those looking for a unique cultural 
experience during their visit, the Mineral 
Point Opera House simply won’t disap-
point. This fall the opera house will feature 
live music, comedy shows, recent and retro 
movies, and the Driftless Film Festival in 
November. The Shake Rag Alley Center for 
the Arts is also hosting an outdoor Picnic and 
a Play series through the fall. 

For outdoor biking enthusiasts, Mineral 
Point offers a wealth of fantastic road 
cycling, including challenging and scenic 
rolling hills on well-maintained country 
roads that are beautiful to ride as seasons 
change and leaves burst with vivid colors. Of 
course, the 47-mile Cheese Country Trail, 
which starts in Mineral Point, is a favorite 
trail for ATV aficionados, as it traverses 
historic communities that offer lodging, 
restaurants and shopping.  

Wine lovers will also delight in Mineral 
Point’s American Wine Project winery, 
where you can order tastings and relax on 
the expansive porch or stroll through awe-
inspiring gardens. 

You certainly won’t leave hungry when 

visiting Mineral Point. The town features 
wonderful dining options, including tradi-
tional breakfast options at Pointer Café. 
Or tempt your palate with unique Cornish 
delicacies at the Red Rooster. If wood-fired 
pizza is a favorite, check out Popolo Pizza, or 
enjoy classic pub food at Commerce Street 
Brewery. 

Spending Halloween in Mineral Point 
won’t disappoint, as the town boasts a 
fun tradition with its Halloween parade. 
Children dress up in their costumes and walk 
from High Street to Shake Rag Alley — stop-
ping, of course, for candy at High Street 
Sweets — with more trick-or-treating at 
historic sites around Shake Rag Alley.

 MINERAL POINT 
CAR SHOW

CORNISH FESTIVAL

Sept. 11
Held the second weekend in September 
at Mineral Point’s Soldiers Memorial 
Park, this annual car show offers 
visitors a chance to get up close and 
personal with some amazing antique, 
vintage and custom cars.  

Sept. 24-26
Launched in 1991, the Annual Cornish 
Festival and Celtic Celebration focuses 
on strengthening Mineral Point’s ties 
to Cornwall. The festival features food, 
activities and entertainment celebrating 
“all things Cornwall.” 

MINERAL POINT

SPECIAL TRAVEL SECTION
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SET UP A

TOUR TODAY

Call For A Tour  
608-620-6010

Our mission is to take care of our loved ones with  
compassion and grace.

471 Prairie Way Blvd. • Verona, WI  

608-620-6010 
noelmanorliving.com

INDEPENDENT, ASSISTED LIVING  
& CLOSER CARE CAMPUS

• Spacious Apartments
  • Free Transportation

• Full-Time Nursing 
• 24 Hour Staff

• Housekeeping

• Daily Activities
• Underground Parking
• Restaurant Style Dining
• Movie Theatre
• On-Site Salon

Amenities Available May Vary By Location

Movie theaters, restaurant-style 
dining, exercise classes, salons — 

it sounds like the benefits of living in  
a metropolitan area, but these days,  
this is what many retirement 
communities offer. 

Without seeing them in person, many 
don’t realize how much the atmosphere 
and amenities have evolved over the 
years. These communities are meant 
to feel like home, with the benefit of 
on-site services and social activities all 
under one roof.   

Sue White, president and owner of 
Sienna Crest Assisted Living, and Katie 
Rasmussen, executive director of Noel 
Manor Retirement Living in Verona, 
says that senior living really has come a 
long way. 

“There used to be a negative 
connotation to retirement homes, 
a stigma, that many of our older 
residents had growing up,” says White. 
“And they don’t want any part of the 
type of ‘nursing home’ where their 
parents lived. Senior living is very 
different nowadays — but some people 
still have that [stigma] in their heads.” 

