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Exceptional heart care is more than just medicine…true healing calls out for more. 
Listening. Questions answered. Personal connection. Families made to feel included. 
At SSM Health, we call it Presence. It is how we care for our patients that makes a 
difference. We strive every moment to bring that full circle of care to life and provide 
something truly special: All your heart needs.
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HEART NEEDS
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The Changing 
Face of Science
Women are gaining ground in 
STEM fields at UW-Madison, and 
pulling up those behind them

42

Remember Me
Why preserving family 
stories matters

49

� MADISON
WOMEN'S  
WEEKEND 

Your guide to gal-friendly fun. 
Nov. 23-24, Alliant Energy Center

28

Game On!
Women are thriving in the local 
game development scene

36
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Wisconsin’s Best Shopping

Start planning your getaway today at FoxCities.org

SHOP  DINE  EXPLORE  EXPERIENCE

Catalyst 

67
Eats + Drinks

56

ON THE COVER
This lush Pumpkin Chai Layer Cake is brought to you by 

Annemarie Maitri, owner of Bloom Bake Shop in Madison. She 
graciously provided the recipe, too. You can find it on P. 55. 

Styled and photographed by Sunny Frantz at her Madison studio.

@bravamagazine
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Freeze away  
stubborn fat with 
CoolSculpting

®

Plastic Surgery Clinic
20 S. Park St., Suite 360

Madison, WI 53715
uwhealth.org/CoolSculpting

UW Health is now offering CoolSculpting® 
at our 20 S. Park St. location. For a 
less-invasive, non-surgical procedure to 
reduce stubborn fat safely and effectively, 
call (608) 720-5200 for an appointment. 

CS-418097-19

CS-418097 CoolSculpting Brava Ad.indd   1 10/9/19   9:11 AM

madisonsymphony.org/christmas

DEC
Fri. 12/13, 7:30 p.m. 
Sat. 12/14, 8:00 p.m. 
Sun. 12/15, 2:30 p.m.

B U Y  T I C K E T S 
s t a r t i n g  a t  $1 9

madisonsymphony.org,  
the Overture Center Box Office 
201 State Street, or (608) 258-4141

Mackenzie Whitney 
Tenor

Michelle Johnson 
Soprano

A MADISON
SYMPHONY  
CHRISTMAS

What a heartwarming experience! The musicians continue to be 
incredible, the soloists were entertaining and talented, the choirs 
sang beautifully and the conductor’s skill, humility and sense  
 of humor is, as usual, amazing. 
– MSO Subscriber

“

This beloved annual tradition embraces 
the season with Christmas classics and 
enchanting new music featuring the 
orchestra, three choruses and opera stars. 
From caroling in the lobby, to the final sing-
along, you will be energized with holiday 
spirit when you emerge from this concert.

John DeMain, Conductor

Madison Symphony Chorus,  
       Beverly Taylor, Director

Mount Zion Gospel Choir,  
       Leotha and Tamera Stanley, Directors

Madison Youth Choirs,  
       Michael Ross, Artistic Director

MAJOR SPONSORS 
American Printing • Fiore Companies, Inc. • Nedrebo’s Formalwear
John W. Thompson and Jane A. Bartell Charitable Foundation
Maurice and Arlene Reese Family Foundation • BMO Harris Bank
Hooper Foundation/General Heating & Air Conditioning
Judith and Nick Topitzes • Anonymous Friends
ADDITIONAL SPONSORS
Colony Brands, Inc. • J.H. Findorff & Son Inc. • Flad Architects
Forte • Reinhart Boerner Van Deuren s.c.
Wisconsin Arts Board with funds from the State of Wisconsin and the National Endowment for the Arts

Dates, artists, and programs subject to change
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DON'T MISS  It’s time for the annual Madison Women’s Weekend, where you 

can shop, network, craft and try some fitness classes all weekend long. Join us 

Nov. 23-24 at the Alliant Energy Center. Details at madisonwomensexpo.com.

(And don’t forget to bring some feminine hygiene products to donate. See 

why in Delve In on P. 18.)

CELEBRATING 
TRAILBLAZERS

I’VE ALWAYS BEEN  fascinated by 
scientific topics, which certainly reflect 
my deep interest in the natural world. 
But, I’ll admit, science, math and tech 
subjects never came particularly easy to 
me. In high school, I always felt that my 
participation was actively dissuaded by 
the male teachers of those subjects.

To earn my bachelor’s degree in 
environmental studies, I had to take 
physics, chemistry and statistics. And I 
passed, with the help of a very patient 
tutor who got me through subjects that 
seemed, at the time, insurmountable to 
understand on my own.

Thus my pivot to a long and 
successful career as a journalist, through 
which I could always immerse myself 
in the scientific subjects that caught my 
interest by simply talking to scientists, 
joining them out in the field and writing 
about what they said for the general 
audiences of the newspapers and 
magazines where I worked.

My best friend in college was a 
computer science whiz, and she used 
to look at me with slightly glazed-eyed 
bemusement when I’d tell her I couldn’t 
possibly understand what she was 
doing. Today, she teaches the subject 
at a California university and travels the 
world to share her expertise with her 
colleagues. 

She was a trailblazer when she was 
the only girl in our high school to take 
computer science, and she’s a trailblazer 
today. 

As are the amazing women in STEM 
fields that we feature in this month’s 
edition. They each have encountered 
any number of barriers to success, not 
because they didn’t have the chops 
to become experts in their fields, but 
simply because they are women.

Some are actively working to make 
women and other minority members of 
their science and tech communities feel 
welcomed. Imagine how much energy 
would be saved without having to jockey 
for a position based on something other 
than your abilities. 

We applaud them for reaching out to 
pull other likeminded women up through 
the ranks.

As this edition hits the stands, many 
of us will be gearing up for the holidays 
and planning to host family members in 
our homes to reconnect and, of course, 
to share stories.

That’s the subject of our feature 
“Remember Me,” about the importance 
of documenting family stories. The piece 
offers lots of tips on how to get started 
chronicling the life and times of your 
family members so that the youngsters 
on down the line will be able to get to 
know them like you do. 

It’s a warm story for a special time of 
year. Happy holidays!

Marni McEntee
Editor-in-Chief
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How do I know what type of dental 
insurance coverage I need?

It is always best to discuss your unique 
situation and needs with a licensed insurance 
agent. The agent will help you evaluate your 
overall dental health and look at plan options 
that best fit your needs and budget. You can 
select a plan that covers your two preventive 
dental visits each year or more comprehensive 
plans that cover crowns, root canals and bridges.

Another factor to consider is whether to get 
individual or family coverage. If you have 
children, their dental health is very important.  
At age 3 they should begin brushing their teeth 
with a small amount of fluoride toothpaste 
(under supervision) and start seeing a dentist 
on a regular basis. The dentist and hygienist 
will provide some tips to help make brushing 
teeth fun. Developing good habits at an early 
age will benefit your child throughout the rest 
of their life.

What if my employer already offers 
dental insurance, should I still compare 
other options?

That would depend on how the plan your 
employer is offering works for you and your 
family. Most employer plans provide excellent 
coverage, but if the plan results in paying a lot of 
money out-of-pocket, it might make sense to see 
if you can improve your coverage by adding an 
individual or family plan. A licensed agent can 
help you evaluate the cost and benefits to see if it 
would benefit you.

What if I want to keep seeing my current 
dentist?

Momentum Dental Insurance is owned 
by the dentists of Dental Health Associates of 
Madison. They have seven clinics in Madison 
and over 35 dentists to choose from. In addition 
to the Dental Health Associates clinics, 
Momentum has a nationwide network that your 
current dentist may already be participating in.

How long does it take to get Momentum 
Dental Insurance?

You can enroll in a Momentum Dental 
plan that can start as early as the first of next 
month. The actual process of enrolling only 
takes about four minutes on our website  
momentumplans.com. 

What if I enroll in a plan, but later 
move or my employer decides to offer 
coverage? 

Momentum, unlike many other carriers does 
not lock you in to a 12-month contract. If your 
situation changes after you enroll in one of our 
plans, just send us an e-mail with the date you 
want to cancel your coverage. It is just that easy.  
If you move but are still a Wisconsin resident, 
you can continue to use your Momentum Dental 
benefits. Just contact us with your new address 
and we will provide you a list of providers in 
your new location. 

Why should I consider purchasing a 
dental insurance plan?

Too many people go without dental 
insurance. Whatever the reason, this is a serious 
problem. Dental insurance allows you to get the 
care your teeth need without paying outrageous 
prices. People without dental insurance often 
forgo their twice-yearly preventative check-ups 
to save money. These check-ups are essential 
in preventing major dental problems from 
developing and, in the long run, can save 
patients thousands of dollars.

The value of dental insurance goes beyond 
just maintaining your oral health. With regular 
dental care, your dentist may also be able to 
catch signs of diabetes, leukemia, heart disease, 
oral cancer and other serious diseases before 
more obvious symptoms appear. For many 
of these diseases, subtle symptoms appear in 
the mouth first. Other diseases, such as heart 
disease, can actually be caused by bacteria that 
originates in the mouth. Regular professional 
dental cleanings may prevent a serious disease 
or catch it early enough for you to receive 
treatment before it gets worse.

MOMENTUM  
INSURANCE PLANS, INC.

2971 Chapel Valley Road
Madison, WI  53711

(608) 729-6500
momentumplans.com

THINKING ABOUT DENTAL INSURANCE?

ASK MOMENTUM INSURANCE PLANS Q

Q

Q

Q

Q

Q

PROMOTION

ASK THE EXPERT



Rescue Me! is an exciting new retail concept combining ladies 
consignment, gift boutique and donated thrift!

Shop for wonderful top brand consigned merchandise, unique boutique 
products, and first class thrift items.

Consider consigning your top tier branded items with us! We appreciate 
your donations, and if you really love animals please volunteer with us. 

Please visit our website for more complete store information.

Visit us at 1661 Deming Way Middleton (Greenway Station next to Home Goods)
rescuemeboutique.com | rescuemeboutique@yahoo.com | Store Phone: 608.831.PAWS

Proceeds benefit local animal rescues  
that re-home and rehabilitate at-risk dogs! 

MyDinkyDog Pet Boutique 
carries an exclusive line of 
designer pet products. We 

specialize in handmade, one  
of a kind pet carriers, pet beds  
and clothing, all designed for  

the special needs of dinky dogs.

NOW 
OPEN!

WRITERS

ISABEL LAWRENCE 
“A HIGH SCHOOL ATHLETE’S LEGACY  
LIVES ON,” P. 67
Isabel is a morning anchor for NBC15 News. 
Northwestern University brought the East 
Coaster to the Midwest, but she stayed for the 
cheese curds.

KATY MACEK 
“ENJOY THE HOLIDAYS AWAY,” P. 58 
Katy is a recent Madison transplant who 
is enjoying learning about the city through 
telling its residents’ many stories. She enjoys 
discovering new trails, neighborhoods and cute 
coffee shops.

EMILY MCCLUHAN 
“GAME ON!” P. 36
Emily doesn't let her full-time job get in the 
way of writing, paddleboarding, dog-loving, 
running and exploring everything Madison—and 
the world—has to offer. 

HYWANIA THOMPSON 
“MAKING GREAT FIRST IMPRESSIONS,” P. 13
Hywania is a copywriter and native of 
Chicago. She moved to Madison in 2005. She 
enjoys volunteering, traveling and listening to 
live music.

GRACE TIMMERMAN 
“ITALY SHINES THROUGH AT BAR 
CORALLINI,” P. 56
A graduate of the CIA Greystone, Grace 
spent her teens working at Madison staples 
Vin Santo and L'Etoile. She's passionate about 
food, wine and travel.

ARTISTS

KAIA CALHOUN 
“MAKING GREAT FIRST IMPRESSIONS,” P. 13
Kaia is a photographer that sees the beauty in 
life all around her all the time. Her goal is to 
capture her client’s authentic beauty.

SUNNY FRANTZ 
“LUXE LAYERS,” P. 17; “ITALY SHINES 
THROUGH AT BAR CORALLINI,” P. 56
A former BRAVA gal, Sunny uses her 
marketing, graphic design and styled 
photography skills to connect small businesses 
with their ideal audience. Follow on Instagram 
@sunny.frantz.

HILLARY SCHAVE 
“THE CHANGING FACE OF SCIENCE,” P. 42
Hillary is a fun pro photographer who puts 
her left shoe on first and adores shooting 
weddings, portraits and boudoir for her studio, 
Azena Photography. azenaphoto.com

VALERIE TOBIAS 
“GAME ON!” P. 36
Valerie's interests include cheese, live comedy, 
bicycling, adventures, talking to strangers and 
photojournalism. She lives in Madison with her 
husband and daredevil son.

SHANNA WOLF 
“ALL IN FOR FALL,” P. 25
Shanna is a freelance photographer 
specializing in portrait, documentary and 
interior photography. Her style is simple and 
bright, and she loves storytelling through still 
photography. sphotographyandstyling.com

To read more about our contributors, visit bravamagazine.com.

@bravamagazine

FOLLOW US
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COLORFUL CROSSING  A tunnel that was dark and felt unsafe to the dozens of students who used it each day to cross under busy East 

Washington Avenue to school has been transformed into a safe, art-filled space thanks to an effort led by Hawthorne Community School. 

With the help of Dane Arts Mural Arts, Hawthorne’s art teacher Julie Olsen, students and other community partners, the tunnel from the 

Truax neighborhood is now home to colorful, kid-inspired murals.. 
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ONE  WEEKEND  ONLY

ON -CAMPUS  

CAPITOL  THEATRE

NOV  8 & 9

8 : 0 0  PM

OVERTURE  CENTER

BIG SONG 

 

BIG DANCE

BIG BAND

BEST OF BIG RED !

(608) 258-4141

www.overture.org/events

 

Check out our show schedule 

www.wisconsinsingers.com

10 East Doty Street, Suite 900
Madison, WI 53703

vonbriesen.com

The law firm of von Briesen & Roper, s.c. 

cares passionately about our profession, 

our clients and our community. 

Committed to unparalleled service, 

recognized expertise and to excellence, 

we are invested in the success of our 

communities. Every year we support 

organizations that make a positive 

impact on the places we live, like 

Wisconsin Singers.

Because we believe it is important to 

give back, we want to take a moment 

to let you know about this great 

organization in our community. 

THANKS TO OUR DIGITAL PARTNERS

BRAVA-SPONSORED EVENTS

11/20  8 a.m. - 12 p.m.
BRAVA THRIVE CAREER WORKSHOP
Learn how to polish your first-impression skills with leadership 
expert Susan Young at this energizing workshop that will leave 
you with tangible methods to create strong relationships 
and have the confidence to put your best foot forward from 
the get-go. Promega BTC Center, Fitchburg. Register at 
BRAVAmagazine.com.

11/23 - 11/24  10 a.m. – 4 p.m.
MADISON WOMEN’S WEEKEND
Shop for holiday gifts, bust a fitness move, enjoy a craft and 
spend the weekend with your girlfriends at this annual event—
now in its 21st year. Alliant Energy Center, Madison. Register at 
madisonwomensexpo.com.

BRAVA EVENTS

FOLLOW US

11/7  11:30 a.m. – 1:30 p.m.
ATHENA YOUNG PROFESSIONAL AWARDS
Celebrate Dane County’s emerging young female leaders 
at this Business Forum event to honor inspiring female 
professionals who serve as role models for young women 
personally and professionally. Madison Club, Madison. Register 
at thebusinessforum.org.

@bravamagazine
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Susan Young
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MAKING GREAT 
FIRST IMPRESSIONS
Susan Young will show 
you how

BY HYWANIA THOMPSON

SUSAN YOUNG SAYS she was born 
with a servant’s heart and loves mak-
ing a positive impact on the world. “It’s 
easier for me to give than to receive,” 
says Young. 

And she lives up to it. Young doesn’t 
hesitate to support others. Whether it’s 
mentoring, planning friends’ birthday 
parties or helping someone in need, 
she’s there. “Every ounce of that woman 
thrives in bringing beauty to this world,” 
says Cheri Neal. Neal met Young at 
the National Speakers Association— 
Wisconsin Chapter and sought out Young 
as a mentor. Neal says her life has trans-
formed in the three years she’s known 
Young—a speaker, author and founder 
of Susan Young International. She helps 
companies and organizations create 
positive change for positive impact. 

Young spent many years working in real 
estate in Florida before retiring in her late 
30s to become a full-time mom. While 
raising her children, she created self-
esteem programs to empower children 
for success. Young designed 12 different 
trainings and received corporate spon-
sorships to put her program in schools. 
Then a Fortune 300 company recruited 
her to be an agency manager. Young be-
gan giving talks to law firms, title compa-
nies and others, using her speaking as a 
marketing tool to grow her territory. This 
work was a natural fit for Young, who says 
she’s been studying self-help and per-
sonal development for 40 years. “It’s al-
ways been a great passion of how we 
can live our best lives,” she says. In 2000, 
Young decided to start her company and 
began speaking full time.

When Young moved to Madison five 
years ago, she didn’t know anyone. As 
she began making friends, Young says 
she not only wanted to make a positive 

NOVEMBER 2019 | BRAVAMAGAZINE.COM  13



MEMBER FDIC

Epilepsy can affect anyone with a brain.  
Anyone with a brain can affect epilepsy.

There are 59,600 people with active epilepsy in 
the State of Wisconsin, according to the CDC. 

Seizure First Aid - Stay. Safe. Side.

1. STAY with the person and start timing the 
seizure. Remain calm and check for medical 
ID. Continue to STAY with the person until 
they are awake and alert after the seizure. 
(Most seizures end in a few minutes)

2. Keep the person SAFE. Move or guide away 
from harmful objects.

3. Turn the person onto their SIDE if they are 
not awake or aware. Put something small and 
soft under the head, and loosen tight clothes 
around the neck.

Learn more at epilepsywisconsin.org.

first impression, but also thought about 
what impressions folks were making on 
her. “When you make a fantastic first 
impression, you have the opportunity 
to create amazing friends,” Young says. 
Young began to notice why some peo-
ple impress us and some don’t. She says 
she took a deep dive into this, which she 
breaks down in her book, “The Art of 
First Impressions for Positive Impact.” In 
the book, Young provides eight strate-
gies to make great first impressions and 
foster strong, trusting relationships. “The 
number eight is infinity, it’s all encom-
passing,” says Young, “so is the art of first 
impressions for positive impact.” 

Young doesn’t just speak on the value 
of being positive and changing your 
mindset, she lives it. Neal says she’s 
seen Young hit by some of the most de-
bilitating circumstances. “The way she 
handles life, she is always looking for 
how to make it better, not wallowing in 
the ‘why me’s,’” says Neal. “The joy that 
comes from thinking of others instead 
of yourself makes life so much more fla-
vorful,” Neal says of what we can learn 
from Young.

Young is driven by connection. “When I 
feel connected with others authentically, 
with love and respect, that gives me great 
fulfillment,” Young says. “When I’m con-
nected, all things in life work better.” 

Let Susan Young walk you 
through the eight strategies 
for making a positive first 

impression at BRAVA’s 
THRIVE Career Workshop 

Nov. 20, 8 a.m.–noon at 
the Promega BTC Center 
in Fitchburg. Register at 
BRAVAmagazine.com.
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WINTER WARMERS
Ward off winter’s icy drafts in colorful, 

versatile style with a luxe blanket scarf.  
See BEAUTY + STYLE, P. 17.   

THRIVE

Above: LAmade Zingo Scarf in Burnt Brick and Legion Blue, $42; Cosa Boutique, Fitchburg.
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PROMOTION

DENTAL AND ORTHODONTICS

DR. DAVID ALLEN, DR. AMMAR ALSAMAWI, DR. AUDRA LONG, DR. STEPHEN SCHASKER

Confident Smiles from 
Caring Orthodontic 
Professionals 
At Dental Health Associates of Madison (DHA) it is our 
mission to provide the highest quality compassionate 
care. DHA is a patient-centered, full-service dental 
group with dozens of doctors throughout Madison. 
In addition to general and family dentistry, we also 
have experts in orthodontics, periodontics, implant 
services, endodontics and cosmetic dentistry. Going 
to the dentist isn’t everyone’s favorite pastime, but 
we strive to make each patient feel comfortable in 
a stress- and judgment-free environment. Our team 
of doctors work together to provide a complete plan 
that best benefits each patient. Our orthodontic 
specialists provide quality, caring treatment for 
children, adolescents and adults. We feel that by 
improving our patients’ dental health and appearance, 
we’re also helping them build confidence and overall 
well-being. The compassion that our doctors and 
staff have for this community extends beyond the 
clinic walls. As an organization, we support over two 
dozen different groups including Second Harvest 
Foodbank, Boys and Girls Club, Madison Children’s 
Museum, American Family Children’s Hospital, 
Special Olympics and many more. We care about our 
community and those that we share it with.