The best way to change that 
perception? “I tell the family, they 
should just bring their loved one in to 
visit. Let them see for themselves what 
today’s senior living is like — that it’s 
nothing like the old days,” White says. 
“Places today feel like home.” Sienna 
Crest’s assisted living and memory 
care communities are small and 
intimate, making it easy for residents 

to get around — while really getting 
to know their fellow residents and 
staff. Fresh meals, activities and lively 
conversations are a part of daily life 
there. 

According to Rasmussen, amenities 
in senior living today are often 
all-inclusive. “Utilities, cable TV, 
internet, housekeeping, laundry 
facilities, 24-hour staff, walk-in 
showers, transportation, restaurant-
style dining, activities, a theater, salon 
and an emergency pendant are all part 
of the package at Noel Manor,” says 
Rasmussen. “And retirement is a lot 
more carefree in a senior community 
where grounds upkeep, cooking, 
cleaning and activities of daily living 
are taken care of by a caring staff.”

SPONSORED CONTENT

Retirement 
Communities 

Evolve to Offer 
Many Amenities

By Sue Sveum

While today’s senior living is quite 
different from the nursing homes of 
old, White and Rasmussen stress that 
it’s important not to confuse those 
facilities with what’s known  
as “skilled nursing.” 

“We don’t replace skilled nursing 
homes,” says Rasmussen. Federally 
regulated, skilled nursing generally 
appears more sterile and less 
residential than assisted living,  
she adds. 

Because many skilled nursing 
facilities now focus on rehabilitation, 
senior communities often partner 
with skilled nursing to care for 
residents that are in need of short-
term rehab. It’s a relationship that 
benefits everyone involved,  
White says. 

LOOKING AT THE OPTIONS
So, what can one expect from modern 
senior living and how do you pick the 
best facility for your needs?

Individual options range from 
independent living to assisted living 
and memory care. And some, like 
Noel Manor, are continuum of care 
communities where a resident may 
start out at one level and make a 
change if more care is needed. It’s 
important to note that while all of 
these options are good choices, they’re 
not one-size-fits-all.

“Senior communities 
allow people to  
live a rich and  

active retirement 
with all of their 

needs being met, 
even as their needs 
continue to change.” 
— Katie Rasmussen, Noel 
Manor Retirement Living 

As people age, many still crave a lifestyle filled with social events, activities and great 
cuisine, which is why senior living communities have evolved. They offer the comfort  
of home, without the hassle of upkeep.

SPONSORED CONTENT

www.unitypoint.org
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FINANCIALShould My Kids Get the 

COVID-19 Vaccine?
UnityPoint Health — Meriter’s Kimberly Moreland, a  
family nurse practitioner, addresses concerns and myths.  

As children over the age of 
12 have become eligible to 

receive the COVID-19 vaccine, 
many parents have struggled 
to decide whether to immunize 
their children. As a mother of 
two daughters, I had fears of my 
own to work through. It is natural 
to be skeptical of new medical 
technology, especially during a 
time when information about the 
virus and the vaccine seems to 
change daily. I was trained to think 
about medical decisions in terms 
of risk versus reward, and the 
benefit of the COVID-19 vaccine 
outweighs any danger by leaps 
and bounds. As someone who 
works in medicine, I naturally hear 
a lot of questions and concerns, 
so I want to address a few about 
the vaccine, so that you can make 
an informed decision. 

Myth 1: We’ll have to take time 
out of school or childcare if my 
child gets sick from the vaccine.  

Reality: The vaccine can’t make 
you “sick.” The risk of inflammation 
of the heart and its lining after the 
vaccine is real, but it is extremely 
rare, and it is treatable. It is 
possible to feel lousy for a bit, if 
your immune system is working 

hard. Most people don’t have 
side effects other than a sore 
arm. Those that have whole-body 
side effects, like fatigue and 
headache, usually feel better 
within a day and many can go 
about their usual activities with or 
without a dose of Tylenol. 

Myth 2: My kids are healthy, and 
I’m healthy. If we get COVID-19, 
we’ll be fine.  