DENTAL HEALTH ASSOCIATES OF MADISON
608.248.5400
dhamadison.com
info@dhamadison.com

ORTHODONTIC CLINIC LOCATIONS
AMERICAN CENTER CLINIC
5002 AmCenter Dr, Madison

EAST CLINIC
49 N Walbridge Ave, Madison 

SOUTH CLINIC
2971 Chapel Valley Rd, Fitchburg

WEST CLINIC
7001 Old Sauk Rd, Madison

(L-R) LAURIE, STACEY, DR. JIM TAUSCHEK,  
TAYA, KATHY, TRACY

Maple Grove Dental
Maple Grove Dental is a family-oriented dental office conveniently located on 
McKee Road (at Maple Grove Drive adjacent to Walgreen’s) near Verona and 
Fitchburg. Celebrating our 20th anniversary, we pride ourselves in providing high-
quality care in a gentle and compassionate manner, for patients of all ages. 

Our experienced team can provide a full range of dental services utilizing current 
technologies in a comfortable, relaxing environment with hours to accommodate 
your busy schedule. Emergencies are a priority. Give us a call, we’d love to meet 
you. “Lasting Smiles Begin Here!” 

MAPLE GROVE DENTAL. S.C.
6627 McKee Road
608.848.5680
maplegrovedentalmadison.com 
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LUXE LAYERS  
CHILLY OFFICE SPACE got you down? Drafty 
movie theater putting a damper on date night? 
Drape a plush blanket scarf around your shoulders 
for a winter warmer that’s both stylish and function-
al. From a casual scarf to an elegant evening wrap, 
blanket scarves can be styled and folded in so many 
different ways, taking your look from carpool to cof-
feeshop to cocktails in a snap. So, don’t despair at 
the shorter, chilly days upon us once again. Instead 
stay cozy, comfortable and colorful wearing your 
own mini-blanket. –Annie Rosemurgy

Above from left: Chocolate Cheetah Scarf, 
Houndstooth Scarf, $34 each; Luceo Boutique  
and Styling Co.

Left from top: Beth Plaid, $36, Beck Plaid, $38; 
Evereve. LAmade Zingo Scarf in Burnt Brick, $42; 
Cosa Boutique. Blue Tie-Dye Jean Scarf, $40; Cloth 
and Metal Boutique. LAmade Zingo Scarf in Legion 
Blue, $42; Cosa Boutique. 
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FIGHTING  
MENSTRUAL  

INEQUITY
Local women collect 

feminine hygiene  
products for the cause

BY KATY MACEK

EDGEWOOD COLLEGE SENIOR  
Natasha Sichula still remembers her 
embarrassment and anxiety when, at 15 
years old, she got her period and had to 
use a sock to absorb the blood. 

Not having adequate menstrual sup-
plies affected her confidence in school, 
says Sichula, who grew up in Mufulira, 
Zambia. “I wouldn’t talk because I’d be 
thinking, ‘I hope I’m not bleeding through 
my uniform.’” 

Sichula’s experience isn’t unique. Most 
girls feel a sense of anxiety as their pe-
riod begins. 

But imagine not being able to pay for 
products to keep it under control. Any 
woman living in poverty (13.1 % of the U.S. 
population, according to the U.S. Census’ 
2018-19 Current Population Survey) may 

be subject to having to choose between 
buying food or feminine hygiene prod-
ucts. 

That choice is being made right here in 
the Madison area. The local chapter of 
the international women’s organization 
Zonta Club realized there is a deep need 
for period products after it queried 30 
local organizations and school districts 
and learned that some girls even skip 
school during their periods because they 
can’t afford feminine hygiene products.

Michele Volsberg, chair of Zonta’s 
communications committee, says that 
prompted Zonta to act.

“People were quite outraged by the 
fact that in 2019 girls are missing a week 
of school because they don’t have pe-
riod products,” Volsberg says. 

“Bring the Basics. Period.” is Zonta’s 
yearlong campaign to put donated femi-
nine hygiene products in schools and lo-
cal agencies. It kicks off with a period 
product drive at the Madison Women’s 
Weekend, sponsored by BRAVA Maga-
zine, Nov. 23-24 at Alliant Energy Center. 

The campaign will team up with 100 
Zonta Champions—100 people who 
pledge to each collect 100 period prod-
ucts. 

“This is not a choice; women have to 
have their period,” Volsberg says. “It’s 
very difficult to go to work or school if 
you don’t have the supplies when you 
have your period. They can’t be their 
best selves and do their best work.”

It’s a start to end menstrual inequity. 
Elsewhere in the community, other young 
women are getting involved. 

Sichula remembers her first period 
experience so vividly, she says, that 
it spurred her to start a movement. At 
Edgewood College, she founded Her 
Empowerment Race Zone, a movement 
to eradicate period poverty around the 
world. She originally pitched HERZ dur-
ing a college competition, which she 
won and received $1,000 to put toward 
her endeavor. 

With that money, she bought sewing 
machines in her home country for girls 
to sew their own reusable sanitary pads, 
and she’s teaching female students at 
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That’s what  
laughing gas 
is for.
Introducing Coverage Check.  
Always understand how your 
coverage and treatment  
options work together.  
It’s insurance, solved.

Insurance 
shouldn’t 
make you 

dizzy.

11 locations   |   FirstChoiceDental.com

Edgewood to do the same. 
In the Madison Metropolitan School 

District, James Madison Memorial High 
School junior Maggie Di Sanza is work-
ing with the administration to provide 
free sanitary products in all women’s re-
strooms at the schools. She so far has 
them in every bathroom at Memorial 
High School. 

Through her blog “Bleed Shamelessly,” 
which started as a school project, Di Sanza  
has formed a community of students and 
experts who are working to provide ed-
ucation on menstrual health, access to 
feminine hygiene products and to pro-
mote conversations about periods. 

They currently are working on a letter-
writing campaign to area businesses to 
ask them to stock their bathrooms with 
sanitary products.

Volsberg hopes all their efforts have a 
longstanding effect. 

“I hope there is no woman or girl who 
is held back from work or school or any 
other opportunity because they are sit-
ting home due to lack of basic products,” 
she says. 

That’s how it should be. Period.  

zontaofmadison.org;  
herzmovement.org;  
bleedshamelessly.com

Get FREE ADMISSION 
to the Madison 

Women’s Weekend 
when you bring 
feminine hygiene 

products to donate 
from 10 a.m.-12 p.m. 
on Sunday, Nov. 24.

madisonwomensweekend.com

NOVEMBER 2019 | BRAVAMAGAZINE.COM  19



MOST OF US grew up 
knowing that vitamin D is 
good for our bones, but did you 
know it’s also a huge part of preven-
tive health care?  “Vitamin D deficiencies 
could increase the risk for certain cancers, like colon 
and breast cancer. We know that folks that are deficient in 
vitamin D have two times the risk of multiple sclerosis,” says 
Dr. Amanda Preimesberger, a family medicine physician at 
SSM Health.

Being deficient in vitamin D can also have an effect on 
mental health issues such as depression or dementia. Tak-
ing a supplement can help prevent those issues, but it’s still 
important to remember that vitamin D isn’t a cure-all. Ac-
cording to Preimesberger, if you’re someone who suffers 
from these diseases but your vitamin D levels are already 
normal, there really isn’t evidence that taking an extra sup-
plement will make much of a difference.  

“What we know primarily is the effects of low vitamin D. 
The hard part is that it’s less clear what the optimal level 
is,” she says. 

The only way to know what your vitamin D levels are is 
through blood testing, but unless you are already at risk 
of being deficient, you generally do not need to be tested. 
“Always talk to your physician” Preimesberger says, “It’s 
a pretty expensive test that’s not always covered well by 
insurance.” 

Getting 15-20 minutes of sun exposure a day is an effec-

tive way of getting enough  
vitamin D, but too much sun 

can increase your risk of skin can-
cer. In order to minimize your risk but 

still get a sufficient amount, Preimesberger  
highly recommends that everyone take a vitamin D3 sup-
plement. Vitamin D3 is the preferred form because it’s the 
most easily absorbed and has the longest shelf-life. Those 
aged 1-70 should be getting around 600 units a day; those 
71 and older should be getting around 800 units a day, 
while infants should be getting around 400 units a day, 
says Preimesberger. 

“For infants, we recommend supplementation because 
they’re not out in direct sunlight often and there’s not a lot 
of vitamin D in breast milk,” she says. Although formula is 
fortified with the vitamin, it still may not be enough. “We 
know that by supplementing infants with vitamin D we can 
lower their risk for things like Type 1 diabetes by as much as 
30% later in life,” states  Preimesberger. 

However, she also warns about the dangers of taking 
an excessive amount of vitamin D. Although some recent 
health trends have been promoting the sunshine vitamin 
as a universal panacea, Preimesberger says that there’s a 
downside in getting too much. “Vitamin D is a fat soluble 
vitamin, so more is not necessarily better if you’re already 
normal, because your body can store it long term in fat 
tissues, and it can actually become toxic.”  

THE 
SUNSHINE 
VITAMIN
What to know about 
vitamin D supplements

BY ADDIE RADANDT
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New to Waunakee,
our boutique features women’s
apparel, accessories, jewelry,
men’s shirts, gifts and more!

305 E. Main Street Waunakee, WI 53597
608.849.2426

ciaobellaboutiqueandmore.com
@ciaobellaboutiqueandmore

Ciao Bella Boutique

Glam up theHOLIDAYS”
“

Feel Better... Live Better!

With 8 female doctors,  
16 clinic locations & convenient 
extended hours, we’re here to  

treat the whole family!

Visit our website to find the location nearest  
you & learn more about chiropractic care
www.lsmchiro.com

8210 Watts Rd, Madison

Cheese, Fruit, 

BrennansMarket.com

E X P E R I E N C E      T A S T E      E V E R Y D A Y

Gift Baskets

(608) 833-2893

Your Home for Delicious Holiday Gifts!

Specialty
Wine &  
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S H O P  L O C A L

MCFEE ON MAIN
400 East Main Street
Mount Horeb, WI
mcfeeonmain.com

FABULOUS FASHIONS  
McFee On Main is always ready to help you look your best 
whether it’s for casual everyday, or that special event when 
you need to dazzle. 

Open 7days a week, Thursday until 7 p.m.
LUCEO BOUTIQUE  
& STYLING CO.
6733 Frank Lloyd Wright Ave.
Middleton, WI
608.841.1501
luceoboutique.com

THE PERFECT PAIRING
‘Tis the season to be cozy, cute and comfortable! Grab all 
your favorite sweaters, denim and more from Luceo. Stop in 
or shop online!

A TRULY UNIQUE SHOPPING EXPERIENCE
Locally Made Goods • Snarky Fun • One-Of-A-Kind Gifts 
Wisconsin Apparel • Holiday Décor including Gnomes  
Upscale Women’s Boutique Clothing & Jewelry  
Home Décor • Upcycled Furniture • And Much, Much More!

BOOTH 121
6203 Monona Dr.
608.286.1230
booth121.com

DÉCOR FOR THE  
WELL-DRESSED HOME
3000 Cahill Main, Suite 215
Fitchburg, WI
608.444.0571
decormadison.com

HOLIDAY DÉCOR
Our home décor showroom offers something for every client’s 
personal taste and budget. It’s a great opportunity to see the 
latest home accents and design trends. You will find a unique 
selection of holiday and home décor, art, furniture and more.
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COYLE CARPET ONE FLOOR & HOME 
250 W. Beltline Hwy., Madison
608.257.0291
coylecarpet.com

SHOP FOR PINK & WELCOME A CURE
Breast cancer welcome mats: 25% of the retail cost on 
each mat sold is donated to the Breast Cancer Research 
Foundation. Use indoor or outdoor.

WHEN IT’S FOREVER... 
KABANA EVENT
Join us for fizzy refreshments and hors d’oeuvres at our exclusive 
Kabana Event! Come see new styles in this factory direct 
collection of Kabana jewelry and find something to complement 
your collection.

Thursday, November 21, 4 - 7 p.m.
Friday, November 22, 10 a.m. - 5 p.m.

DINY’S DIAMONDS 
1903 Cayuga St, Suite 105
Middleton, WI 53562 
608.831.3469 
dinys.com

DIAMONDS EST.1983

LITTLE LUXURIES
230 State Street
Madison, WI 53703
608.255.7372
littleluxuriesmadison.com

INSPIRING CREATIVITY
Introduce children to the world of sound, rhythm and music 
with our colorfully designed and immensely engaging series of 
instruments. The artisan style, quality and attention to detail are 
sure to appeal to all ages.

Like us on Facebook and Instagram @littleluxuriesmadison.

COSA BOUTIQUE
6250 Nesbitt Rd.
Fitchburg, WI 53719
608.628.9134
cosaboutique.com

LOOK GOOD, DO GOOD.
Cosa is a fashion boutique offering curated apparel and gifts. 
We are committed to giving back by donating a portion of 
proceeds to local nonprofits.
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ORANGE TREE IMPORTS
1721 Monroe Street
Madison, WI
608.255.8211
orangetreeimports.com

CUSTOMIZE 
YOUR 
SERVEWARE!
Create a festive  
flair in every season 
by selecting a Nora 
Fleming platter,  
bowl or decor piece 
and attaching a 
ceramic “mini” to 
match the occasion!

FIND OUT WHY BURNIE’S IS MADISON’S 
FAVORITE JEWELRY STORE!
Our collection includes the finest quality artisan crafted 
sterling silver jewelry from Bali. Each item is Fair Trade and 
was handcrafted with pride using ancient Indonesian jewelry 
techniques, ensuring excellence in design and craftsmanship.

BURNIE’S ON PARK
636 S. Park St. | 608.630.9419

BURNIE’S ROCK SHOP
901 E. Johnson St. | 608.251.2601
burniesrockshop.com

QET BOTANICALS
2018 Main St.
Cross Plains, WI
608.798.1738 
QetBotanicals.com

SELF-CARE IS HEALTH-CARE
Crazy holidays ~ it’s time to take a moment. How we bookend 
our days and nights can add energy in our step and help us rest 
peacefully at night. Using performing, organic plant actives feels 
great on the body and fabulous on the mind. Come see us at 
Women’s Weekend! 

CLOTH & METAL BOUTIQUE 
1814 Parmenter Street, Middleton
in Middleton Center 
608.203.8891
clothandmetalboutique.com
clothandmetal@outlook.com

NEW, LOCALLY OWNED  
WOMEN’S BOUTIQUE 
Cloth & Metal features contemporary, locally-sourced, 
sustainable, and American-made clothing along with fine jewelry 
designed and made by the owner. 
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Clockwise from 
top: 11-inch Folded 

Paper Tree, $14; 
Décor, Fitchburg. 
Folkland Plates, 

Set of eight, $110, 
Feather Garland, 

$20; Fontaine 
Home, Middleton. 

Pine Botanical 
Prints, $46 each; 

Willow Creek, 
Madison.

ALL IN FOR FALL
PHOTOGRAPHED BY SHANNA WOLF

YOU CAN CELEBRATE the changing season in your home décor with the 
subtlest additions and without creating any clutter. And using items that reflect 
nature’s palette can evoke autumn like nothing else. 
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   As a preferred custom home builder in the Madison and   
  Milwaukee markets, and the Metropolitan Builders  
          Association’s 2018 Builder of the Year, we take heart in 
          delivering handcrafted homes that embody the beautiful  
           surroundings of the communities we build in. Our team’s 

passion ensures that each home is built with extraordinary care, and each 
promise is delivered. Our Customer Care Process ensures that when we  

    deliver the keys to the new home, we leave a lifelong friend.

SEARCH FOR YOUR DREAM HOME AT 
VictoryHomesofWisconsin.com OR CALL 608-733-1115

BUILDING QUALITY CUSTOM HOMES IN WISCONSIN SINCE 2003

follow us on:

HANDCRAFTED HOMES,
LIFELONG RELATIONSHIPS

2018

Visit our TWO MABA Parade Homes in Middleton & Waunakee!

317 E. Wilson St., Madison 608.255.8998 • 670 S. Whitney Way, Madison 608.274.5575 • rubinsfurniture.com

Providing local 
content and events 
that encourage, 
inspire and  
empower women
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BRAVAmagazine.com/subscribe
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Monday–Friday: 10-7 • Saturday: 10-5 • Sunday: 12-5
608.833.8333 • 7404 Mineral Point Road, Madison

Get your spare 
rooms “Guest” ready 

for the holidays 
with savings from 

Ameridown!

2 5 %  o f f  
o n  a l l 

regular priced  
merchandise storewide 

(excludes Christy towels)

November 1  – November 27

Creative Energy Designs, Inc.
125 S. Dickinson St., Madison • 608-256-7696

www.CreativeEnergyDesignsInc.com

Insulating Shades 
Window Warmers

Interior Design Services  
Custom Draperies/Top Treatments

For what could be more fall-like than woodland scenes, 
prints of the delicate detail of coniferous tree branches or a 
wreath made out of twigs? They all make it easy to bring the 
outside in this season. –Marni McEntee 

Left to 
Right: 

Pinecone 
Poetry Tea 

Light Holder, 
$12; Willow Creek, 

Madison. Polyresin 
Boa Vase, $84; 16-Inch 
Twig Wreath, $26, 
Décor, Fitchburg. 
Mole Hallow Candle 
Sticks, $6; Fontaine 
Home, Middleton.
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MadisonWomensWeekend.com 

DOOR TICKETS $10 
ONLINE TICKETS $7

November 23 & 24
ALLIANT ENERGY CENTER

10 A.M. - 4 P.M. 

WEEKEND

WEEKEND

weekend



Win a Makeover!
One lucky audience member will be chosen 
each day for a beauty makeover. Don’t miss  
the afternoon reveal! 

Live Music
Enjoy the sounds of a capella groups who perform 
a mix of classic tunes and current hits.

Pamper Yourself 
Enjoy complimentary  
hand and chair massages, 
plus all kinds of services 
including: manicures, make 
up applications, hair cuts  
and styles, eyebrow 
shaping, lash extensions, 
plus BOTOX®!

DIY Al l Day Long 

Enjoy a variety of crafting  
projects throughout the  
weekend: create holiday  
signs and wreaths, cookie 
decorating, terrariums,  
holiday cards and more.

Work Up a Sweat! 

Grab your friends for a free 
class. Everything from GRIT to 
yoga to Zumba.  

 

Shop ‘til You Drop!
Find the perfect gift  
or treat yourself with  
dozens of locally-owned  
boutique businesses!

 

WEEKEND

WEEKEND

weekend Feelin’Lucky?
Don’t miss your chance 
to win some great prizes 
throughout the weekend! 
Gift cards for Athleta, Food 
Fight Restaurants and Old 
Sugar Distillery; tickets to A 
Christmas Carol; and more!

Sample Some  
Spirits
Experience a Smirnoff  
Zero Sugar Infusion
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10:45 A.M.  
Win A Makeover: Announcing the  
lucky winner of our beauty makeover!  
Lev Apparel, Au Faite and  
Starfish Project

1 P.M.  
Pitches & Notes: Women's a capella 
performance 

2 P.M. 
Reveal of our beauty  
makeover winner!  
Krystle Marks, Lev Apparel 

2:15 P.M. 
Love in, Lies out - A Body  
Positive Experience 
Krystle Marks, Lev Apparel

3:15 P.M.
Every Body Is Different: 
Understanding body composition 
weight and health at every age 
Carol Wilkes, Princeton Club

10:15 A.M.
Holiday Signs 
Lisa Dally, Hammer & Stain  
Cost: $10 per person

11:45 A.M.
Cookie Decorating 
Dawn Cottingham, Cookies By Design 
Cost: $5 per person

1:45 P.M. 
Printmaking Greeting Cards  
Bonnie Schetski, Madison School  
& Community Recreation

3:15 P.M. 
Paint for the Joy of It! 
Bettina Madini 
Cost: $10 per person

10:15 A.M.
7 Tips for Staying Healthy  
through the Holidays 
Ryan Campbell, Anytime Fitness 

11:45 A.M.
Belly Dance/ 
Zumba Total Fitness Class 
Ghadeer Alafifi, Group Health 
Cooperative of South Central Wisconsin

1:45 P.M.
Orangetheory Fitness Class 
Cassie Visintainer, Orangetheory Fitness

10:15 A.M.
Terrariums with Plant Nite 
Andrea Witt, Plant Nite 
Cost: $5 per person

11:45 A.M.
Terrariums with Plant Nite 
Andrea Witt, Plant Nite 
Cost: $5 per person

1:45 P.M.
Holiday Signs 
Lisa Dally, Hammer & Stain 
Cost: $10 per person

3:15 P.M. 
Holiday Wreath Workshop 
Tammy Lubick, Close to My Heart 
Cost: $5 per person

10:45 A.M.  
Win A Makeover: Announcing the 
lucky winner of our beauty makeover! 
Lev Apparel, Au Faite and  
Starfish Project

11 A.M.  
UW MadHatters: A capella 
performance 

2 P.M. 
Reveal of our beauty  
makeover winner!  
Krystle Marks, Lev Apparel 

2:15 P.M. 
Love in, Lies out - A Body  
Positive Experience 
Krystle Marks, Lev Apparel
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MAIN STAGE
Learn how to channel your mojo 
toward positive change!