Reality: People with chronic 
diseases are at greater risk for 
severe COVID-19, but it can 
happen to healthy people too. 
The sickest COVID patient I 
saw in my practice was also the 
youngest.  Long COVID is also no 
joke. You may survive and avoid 
the hospital, but you might have 
other lasting effects and health 
impacts. Or, you could infect 
someone else and they could 
become severely ill.

Myth 3: The vaccine can cause 
infertility.  

Reality: During the vaccine 
clinical trials, 36 women became 
pregnant. None of the mothers who 
received the vaccine and became 

pregnant had miscarriages or 
major complications. In addition, 
fertility clinics had the opportunity 
to observe what happened 
during various important parts of 
conceiving and saw no differences 
in the fetuses or pregnancy 
outcomes.

Myth 4: The vaccine was rushed, 
and we don’t know what the 
long-term effects will be. 

Reality: mRNA vaccine technology 
was in development for 20 years 
before the COVID-19 pandemic. 
Think about this as a plug-and-play 
system. Scientists were able 
to sequence the code for the 
COVID-19 spike protein in days, 
then they plugged it into the delivery 
system that had already been in 
development. The vaccine teaches 
the immune system to attack the 
spike protein. The vaccine does not 
change your DNA. Vaccine side 
effects are seen quickly, in minutes 
to days. Nearly 4 billion people have 
received a COVID-19 vaccine. We 
already know what to expect from 
these vaccines. 
— Kimberly Moreland, Family  
Nurse Practitioner
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Kenneth Regan
Executive Chef, The Odyssey

Leading the innovative culinary team at The Odyssey is award-winning Executive Chef 

Kenneth Regan. A graduate of The Cooking and Hospitality Institute of Chicago, Chef 

Ken brings his love and passion for seasonal and local 

ingredients to The Odyssey. Chef Ken sources only the 

best and freshest local ingredients, saying, “The goal is to 

cook as you would for your family.” A seasoned talent with 

extensive experience in the culinary field, Chef Kenneth 

Regan is committed to delivering great food and service to 

every guest that walks through our doors. 

Dish: Beef osso bucco served a top creamy mashed potatoes 
and roasted carrots pleases the palette.

Zachery Rogers
Executive Chef, Elements at Water Street

Zachery Rogers comes from a family 

of talented Southern cooks in Athens, 

Georgia. Zac began his culinary career 

at 15. Graduating with honors, he 

earned an associate degree in the 

culinary arts from Le Cordon Bleu 

Atlanta. He moved to Chicago to cook 

for the Four Seasons Hotel Chicago, 

a Forbes Five-Star and AAA Five-

Diamond award-winning hotel property, and helped the hotel’s 

fine-dining restaurant, Seasons, earn its first-ever Michelin 

Star. He later became Executive Sous Chef at Chef by Request 

Catering in Lisle before joining Elements at Water Street in 

2017. Since opening, Chef Zac and the Elements team have 

been delivering restaurant quality food in a banquet setting to 

Five-Star reviews.

Dish: A young chicken roulade is prepared alongside fresh broccoli 
rapini and handcut pappardelle pasta served in a sweety drop pepper 
pesto with crispy prosciutto.

Cedric Harden
Executive Chef, River Roast

Chef Cedric Harden leads the culinary program at River Roast 

in Chicago. Growing up in a family with deep Southern roots, 

Harden’s passion for food was sparked at a very early age. Harden 

studied culinary arts at the Le Cordon Bleu Institute of Chicago 

and has worked in kitchens at Joey’s Brickhouse, Le Lan, SOUL 

and Wolfgang Puck Catering, plus a seven-year tenure as sous 

chef at Urbanbelly, Belly Shack and BellyQ. Prior to joining River 

Roast, he served as executive chef at 

III Forks Steakhouse, where he brought 

a Southern spin to classic Midwest 

American Steakhouse fare.