CRAFT BAR
Let your maker spirit shine during this 
crafting blitz!

HEALTH & FITNESS STAGE 
Cultivate a fit life with pro wellness tips!  

SATURDAY, NOVEMBER 23

SUNDAY, NOVEMBER 24

10:15 A.M.
GRIT: High Intensity Interval Workout  
Rob, Princeton Club 

11 A.M.
Power Flow Yoga 
Amanda Boerboom, Princeton Club 

11:45 A.M.
Belly Dance/Zumba Total Fitness Class 
Ghadeer Alafifi, Group Health 
Cooperative of South Central Wisconsin

1:45 P.M. 
Orangetheory Fitness Class 
Kelsey Stamm, Orangetheory Fitness 

3:15 P.M. 
WERQ: Cardio Dance Fitness Class  
Monica L. Avila, Princeton Club

Prepare t o sav or t he ult imate female-forward event! 
It’s the 21ST YEAR OF MADISON WOMEN’S WEEKEND and we’re throwing our biggest bash yet. We thrive via 
celebrating and empowering women and we invite you to do so, too, this weekend by engaging with the inspiring 
lineup of exhibitors, wellness experts and presenters.
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Join us at

Women’s Weekend

GHC-SCW complements traditional 
Primary Care with integrative 

therapies so you can reach your 
highest potential for well-being. 

STOP BY OUR BOOTH to learn more 
about our services and sign-up  
to get a FREE CHAIR MASSAGE.

Group Health Cooperative of South Central Wisconsin (GHC-SCW)
MK18-154-1(10.19)A ghcscw.com

GHC-19-107-Brava-WomensExpo-ad_v3.indd   1 10/4/19   10:56 AM

     MORE ENERGY. MORE STRENGTH.

MORE LIFE
EXPERIENCE THE 1-HOUR FULL-BODY WORKOUT THAT GIVES YOU MORE.
More motivation. More results. And a more vibrant life. We use heart rate-based training that burns 
calories longer and produces results from the inside out. There’s technology to track your progress. 

And every workout is led by certified coaches that tailor your workout to your fitness level.

BOOK A FREE WORKOUT* AT ORANGETHEORY.COM

Orangetheory Fitness Madison
2501 W. Beltline Hwy #105 | Madison, WI 53713 | 608-709-8099

Orangetheory Fitness Madison West
7803 Mineral Point Rd. | Madison, WI 53717 | 608-960-4044

*First-time visitors and local residents only. Certain restrictions apply. $28 minimum value. At participating studios only. 
Orangetheory® and other Orangetheory® marks are registered trademarks of OTF IP Holder, LLC.  

© Copyright 2019 OTF IP Holder, LLC and its affiliates.

Money is 
like yoga

ONCE YOU GET 
THE HANG OF IT, THE

STRETCHING
STARTS TO FEEL REALLY GOOD.

You have the power 
to save up.

You might just need a little  
instruction or motivation to  

put it into practice. That’s why 
Summit offers financial wellness  

programs for every lifestyle.  
With our customized, step-by-step  
advice and one-on-one coaching  

you’ll do more than get  
comfortable with your money.  

You’ll know you’re living  
a healthier financial life.

SummitCreditUnion.com
800-236-5560 | 608-243-5000

Insured by NCUA
© Summit Credit Union 2019



32   BRAVA MAGAZINE | NOVEMBER 2019

20
19

 M
A
D
IS

O
N
 W

O
M

EN
’S

 W
EE

K
EN

D
 |
 H

IG
H
LI
G
H
TS

 Find your location: midwest-dental.com/madison

• 3 Madison Locations

• Cross Plains

• Deerfield

• Fitchburg

• Middleton

• Waunakee

8 Convenient 
Locations in 
the Madison 
area!

Beauty Pavilion
Treat yourself to a pampering 
session or two at the Beauty 

Pavilion! Visit spa booths, 
manicure stations and more.

TEMPTD SALON AND SPA
Shellac manicures $20
Eye makeup application $10
Makeup application $25
Style $20
Eyebrow Shaping $10

BLINK LASH & BEAUTY
Lash Extensions $125
Lash Lift $50

THE BROW BOUTIQUE
Eyebrow Threading - Prices Vary

VENUSTAS IMMORTALIS
BOTOX® Injections  
Prices vary per person 

PRIVATE LABEL DENTAL  
AND SALON GROUP

Teeth whitening products  
Prices Vary 

WALGREENS
Offering complimentary  
hand massages.

EAST WEST HEALING  
ARTS INSTITUTE

Offering complimentary  
chair massages.

Free Admission
Get free admission from  
10:00 am – 12:00 p.m. on 
Sunday ONLY when you  

bring any box of feminine 
hygiene products. 

All donations will support the 
Zonta of Madison’s “Bring the 

Basics. Period.” project.
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SSM Health St. Mary’s 
Care Center 

3401 Maple Grove Drive, Madison, WI 
608-845-1000

SSM Health St. Clare 
Meadows Care Center 

1414 Jefferson Street, Baraboo, WI 
608-356-4838 

•  Short-Term Rehabilitation

•  Memory Care Available at 
SSM Health St. Mary’s Care Center

•  Long-Term Skilled Nursing Care

•  Assisted Living Available at 
SSM Health St. Clare Meadows Care Center
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24/7 Peace of Mind
Take a tour of our beautiful care facilities and talk with our friendly staff. 

Call today to set up your visit.

24/7 Peace of Mind

ssmhealth.com/carecenters

AAA Wisconsin
Access Community Health Centers: 
  Public Cervix Announcement,  
  Women's Health Matters!
Acri Company
Advanced Beauty
AHT Windows
Alzheimer's Association
American Family DreamBank
Anytime Fitness
Arc of Life Chiropractic Neurology  
  and Wellness
Basecamp Fitness
Bath Fitter
BLINK Lash & Beauty
Bluegreen Vacations
BoHo Gal Creates
Bungalow608
CBD American Shaman
CD Enterprises
Chiro One Wellness
Clear Captions
Color Street
Cookies by Design
Cornerstone Family Chiropractic
Covance Clinical Research
Cutco Cutlery
Dahl Financial Group
Dane County Sheriff Department
Dazzle Me Jewels
Details Boutique of Cambridge
Diageo PLC
Discover Life Chiropractic
DoTerra
Eagan Convention & Visitors Bureau
East West Healing Arts Institute/ 
  Dr. Zhou's Acupuncture Pain Clinic
Edward Jones - Lauren O'Brien
Ethos Naturals
Everdry Waterproofing
Expedia Cruiseship Centers
Eye Contact
Feelgr8
Ganser Company
Gilda's Club Madison
GIRLS' BIZ
Go Get Lost...Worldwide Adventures
Group Health Cooperative 
Hammer & Stain
Harvest Chiropractic
Ho-Chunk Gaming
Hurley Burish
Isthmus Eats
Jewelers Workshop
Just Coffee Cooperative
L'BRI PURE n' NATURAL
LeafFilter North of Wisconsin, Inc.
Lev Apparel
LSM Chiropractic
LuZa CBD
Mad City Windows & Baths
Madison Brain Center 
Madison School & Community Recreation
Marsy's Law for Wisconsin
Mary Kay - Becky Rogers

Explore & Enjoy These Exhibitors
Medical Procedures of Wisconsin
Melting Pot
Midwest Dental
Monat
NHance of Madison Wood Refinishing
Noel Manor
Nothing Bundt Cakes - Madison
Old Sugar Distillery
Orangetheory Fitness
Orlando Action and Travel
Outlets at the Dells
Overture Center For The Arts
Paint Play Live LLC
Paparazzi by Caron
Perfectly Posh with Darlean
Pinnacle Mindset Coaching
Princeton Club
Private Label Dental and Salon Group
Profile by Sanford
Pure Romance by Andrea, LLC
QB's Magnetic Creations
Qet Botanicals
Quinton Hanson & Tracy Gundert
Rebel Yelp Dog Teez
Red Shed Garden & Gifts
Rosen Nissan of Madison
Scentsy
Soap of the Earth
SodaStream
SSM Health Care of WI

Starfish Project
Style Encore
Summit Credit Union
Symmetry Natural Health
TacoCat Creations
Temptd Salon & Spa
The Agenda. Period
The Brow Boutique
The Oilerie of Sun Prairie
The Soap Opera
The Spice Market
Thrive by Raquel
Tiki Shots Photo Booth
Total Health Chiropractic
Tundraland Home Improvements
UnityPoint Health - Meriter
Up North Boutique
US Cellular
Venustas Immortalis
Walgreens
Waunakee Remodeling
Waxing The City 
Waxy Maxey
Wisconsin State Journal
WKOW
Young Living Essential Oils
YTM Enterprises
Zonta Club of Madison
Zyia Active

Exhibitor list as of October 22, 2019.
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WOMEN'S HEALTHCARE 
SPONSOR 

SSM Health is a Catholic,  
not-for-profit health system serving 
the comprehensive health needs 

of communities across the Midwest 
through one of the largest integrated 

delivery systems in the nation.

MONEY SMARTS SPONSOR
Turn wishing and wanting into 
planning and doing. At Summit  

Credit Union, we have a passion  
for empowering women to improve 

their financial wellbeing. We can help 
you save more, pay off debt, set 
goals and reduce your stress.

DENTAL SPONSOR
Midwest Dental practices are  

patient-centric and locally-minded.  
They are committed to the people  
and communities they serve. With  
eight Madison area locations and 

over 80 locations through Wisconsin, 
you’re sure to find a Midwest  

Dental location near you. 

HEALTH & FITNESS SPONSOR
Group Health Cooperative of  

South Central Wisconsin complements 
traditional medicine with integrative 
therapies to ensure our members 

have the tools they need to  
stay healthy. Visit our booth to 

meet our Complementary Medicine 
team and relax with chair massages, 

reflexology and more!

SAVOR SPONSOR 
Smirnoff Zero Sugar Infusions: 
Embracing our expertise in  

creating the best tasting spirits, 
Smirnoff has created a new  

range of modern and sophisticated 
spirits that are crafted with zero 

sugar and infused with natural flavors 
and essence of real botanicals.