Dish: Hors d’oeuvres are reimagined with 
tomato soup shooters and mini grilled 
cheeses; grilled Korean-style short rib 
skewers, mini Maryland crab cakes with 
tartar sauce; bacon wrapped dates with 
goat cheese and tempura shrimp skewers 
with Firecracker Sauce.

Quick-thinking, determined and always 
reasoned, Boardman Clark attorney Sarah 

Horner possesses many of the characteristics 
you might expect of a successful trial lawyer. 
Her approach to her role, however, might 
come as a refreshing surprise.

“I became a lawyer because I wanted to make 
a meaningful impact in people’s lives,” she 
says.  “Connecting with people to help solve 
their real-world problems is really inspiring.”

In her practice, Sarah works in the area of 
civil litigation, which involves counseling 
individuals and businesses through disputes 
in court. Her focus is on working with 
franchises and dealerships on matters such as 
termination rights, fair pay for warranty work 
and consumer law issues.

Outside her core legal work, Sarah finds other 
ways to make an impact. She is a standout 

member of the firm’s IDEA Group (IDEA 
stands for Inclusion, Diversity, Equit and 
Action) and co-chairs the group’s law student 
outreach efforts. She also mentors the firm’s 
clerks, serves on the Literacy Network’s Board 
of Directors and volunteers through the 
Madison Magnet Community Involvement 
Committee.

“Boardman Clark has supported my goals 
every step of the way,” she adds. “I love being 
surrounded by peers who challenge me to 
think big — at Boardman Clark, I feel like I 
can make the positive impact I was hoping for 
as an attorney.”

Agnis doluptaque exped escimus, cust ariorum 
ab ius earuptam, te volessu ndelecti adit aut 
ium facesto temped et qui odi id quibea quunt 
a sitibus. Orero voloria niscipsae. Arum idit 
enimus Hici ad eaqui tem ulpa volorporum 
haris sin exerrum, etreywehyrtwytw.

Breaking the Mold

PROMOTION

WOMEN IN BUSINESS

SARAH HORNER, ATTORNEY

1 S. Pinckney St., Ste. 410, Madison, WI  |  608.257.9521   
shorner@boardmanclark.com |  boardmanclark.com 

Apicim quiandis qui 
re, nonsenti unt reped 
estem quia vere nossit 

volore rem seque 
quisitiis samet aliquis 

aspid est volorem 
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ipiduci mostium fugit 
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How does COVID-19 affect individuals 
with disabilities and what are employers 
required to do?

According to the CDC, individuals with certain 
underlying health conditions are at a higher 
risk for becoming severely ill from COVID-19 
and may need to take extra precautions to 
avoid contracting COVID-19. Businesses may 
need to make a number of modifications to 
existing policies and their worksite to increase 
employee safety. 

Employees with disabilities that put them at 
higher risk may need additional accommodations 
from their employer. Under the Americans with 
Disabilities Act (ADA), as well as state and 
local law, employers are required to provide 
“reasonable accommodations” to employees 
with disabilities, which is a change to the 
employee’s job or work environment that allows 
the employee to perform the job’s requirements 
successfully. This applies both to employees who 
are teleworking and working in-person. 

If an employee requests a change in the workplace 
because of their own health condition, the 
employer should treat that as an accommodation 
request and promptly engage in the “interactive 
process.” This is an ongoing discussion between 
the employer, employee, and the employee’s 
doctor to identify effective solutions. 

When is an accommodation “reasonable”?

Whether an accommodation is 
“reasonable” depends on specific 

circumstances. The employer should examine 
each employee’s request in light of business 
realities and the employee’s specific disability 
and work with the employee and their doctor 

to determine what solutions will allow the 
employee to safely perform the job.

For example, an employee with asthma might 
ask their employer to implement additional 
safety measures around their work area. This 
might include relocating their workspace to a 
less busy area, temporarily moving the employee 
to an enclosed office, or using plexiglass 
barriers. Other accommodations might include 
temporarily restructuring or eliminating certain 
job duties, modifying work schedules, or 
allowing the employee to telework. 

Employees are entitled to a reasonable 
accommodation, but not necessarily their 
preferred accommodation. Instead, when 
possible, employers must provide an 
accommodation that will allow the employee 
to safely perform the job’s requirements while 
reducing the employee’s risk. Flexibility is key to 
finding an effective solution. 

Can employees with disabilities be required 
to stay home to protect their safety?

No. The ADA prohibits discrimination 
against employees with disabilities. It is generally 
unlawful for an employer to exclude an employee 
from the worksite, require telework, reduce hours, 
postpone a start date, withdraw a job offer, or 
decline to rehire solely because the employee has 
a disability that puts them at a higher risk. 

Employers can create flexible policies that 
apply to all employees to promote safety, but 
employers cannot single out employees with 
disabilities or make employment decisions 
based solely on disability. 

Can “high risk” employees be required 
to return to work?

If an employee requests remote work or 
other schedule changes as an accommodation, 
the employer must consider that request on 
an individualized basis. If the employer can 
provide accommodations that will allow the 
employee to safely performs their job duties 
at the worksite, that might be a reasonable 
alternative to teleworking or schedule changes. 
Employers should rely on the interactive process 
and seek advice from the employee’s doctor 
about what accommodations are necessary in 
light of the employee’s specific circumstances. 

What else should businesses know?

There is no “one size fits all” when it 
comes to disability accommodations. 

The interactive process is one of the trickiest 
areas of law for employers to navigate. I strongly 
encourage businesses to consult with their 
legal counsel when looking at these issues. 
If an employer is unsure about a particular 
accommodation request or feels it might pose 
a hardship, it should consult with legal counsel 
before denying the request. 

Brenna McLaughlin, Boardman Clark bio Ici 
beaquis voluptatem et volorescia vel ipsum fugit as 
repernatum nam, aute elis eum quas acerfer

BOARDMAN CLARK
1 S. Pinckney St., Ste 410  

Madison, WI 53703
608.283.1724

boardmanclark.com

AS MY BUSINESS REOPENS, HOW DO I  
SUPPORT EMPLOYEES WITH DISABILITIES?

ASK BRENNA MCLAUGHLIN  
OF BOARDMAN CLARK

Q

Q

Q

Q

Q

PROMOTION

ASK THE EXPERT

S P E C I A L  A D V E R T I S E M E N T

S H O P  L O C A L

QET BOTANICALS
2018 Main St.
Cross Plains, WI 53528
608.798.1738 
QetBotanicals.com

DÉCOR FOR THE  
WELL-DRESSED HOME
3000 Cahill Main, Suite 215
Fitchburg, WI 53711
608.444.0571
decormadison.com

HOME 
DÉCOR
Unique home 
accents and 
local art. We 
showcase 
several styles 
including 
contemporary, 
modern, 
eclectic, 
transitional and 
more. Stop in 
and shop with 
a professional 
interior 
designer!

WE “C” YOU...
And we A, F, E and K you too! Feed and protect your skin 
safely with our Purely Suite of Vitamin Serum Boosts.  
Shop in store or online. It’s skin bliss!

MCFEE ON MAIN
400 E. Main St.
Mount Horeb, WI 53572
mcfeeonmain.com

THAT COZY 
FALL STYLE 
The perfect piece  
for your fall 
wardrobe; a cozy 
wrap that works both 
as an outdoor piece 
or over your jammies 
while having your 
morning coffee. It’s 
like you’re wrapped 
in love every time 
you wear it.

SPRING  
INTO FALL   
Great transitional 
pieces for year-round  
wear. Cozy and casual  
to fashion-forward 
styles. Come check 
out our fun, new 
apparel, shoes, 
accessories, jewelry, 
gifts and more!