BEAUTY SPONSOR
Walgreens mission is to be America's 

most-loved pharmacy-led health,  
well being and beauty retailer. Its 
purpose is to champion everyone's 

right to be happy and healthy.

AUTOMOTIVE SPONSOR
We warmly welcome you to come 
over and say hello. As a newer 

member to the Madison community 
Rosen Motors looks forward to 

building connections. Family friendly 
beyond cars, also supporting local 
schools, sports, organizations and 

small business.

PREMIER SPONSOR
Orangetheory Fitness is a  

1-hour full-body group workout  
that focuses on heart rate-based 
training and is backed by science. 
Our workouts are led by certified 
coaches to make sure you are 
training effectively and burn  
more calories post-workout.

CONTRIBUTING SPONSOR
At the Princeton Club, we  

believe in the pursuit of a better 
tomorrow. We strive to inspire, 
challenge and motivate you to  

be the best version of yourself by 
providing top-tier programming and 
instructors, genuine staff, world-class 

facilities and equipment for YOU!

SUPPORTING SPONSOR
American Family Insurance  

believes that a dream is the most 
valuable thing you can ever own. 
That’s why we created DreamBank,  
a free community space dedicated  
to the pursuit of dreams. Whether 

you need resources, events, 
inspiration or just space to get  
down to business figuring out  
the details, DreamBank is the  

place to get started.

BAG SPONSOR 
Teamwork makes your  

dream work. Having the right team 
behind you makes all the difference. 
UnityPoint Health – Meriter is your 

partner in health. We’re here  
to listen, answer questions and  

treat you like we would our own. 
People are amazing.

TICKET SPONSOR 
Zonta Club of Madison is  
a global organization of  
professionals empowering  
women worldwide through  

service and advocacy.



Susan Young 
is the Founder 
and CEO of 
Susan C. Young 
International, LLC, 
where she delivers 
dynamic keynotes 
and educational 
workshops, 
inspiring leaders 
and teams to 
create POSITIVE 
CHANGE for 
POSITIVE IMPACT.

Susan serves as the President for the Wisconsin 
Chapter of the National Speakers Association, 
earned her master’s degree in Human 
Performance Technology, and is the author 
of two books: Release the Power of Re3 . . . 
Review, Redo & Renew for Positive Change & 
Transformation and The Art of First Impressions 
for Positive Impact . . . 8 Ways to Shine Bright 
to Transform Relationship Results.

FOR MORE DETAILS + TO REGISTER, VISIT BRAVAMAGAZINE.COM/EVENTS

CONNECTIVITY is EVERYTHING in today’s competitive world. With 
every new encounter, impressions are made. Opinions are formed—
about you, your service, your company, your appearance and your 
personality—all within a few short seconds. Those seconds can be 
the make-or-break or yes-or-no basis for your success. 

This program delivers tips and tools to help audience members 
prevent social mishaps, lost business, rejection, low self-esteem, 
failure, career complacency and lifelong frustration. With high energy 
and easy relatability, Susan teaches how to build and strengthen 
long-term mutually beneficial relationships, lead with confidence, 
communicate with courage, and ensure that impressions—from the 
first to the last—are positive and substantial.

ART OF FIRST IMPRESSIONS 
FOR POSITIVE IMPACT

NOVEMBER 20, 2019

SPONSORED BY 
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WOMEN ARE  
THRIVING IN THE  
LOCAL GAME  
DEVELOPMENT  
SCENE
By Emily McCluhan

Photographed by Valerie Tobias
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Amber Holkenbrink, senior 
designer at Raven Soft-
ware, remembers asking 
her dad to help her learn 

how to read when she was 5 years old 
so she could play “Legends of Zelda.” 
Then, after spending years playing 
Nintendo games with her brother, she 
was officially hooked on video games 
when “Perfect Dark” was released. 

“The protagonist in that game 
was actually a woman and she was a  
badass. And I thought, ‘wow, this is 
very different from the Barbie game 
that we rented at Blockbuster,’” 
she says. 

But even when she stepped on the 
campus of the Illinois Institute of Art 
in 2004, game design wasn’t something 
she’d considered. She had dreams of 
working on Disney and Pixar movies. 
When she was offered an internship at 
a small game design studio doing user 
interface work, she decided to try it 
out. She ended up spending 10 years 
at that studio and fell in love with 
creating user experiences and graphic 
design in video games. Eventually, 
she sought out something bigger and 
landed at Raven Software in Madison, 
which is known as one of the top cities 
in the nation for game development 
companies.

In the past couple of decades, the 
landscape of games and game de-
velopment has changed at lightning 
speed. Gaming competitions have 
evolved from the gaming parties of the 
1990s, where gamers would haul their 
desktop computers to the same room 
and connect them, to eSports, a half-
billion-dollar industry for video game 
competitions that fill large arenas. 
Sitting solo in a room or with friends 
playing games on a console still ex-
ists, but the rise of mobile phones as 
a gaming platform has become just as 
mainstream. 

As games have gotten more diverse, 
so have the people consuming them. A 
recent statistic from the Entertainment 
Software Association shows that 46% 
of gamers are female, yet the industry 
that creates the games continues to be 
a male-dominated world, often cloud-
ed by a “boy’s club mentality.” The 
2017 International Game Developers 
Association Developer Satisfaction 
Survey showed that only 21% of game 
developers are female. This is on-par 
with women in STEM roles, but the 
push to recruit and retain women in 
game development is growing.

There have been well-publicized 
setbacks, like so-called Gamergate, 
in which Boston game developer Zoë 
Quinn’s disgruntled ex-boyfriend 
caught the attention of Internet trolls 
and harassment influencers by claim-
ing that she’d slept with a gaming 
site’s writer, even though the writer 
hadn’t reviewed her games. Twitter 
bots and angry male gamers piled on, 
going after women in the industry. 
Quinn was plagued by explicit rape 
and death threats and driven from 
her home, and the rampant misogyny 
meant that taking a stand against ha-
rassment in gaming could land you on 
a list resulting in doxing (the practice 
of broadcasting private information 
on the Internet about an individual), 
hacking attempts, or worse. Five years 
later, the harassment is still common, 
but female and other diverse voices 
are louder.

Rhea Vichot, assistant professor in 
the Media and Game Development 
program at UW-Whitewater, studies 
how online game players communi-
cate, and the cultural, social and po-
litical impact of games. She believes 
much of the behavior exposed through 
Gamergate is related to the “gamer” 
identity.

“The short answer is that there is a 

very vocal, motivated minority of self-
described gamers who have built their 
hobby as some kind of all-consuming 
identity and boys-only treehouse 
club,” she explains. “This community 
has done a lot to openly harass and in-
timidate women developers, journal-
ists and media critics and academics 
for simply being visible.”

She likens it to the backlash against 
the female leads in “The Last Jedi” 
and “Captain Marvel” movies in re-
cent years fueled by men who have 
built their identity around being a 
“Stars Wars” junky or comic book ex-
pert trying to protect the status quo of 
those worlds.

“[It’s] anything that challenges their 
group identity of what a ‘gamer’ is 
and they feel it needs to be corrected,”  
Vichot says.

When a Pastime 
Becomes a Career Path

Many feel the solution is to continue 
building diversity and equality in the 
world of gaming, as well as game de-
velopment. Some women who end up 

21% 
of game 

developers 
are female. 

This is on-par with  
women in STEM roles,  

but the push to recruit and 
retain women in game  

development is growing.

–2017 International Game Developers  
Association Developer Satisfaction Survey
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in this industry stumble on game de-
sign without ever thinking of it as a ca-
reer path. Iva Ivanova, an immigrant 
from Bulgaria whose parents expected 
her to find a financially stable job when 
they moved to the U.S. in 2013, came 
across Madison College’s animation 
program in 2015 and was hooked. 

“I could no longer picture doing any-
thing else,” Ivanova says. “I had never 
stopped to think that game art and 
digital drawing was something I could 
do as a career.”

Ivanova was hired at Gear Learning,  
a game development studio at the  
Wisconsin Center for Education  
Research through UW-Madison, after 
completing an internship there.

“At Gear, you have the opportunity 
to be a Swiss Army Knife. If you want 
to do something outside of your com-
fort zone you can, like this year I’m 
getting into sound effects. This is the 
end-all be-all career choice for me. I 
can’t imagine doing anything else,” 
she says.

Allison Salmon was raised with 
computers in her house in the ’80s 
and ’90s, learned programming in 
high school and even owned a gaming 

center on State Street as she earned 
her computer science degree at UW-
Madison. She thought about game de-
velopment as a career option but was 
never sure how to break into it. That’s 
until she was laid off from her first job 

in 2000 doing special effects at a small 
startup company. 

“I was hunting for a job and had an 
interview with a programmer at a mi-
croscopy company who had a brother 
who worked at Raven Software,” she 
recalls. “He said to me, ‘I don’t think 
you’d really be a good fit for this job, 
but do you want to apply over at  
Raven?’”

She jumped at the chance, landed a 
role as a developer at Raven and spent 
the next 10 years there. Now she’s a 
developer at Flippfly, a small indepen-
dent studio in Monona.

For these women, having the brav-
ery to try something they’d never 
done was the first hurdle to getting 
into game design. Sheryl Sandberg, 
Facebook’s chief operating officer, 
quotes a statistic in her book “Lean 
In” that states men apply for a job 
when they meet only 60% of the quali-
fications, but women apply only if they 
meet 100% of them. This is common 
across industries, but especially ap-
parent in STEM jobs where women 
are vastly underrepresented.

“My advice to people is always ‘just 
apply,’”  says Salmon who has been in 
the industry now for almost 20 years. 
“Like other industries, the game in-
dustry puts out these job postings 
that have a laundry list of things. And 
that’s their wish list. I’ve done a lot of 
talks and panels and young women 
will show me their resumes and ques-

tion if they’re qualified for any job 
in the industry. Often they’re more 
qualified than most of the male can-
didates.” 

Raven Software’s Holkenbrink says 
her proudest accomplishment in the 
industry is having the fortitude to 
push herself into something bigger.

“Doing the scary thing of leaving a 
place that I’ve been at for 10 years to 
find something that was more fulfill-
ing is something I’m really proud of,” 
she says. “I absolutely love my team 
from my last job, but at a larger com-
pany I work with and for a group of 
people who have all these other expe-
riences, and they have expectations 
for me that I never had for myself.”

Salmon also points out that game 
development and design is a creative 
industry and it’s critical to hone your 
craft, no matter what part of the in-
dustry is of interest, from program-
ming to animation to sound design.