CIAO BELLA BOUTIQUE  
AND MORE
305 E. Main St.
Waunakee, WI 53597
608.849.2426
ciaobellaboutiqueandmore.com

Ciao Bella Boutique 
AND MORE

S P E C I A L  A D V E R T I S E M E N T

14   BRAVA MAGAZINE  SEPTEMBER/OCTOBER 2021

SHOP LOCAL

INTERIOR DESIGN SPONSORED CONTENT

SPECIAL ADVERTISING SECTION

Favorite Design Trend 
All of them. Truly, to be a great designer 
you must learn to appreciate all the trends, 
whether it be past or present. They all find 
their way into the industry and into spaces 
with touches through flooring, wall treatments, 
color palettes and accessories. The art is to 
find the balance and what feels right. 

An Instant Refresh
Fresh flowers. They are such an easy way to 
update a room, no matter the season. 

Layering a Room With Color and Texture 
Layering texture and colors is like getting 
dressed. Years ago, I had an instructor tell our 
class, it’s like choosing a suit — [use a] main 
color with some texture, layer in a mid-scale 
pattern like a stripe, then add in the small-
scale details like a necktie, pocket square and 
cufflinks. That advice has stuck with me as the 
framework for designing a palette of textiles 
and textures.

I Never Tire of Using... 
Wallpaper! Today’s paper is of better quality, 
and has an array of patterns, textures and colors 
— it is so much fun to use in a room. It adds 
that next layer that paint alone cannot do. Give 
it a try in a powder room or guest bedroom. 

Revamp Your Home Office 
Clean up, clear out and invest in a proper work 
surface. Surround yourself with things you love. 
What makes you feel creative or motivates you? 
Did I mention adding fresh flowers?  

An Easy Update  
Edit your space by clearing out the clutter, 
clearing off surfaces and opening your window 
treatments for some daylight and fresh air. 
Rearrange your furniture to see “old” furniture 
in a new way, or, to identify additional pieces 
you may need. Use this opportunity to update 
your pillows with fresh new patterns too. 

Favorite Designer 
I don’t have any favorites as there are truly so 
many amazing talented designers out there, 
but I am currently enjoying Ray Booth’s 
Instagram account (@rayboothdesign) and 
his new book, “Evocative Interiors.” Simply 
stunning work.

A Space I Love in My Home 
Our patio. Hello, summer! It’s a great gathering 
spot for our family and friends or a quiet spot at 
the beginning or end of a day to recharge. 

(608) 242-0707
info@silverleaf-inc.com
silverleaf-inc.com

KELLY BLANCHAR 
Silver Leaf Interiors
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CREATING INSPIRED INTERIORS
Area interior designers share their insider knowledge on style and design.

At Silver Leaf Interiors, lead 
designer Kelly Blanchar and her 
team work closely with their clients 
on every aspect of a project, getting 
to know their style and how they 
live in the space. “We are their 
partner throughout the entire 
process; we take pride in our work, 
and we share that excitement in the 
details. Whether they are building 
a dream home or remodeling to 
create a dream home, we will create 
a ‘portfolio-ready’ finished product,” 
says Blanchar.
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SPECIAL ADVERTISING SECTION

Favorite Design Trend
Updating a home is about the client’s unique 
style and desired comforts. That is why our 
designs include some aspects of the current 
trends to keep things fresh and fun; however, 
we aim for timeless design with a pinch 
of the current trend. Clients will be going 
through many trends by the time their home 
is ready for another update, so it’s best to 
choose the style and colors that they love. 

An Instant Refresh
To make an instant impact in your home  
we use artwork, area rugs and pillows.  
This provides a new look without breaking  
the bank.

I Never Tire of Using...
Porcelain tile is one of my favorite materials 
to use. It is very durable and versatile, and  
it continually comes in new styles, colors  
and textures.

An Easy Update 
The first thing homeowners should do is  
to contact a professional designer — 
someone who has a style that is similar to 
yours and what you want in your home.

Favorite Designer
My favorite designer from HGTV is Hillary 
Farr from “Love It Or List It,” because she 
sees the big picture and creates spaces that 
are better than the homeowners expected. 