“Just doing it more, even on your 
own, seeking out other people who are 
doing it and getting feedback on your 
craft, and producing more. It’s neces-
sary, and then you can use that to ap-
ply for jobs,” says Salmon.

Creating a Safe Space for 
Marginalized Groups  

This underrepresentation in the in-
dustry has sparked local women and 
other marginalized groups to create 
their own safe places for discussion 

Mary 
Romolino

Iva 
Ivanova

Allison 
Salmon
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and feedback in Madison’s booming 
game development scene. 

Katherine Stull, community man-
ager at Human Head, remembers 
what it was like being isolated as one 
of the only women in the Media and 
Game Development program at UW- 
Whitewater in 2012, and even in the 
local games industry now. So, she 
started FemDev, a group to bring 
women together in the Madison area 
to meet up, network and do what they 
love—create games. Stull recently 
rebranded the group to Pixel Picnic 
to include others of diverse genders 
working in the game industry.

“It’s a great place to be able to talk 
about the things we love without fear 
of judgment or condescension. It’s just 
an uplifting environment and a great 
sounding board,” she says.

She’s also the vice chair of the  
Wisconsin Games Alliance, a group 
focused on promoting Wisconsin as 
a premier site for game development 
and design. By having a female voice 
involved, she hopes that developers 
from the coasts will recognize Stull’s 
efforts toward greater inclusion.

Most of the women BRAVA spoke with 
said they are fortunate to not have expe-
rienced the type of online or workplace 
harassment that has come to light in the 
years during and since Gamergate. But 
they do feel the “no girls allowed” men-
tality when they play online.

Vichot still loves losing herself in 
games but knows what to do to keep 
it enjoyable.

“ ‘Activision-Blizzard’ has had a dif-
ficult time with their character-based 
shooter game ‘Overwatch’ because, 
while they have taken pains to create 
interesting, diverse characters with 
rich backstories for a relatively fast-
paced game, many women, including 
myself, can’t communicate over voice 
because the second you open your 
mouth it tends to be an invitation for 
male players to harass or up the trash 
talk to personal attacks. It goes back 
to that same root 
of the gatekeeping 
impulse,” she says.

Does this be-
havior ever deter 
these women from 
being in an indus-
try that is slow 
to drive diversity 
and equality? Stull 
says that hav-
ing opportunities 
like being a community manager 
helps highlight that most of the  
derogatory behavior comes from a 
small minority.

“I was in college during Gamergate 
and it made me afraid to talk to other 
gamers. But my job by default is all 
about speaking with them so just hav-
ing to combat that hurdle has been 
good,” she says.

In Salmon’s tenure in the industry she 
has rarely felt discriminated against be-
cause of her gender, but recalls times at 
industry events where she was assumed 
to be someone’s wife or girlfriend, and 

not a game developer. She also notes 
that while studios are doing a better job 
of giving women opportunities, reten-
tion is still a challenge.

Workplace Culture and  
Employee Retention

A problem that has historically 
plagued the game development indus-
try is rolling layoffs, sometimes tied 
to a crunch period, where employees 
work 60-100 hours a week to push 

toward a big release deadline. After 
that release, or as direction shifts, 
studios may lay off large chunks of 
teams. Salmon experienced this at  
Raven Software in 2010. She says 
even though the company handled the 
layoff well, it made her question if she 
should stay in the industry. 

“It was a question of ‘do I want to 
stay in games, and more so, can I stay 
in games in Madison?’ I didn’t know 
what was out there,” she says.

She was surprised to find that even 
almost 10 years ago, there were many 
opportunities in the area, ideal for her 
young family that wanted to stay in 
Madison. 

While crunch periods and layoffs 
are still a concern, these local game 
designers agreed that their employ-
ers put a strong focus on work/life bal-
ance. Holkenbrink, a current Raven 
employee, notes that they’ve added 
a paternity leave equal to maternity 
leave, and she hasn’t seen any retribu-
tion for people that need to leave work 
at a normal hour for their kids’ base-
ball games. 

Katherine
Stull



To completely avoid the crunch pe-
riods (when salaried employees are 
often not compensated for overtime), 
there is a growing voice for unioniza-
tion, similar to other creative indus-
tries like filmmaking. Organizations 
like Game Workers Unite sprung up 
in the last year and sessions on union-
ization at the Gaming Development 
Conference fill breakout rooms to 
overflowing. These groups are pushing 
the idea at a grassroots level, studio 
by studio. But some female employees 
say those who stand up for the cause 
risk retaliation by their employers.

Beyond fair hours, Holkenbrink says 
that Raven makes a big splash for  
International Women’s Day and Pride 
Month to support their diverse em-
ployees, as well as a Lean In circle for 
female employees.

“We discuss things like imposter 
syndrome, career development and 
biases that we have about ourselves,” 
she says. “It’s great because the per-
centage of the women at the company 
is low compared to the men and we’re 
spread out across different depart-
ments, so we never get to see each 
other. It’s awesome to connect.”

Salmon found a good balance for  
her lifestyle at the smaller indie stu-
dio, Flippfly. The demands are differ-
ent than at a large studio and she has 
more flexibility and freedom for using 
her passion and skills. 

The future will tell how women 
and others of diverse genders adapt 
to this evolving industry. For stu-
dents like Liz Beine, a senior in UW- 
Whitewater’s Media and Game  
Development program, there are con-
cerns about crunch periods and find-
ing a job, but she knows this industry 
has potential for a real career.

“All the games that are being pro-
duced right now are so exciting and 
it makes me think, ‘oh, I want to cre-
ate that someday.’ Not one game looks 
exactly like another and there are so 
many artistic styles and that is really 
cool,” Beine says.

She also notes that the skills she’s 

learning in the program can easily be 
expanded into other industries like 
movies and animation, giving her 
(and her parents) confidence in her 
program choice.

Women Are an  
Emerging Market  

According to WePC, a website with re-
sources for people building a gaming 
computer, the video games market is 
expected to be worth over $90 billion 
by 2020, meaning more job opportu-
nities for women like Beine. And as 
the market expands, how gamers con-
sume games is changing. The world of 
eSports has a global fascination, but 
in the U.S., it is gaining professional 
sport-like following. Nine states rec-
ognize eSports (or competitive video 
gaming) as a varsity sport in high 

schools, and 130 colleges have eSports 
programs, giving away more than 
$15 million in scholarships. So far,  
Wisconsin has not joined their ranks.

In this arena as well, women are 
vastly underrepresented but there 
is a recent push to get more females 
involved. The global eSports organi-
zation GenG recently partnered with 
Bumble, the dating app, to create a 
community for female gamers and 
fans. Given the large female base of 
gamers, these groups see women as 
an untapped fanbase and hope to give 
women a place to feel welcome and 
confident in their gaming skills. 

Other groups like the Girl Gamer 
eSports Festival are vying for the 
same participants. While some play-
ers question if an all-girls focus is a 
detriment to advancing women (since 
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all you need to play are two hands and 
a brain), others feel an all-girls tour-
nament could draw more females into 
the mix.

Other growing areas of the game 
development industry include educa-
tional games. Mary Romolino isn’t a 
self-described gamer, but after many 
years in the world of marketing and 
advertising, she stumbled on the idea 
of using games to change behavior. 

“We were making TV commercials 
and radio commercials and brochures, 
and I thought, ‘oh my gosh, games are 
so much more powerful than all of 
those things,’”  she says.

What she quickly found is that the 
talent needed to create games is not 
the talent typically found inside an ad 
agency. So, she and her husband, an 
app developer, decided to launch Acme 

Nerd Games in 2015. 
“The whole idea is that we’re a B2B 

game development company,” says  
Romolino. “Let’s work with businesses 
to create games that are not only good 
for the business, but are also good for 
the customers and prospects as well to 
drive engagement and retention.”

She says that being a female gaming 
company owner is not the challenge, 
but convincing people that games 
can educate and change behavior has 
been, although she sees her younger 
clients grasping the concept quickly. 

Holkenbrink agrees.
 “The women that are coming into 

the industry now...have so much less 
of the cultural influences around 
what’s considered ‘unladylike’ or ex-
pectations of what girls ‘should’ be do-
ing,” she says. “And it’s the same for 
the younger men. They’re more aware 
of the inequities, and the conversa-
tions are more comfortable than even 
10 years ago.” 

Vichot sees this new generation of 
female game designers firsthand as 
the instructor for the introductory 
course in UW Whitewater’s Media and 
Game Development program. Part of 
that course is computer programming 
and she watches women come in leery 
of programming, unsure of the wall of 
text and numbers.

“But they get really excited to see 
that programming is not this scary 
thing. This is a tool to build things. 
And I think it’s really important to get 
people the access and the space to be 
able to try things out in order to help 
remove the larger cultural stigmas 
about women in technology that some-
times they don’t have the aptitude,” 
she says.

While the online gaming and 
eSports communities may have an 
uphill battle still, equity in game 
development is up for grabs as 
women find their voices and their 
seats at the table, with a goal to 
become respected peers instead of 
the marginalized few. 

The video 
game market 
is expected 
to be worth

$90
billion 

by 2020. 
–WePC.com
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The 
Changing 

Face of 
Science

Women are  
gaining ground 

in STEM fields at 
UW-Madison, and 

pulling up those 
behind them

BY JULIA RICHARDS

PHOTOGRAPHED BY 
HILLARY SCHAVE
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Geneticist Ahna 

Skop, next to a 

cover of Science 

Magazine, 

featuring her 

research into 

cell division. 

Artworks 

Skop created 

of enlarged 

photographs 

of her research 

subjects hang in 

the lobby of the 

Genetic/Biotech 

building on the 

UW campus.
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A
my Barger has access to 
some of the most power-
ful telescopes in the world. 
The UW-Madison as-

tronomy professor ponders questions 
about the evolution of the universe 
from her cramped, sparsely-decorated  
office in Sterling Hall. She’s personable  
and unassuming, but her enthusiasm 
comes through as she recounts stay-
ing up all night observing the night 
sky with new technology—a submil-
limeter bolometer array. The equip-
ment observes the universe in light 
with wavelengths that are roughly 
1,000 times longer than visible-light 
wavelengths, so astronomers can 
study objects in space in much great-
er detail than before.

“It was very exciting because I 
showed up at Hawaii before this in-
strument was put on the telescope, 
and as soon as it was on the telescope 
I got to use it,” says Barger. “And we 
indeed discovered a new population 
of galaxies that hadn’t been seen be-
fore. …So it was exciting, heady times 
when you’re opening a new field.”