An Instant Refresh
Adding an area rug. [In] large rooms, 
small rooms, hallways — by adding an 
area rug you instantly add new colors 
and textures that will instantly change 
your space. 
 
I Never Tire of Using...
Draperies. Even white sheer drapery 
panels add visual softness to a room. 
Most people want to be in spaces that 
are visually warm and cozy. Draperies 
help to create that feeling of warmth.

Favorite Designer
The late Harry Krueger (of 
Madison) is one of my favorite 
designers. I appreciate work by 
designers that are successful in 
introducing timeless or classic 
elements as the main part of the 
design scheme, keeping the 
trendy colors and materials as 
elements that can easily be 
changed (when no longer trendy). 
Clients often say they don’t want 
to invest in trendy interiors, but 
want something more timeless. 

An Easy Update
Paint. Get a paint color fan deck, pick a new 
color and paint a wall. Changing the color 
of one wall in a room, or all of the walls, is 
inexpensive and can be a DIY project. In 
hours you can have a whole new look.

Favorite Design Trend
Wallpaper — [it’s] back! The current trend 
with wallpaper is “go big or go home.”  
Bold textures and larger patterns are very 
on-trend. Also, if wallpaper is installed 
properly, it should be easy to remove and 
replace in the future. 

(608) 444-0571
info@dcinteriorsllc.com
dcinteriorsllc.com

(608) 277-9767
laurie@ldinteriors.net
ldinteriors.net

DEB CORNING
DC Interiors & Renovations

LAURIE LODHOLZ 
Laurie Driscoll Interiors

Deb Corning is the owner of DC 
Interiors & Renovations, a design/
remodel firm in Fitchburg. She 
focuses on helping her clients 
create a home that reflects their 
personalities and style with a unique 
twist. She feels that if people are 
invigorated by their surroundings 
at home, they will be successful in 
other areas of their lives. 

Laurie Lodholz (left) along with 
interior designer Tricia Raab of 
Fitchburg-based Laurie Driscoll 
Interiors, have been working in 
the design field for decades.  
They view interior design as a 
vehicle for happier, healthier  
and more productive lifestyles. 
Here, Lodholz talks design.

T
O

P
 L

E
FT

 S
H

A
N

N
O

N
 M

C
M

A
H

O
N

 | 
T

O
P

 R
IG

H
T,

 B
O

T
T

O
M

 S
H

A
N

N
A

 W
O

LF

JULY/AUGUST 2021  BRAVAMAGAZINE.COM  35

BRAVA ADVERTORIAL SERIES CHEF PROFILES

PROFESSIONAL PROFILES

ASK THE EXPERT



MEDIA KIT 2022

Ten sponsors per month will have the opportunity to touch every single person who visits any page on  
our website, reads our BRAVA Daily News emails and follows us on social media — a potential of  
40,000 monthly impressions.

EXCLUSIVE DIGITAL MONTHLY SPONSORSHIP

EXCLUSIVE DIGITAL SPONSOR BENEFITS

•  Maximum visibility with high-impact ad positions in our BRAVA Daily News email and on our website: 
Your logo appears on our website and in every BRAVA Daily News and Friday Recap email  
(3-5 times per week).

•  Your web banners will rotate in ALL web and email positions. No other ad positions will be sold — this is 
the only way to reach BRAVA’s website and email readers with digital display advertising.

•  One monthly Facebook post on the BRAVA page, reaching 9,300+ followers.
•  One BRAVA Exclusive E-Blast per three-month sponsorship — reach 5,100 readers via an email blast that 
exclusively promotes your business and effectively delivers your message with an enticing special event 
or offer. (Included with a minimum three consecutive month commitment.)

BRAVA EXCLUSIVE E-BLAST

BRAVA WEBSITE

BRAVA FACEBOOK

AD

BRAVA DAILY NEWS

With the help of BRAVA’s collective team expertise, we’ve been able to not only build 

that clear brand messaging, but connect with people and families in a way that truly impacts their  

lives because they now understand the value we can bring them.

—Joanna G. Burish, Northwestern Mutual

AD

AD

AD

AD

$575/MONTH

AD

AD



MEDIA KIT 2022

JANUARY/FEBRUARY
Ad Close: 12/10
Materials Due: 12/15
Ship Date: 1/5

EDITORIAL CALENDAR

WOMEN TO WATCH ISSUE
FEATURES: Women to Watch honorees,  
An inspiring home tour

DWELL: Color creativity, House buying 101

GO + DO: Winter fun, Hot drinks,  
Kids and music

FINANCE: Estate Planning

SPONSORED CONTENT: 
Retirement Lifestyle

PROFESSIONAL PROFILES: 
Inspiring Women

SPECIAL SECTIONS: 
Women to Watch Sponsorship 
(Print + Digital + Event)

MAY/JUNE

Ad Close: 4/10
Materials Due: 4/15
Ship Date: 5/5

SPONSORED CONTENT: 
Summer Travel Escapes

PROFESSIONAL PROFILES: 
Finance & Investments

SPECIAL SECTION: 
Chef Profiles

THE HOME & GARDEN ISSUE
FEATURES: Stunning home tour,  
Children and gender identity

DWELL: Expert gardening tips, Outdoor living

GO + DO: Madison by bike, Summer eats 

WELLBEING: Infertility treatment

MARCH/APRIL

Ad Close: 2/10
Materials Due: 2/15
Ship Date: 3/5

THE FAMILY ISSUE
FEATURES: Accessible Madison;  
Raising strong, independent women

DWELL: Eco-friendly homes,  
Smart appliances

GO + DO: Local bookshops, Seasonal dishes  

FINANCE: College savings strategies 

SPONSORED CONTENT: 
Women's Health

SPECIAL SECTION:
BRAVA Home

ISSUE 
EDITORIAL

ADVERTISING
OPPORTUNITIES

IN EVERY ISSUE: 
• ASK THE EXPERT
• DINING GUIDE
• SHOP LOCAL 
• BRAVA SERIES
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*The preceding Friday will serve as the deadline when dates fall on a weekend.

JULY/AUGUST
Ad Close: 6/10
Materials Due: 6/15
Ship Date: 7/5

EDITORIAL CALENDAR

SUMMER FUN ISSUE
FEATURES: Food insecurity,  
Summer fun in the city

CAREER: Professional networking

DWELL: Renos with the best ROI

GO + DO: Glamping, Water activities

SPONSORED CONTENT: 
Memory Care 

SPECIAL SECTION:  
Interior Design Profiles

NOVEMBER/DECEMBER

Ad Close: 10/10
Materials Due: 10/15
Ship Date: 11/5

SPONSORED CONTENT: 
Senior Care
Bone and Joint Health
Travel Escapes: Small Town Holidays

THE LOVE ISSUE
FEATURES: Love stories, Comfort food 

FINANCE: Insurance guide

DWELL: Guestroom necessities, Home trends 

GO + DO: Great drinks, Weekend getaways 

SEPTEMBER/OCTOBER

Ad Close: 8/10
Materials Due: 8/15
Ship Date: 9/5

WOMEN IN BUSINESS ISSUE
FEATURES: Women in business, Homelessness

CAREER: Leadership development

DWELL: Vintage flair, Home maintenance guide

GO + DO: Fall festivals, Supper clubs   

SPONSORED CONTENT: 
Fall Travel Escapes

PROFESSIONAL PROFILES: 
Women in Business

SPECIAL SECTION:  
BRAVA Home

MONTHLY 
EDITORIAL

ADVERTISING
OPPORTUNITIES

IN EVERY ISSUE: 
• ASK THE EXPERT
• DINING GUIDE
• SHOP LOCAL 
• BRAVA SERIES