When Barger was hired in 2000, 
she was only the second female fac-
ulty member in astronomy. Now the 
department of 11 members is nearly 
at parity. This is unusual for the 
field, she says, but department lead-
ers have appreciated having women 
on the faculty and try to make sure 
women are well represented on the 
short list when positions come open. 
Barger says that in addition to hav-
ing excellent scientific abilities, the 
female faculty members have been  
especially engaged. “I think there’s 
just a lot of dedication to improving 
the department atmosphere and help-
ing the students and so forth,” she 
says.  

Barger is just one of many impres-
sive women in science, technology, en-
gineering and math (STEM) fields at 
UW. Some have won prestigious grants 
and awards and have had their leader-
ship recognized at the nation’s highest 
level. As genetics professor Ahna Skop 

puts it, “There are big, heavy-hitter 
women that are changing the face of 
science that are on this campus.” 

Yet women, particularly women of 
color, are still underrepresented in 
STEM fields at the UW, as elsewhere. 
As of 2018 women accounted for just 
17.5% of faculty in physical sciences 
and 34% in biological sciences, com-
pared to 45.5% in the social sciences 
and 49.2% in humanities, accord-
ing to the Women in Science and  
Engineering Leadership Institute 
website. 

Several of the women profiled here 
are working to improve diversity and 
gender equity in STEM fields. And 
they go about tackling the problem 
like the scientists they are: thinking 
systematically, identifying variables, 
making hypotheses, testing them, re-
vising and applying their findings. 

Amy Barger
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Overcoming Bias
Electrical engineering lags behind 
other branches of engineering in at-
tracting women to the profession, 
says Amy Wendt, who is a professor 
of electrical and computer engineer-
ing at UW-Madison. 

“I knew there weren’t a lot of wom-
en in the field I was going into, but 
there were a lot of things that were 
changing for women in the ’70s,” she 
says. “But then what I found in my 
career is that it’s taken a lot longer 
than I expected.”

Wendt speaks softly and pauses to 
choose her words. She’s now associate 
vice chancellor for research, a posi-
tion she hopes will allow her to influ-
ence institutional policies that can 
level the playing field for women.  

She also co-directs the Women in 
Science and Engineering Leadership 
Institute (WISELI), which does re-
search on unconscious bias in the aca-
demic career path and offers training 

and workshops for hiring committees, 
department chairs and others on re-
ducing unconscious bias and improv-
ing workplace satisfaction.

Jo Handelsman, a microbiologist, and 
Molly Carnes, a professor of women’s 
health research, founded WISELI in 
2002 with funding from the National 
Science Foundation. Handelsman, 
who currently serves as director of 

the Wisconsin Institute for Discovery, 
says she had been working on other 
ways to improve conditions for wom-
en in her college before that. 

After she became tenured in the col-
lege of agricultural and life sciences, 
which at the time had less than 10% 
tenured female faculty, women start-
ed coming to Handelsman with com-
plaints of everything from sexual 
assault to being excluded from beer 
with the guys where important de-
partment decisions were being dis-
cussed.

“I started getting besieged by young 
women, and they ranged from un-
dergraduate to graduate students to 
faculty with these just awful stories—
coming to me and asking for advice.” 

She took notes on around 100 in-
cidents and started looking for ways 
she could help. 

Handelsman served on a committee, 
directed by the state legislature to 
look for and correct gender-based pay 
imbalances on campus. When they 
analyzed the women’s pay compared 
to men at a similar career stage, they 
found the women were paid either the 
same or less, but in no cases more. 
Legislative funds paid for salary ad-
justments for the women who were 
undercompensated. 

“If you take the average of all the 

Amy Wendt
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cases, women were paid less than 
men for the same work and that’s 
just illegal, so we corrected that,” 
Handelsman says. 

She also gave talks around the coun-
try on unconscious bias women face 
in the sciences. Inevitably someone 
would question her afterward, dis-
believing the notion that scientists, 
who are trained to be objective, could 
be influenced by factors like sex and 
race. “They were either annoyed or 
they were very dismissive,” she says. 

Handelsman knew she needed to 
give the scientists proof in a language 
they’d respect, so she and a collabora-
tor developed a scientific study. 

Using the exact same resume with 
only different first names—either John 
or Jennifer—the study asked for feed-
back from biology, chemistry and phys-
ics professors all over the country. 

“The response was strikingly bi-
ased,” Handelsman says. 

Despite being presented with iden-
tical credentials the professors said 
they were more likely to hire “John,” 
would pay him more and were more 
willing to take him on as a mentee 
than they were “Jennifer.” 

Now WISELI presents workshops 
to departments to raise awareness 
of this unconscious bias. “That’s the 
first step to addressing the problem, 
is to help people become aware that 
it’s happening. And then we present a 
number of strategies that can be used 
to reduce the impact of bias,” Wendt 
explains. 

Interestingly, the studies show both 
women and men present this uncon-
scious bias against women. 

Angela Byars-Winston, a professor at 
the UW Center for Women’s Health Re-
search in the School of Medicine, tries 
to check her own impulses. “I have to be 
mindful of the fact that I’m more likely 
to ask my female graduate students 
that are post-doc about how they’re 
managing the work-life balance than 
my male students,” she says. 

Byars-Winston won a Champion 
of Change Award under President 
Obama for her work advancing gender 
equity in STEM fields. She currently 
serves on the National Academies of 
Science, Engineering and Medicine’s 
board on higher education workforce. 

She has studied the factors, from 
individual beliefs to institutional 
policies that influence the numbers 
of women in STEM. “Underrepre-
sentation doesn’t just happen,” says  
Byars-Winston, who was the first 

black faculty to be tenured in the UW 
Department of Medicine. “There are 
active processes at work that contrib-
ute to why some people are in STEM 
and some people are not.” 

She points to the example of com-
puter science, a field which actually 
had a higher percentage of women 
during the ’80s—37% in 1984 com-
pared to just 18% in 2011, according 
to the National Center for Education 
Statistics. Byars-Winston attributes 
the change to a number of factors, in-
cluding the space race and the rise of 
men attending college on the GI bill. 

“More men went into computer sci-
ence, often because they were incen-
tivised by government subsidized 
scholarships to do so. They started go-
ing in and it became more attractive 
and now it’s a man’s job, and women 
became marginalized in that field,” 
Byars-Winston says.

Changing the Stereotypes
Stereotypes and the images people 
see every day can shape feelings of 
belonging and people’s belief in their 
abilities, explains Byars-Winston. 

“The barrier is just the knowledge 
that women can do this job, and do 
it well,” says Skop. She studies how 
cells divide, a complicated process 

Jo Handelsman



especially relevant for understand-
ing stem cells, cancer and neurode-
generation. 

Skop has a food blog (@foodskop) 
and makes cakes that illustrate her 
findings, often in the shape of a cell 

lab coat. …It perpetuates the problem 
because he completely looks like what 
everyone assumes a scientist looks 
like.”

Skop herself will soon be a more vis-
ible role model as one of 125 female 
scientists from all over the world 
selected to be an IF/THEN Ambas-
sador for the American Association 
for the Advancement of Science. The 
program aims to elevate the visibility 
of women in science in the media via 
popular avenues such as Project Run-

way and Marie Claire 
magazine.  

Handelsman has also 
worked to diversify the 
image of a scientist. 
She served for three 
years as a science ad-
viser in the Obama 
administration. In that 
capacity, Handelsman 

talked to an audience of 300 film 
writers about unconscious bias and 
how they could make a difference in 
changing the portrayal of scientists. 

While the idea is straightforward—
when the only representations of sci-
entists are white men, it’s harder for 
women and people of color to envision 
themselves in that role—the Holly-
wood writers often didn’t realize their 
influence. “What was very striking in 

dividing with all of the cellular parts 
delineated in colorful frosting. She 
has found art and baking to be acces-
sible tools for communicating science 
to a wider audience. Some of her art-
work, enlarged photographs of mag-
nified cells, tissues and organisms, 
hang in the lobby of the UW-Madison 
Genetics/Biotech building. 

Skop travels a lot for work giving 
lectures on her research and on her 
science art. She’s run into numer-
ous people, especially men, who have 

been surprised to find out she’s a ge-
neticist. Once the man sitting next to 
her on a plane asked to see a business 
card for proof. Now she gives them 
out preemptively. “I blow through 
business cards, because people don’t 
believe that I have the job that I do,” 
she says. 

The image presented by Bill Nye the 
Science Guy irritates Skop. “He’s a 
white male who wears a bow tie, in a 

Angela Byars-Winston

From left to right: Amy Wendt, Ahna Skop, 
Amy Barger and Jo Handelsman at the 

Wisconsin Institute for Discovery

“Underrepresentation doesn’t just happen… 
There are active processes at work that  
contribute to why some people are in STEM  
and some people are not.” 
–Angela Byars-Winston, professor at the  

UW Center for Women’s Health Research  
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Ahna Skop

their reaction was that many of them 
who talked to me afterwards said that 
they never thought of themselves as so-
cial change agents,” Handelsman says. 

She’s continuing these efforts in her 
current work of bringing together the 
arts and sciences at the Wisconsin  
Institute for Discovery. “One of the  
ways is to bring scientists together 
with writers of all kinds, not just film 
writers, but people writing plays or oth-
er kinds of scripts or books and expose 
them to scientific ideas and scientists 
that they might use in their writing.”

The Importance of Mentors
In addition to role models, mentors 
also play a key role in success and re-
tention in the sciences. 

Barger, whose father is a professor 
in UW’s physics department, says her 
father insisted that his children take 
physics as part of their undergradu-
ate education. “I’m really grateful for 
that … back then, it wasn’t that com-
mon for women to be encouraged to go 
into physics,” she says. 

All of the women interviewed here 
noted mentors, both male and female, 
who helped them along the way. Just 

like in other fields, in science, who you 
know is important for establishing col-
laborations or getting jobs, and there 
can be an old boys’ club. Programs de-
signed to connect scientists from un-
derrepresented groups can help.

A mentor connected Skop to the 
Society for the Advancement of  
Chicanos/Hispanics and Native 
Americans in Science, a group that 
actually works with all underrepre-
sented students and professionals in 
science to foster success. She is now 
the local campus chapter adviser. She 
also created a website to gather re-
sources related to STEM diversity on 
campus—stemdiversity.wisc.edu.

Handelsman was recognized by the 
Obama administration for her work 
developing a course on mentoring to 
train graduate students how to en-
sure effective communication and 
show support when working with un-
dergrads. 

“At the time there was really nothing 
quite like it,” she says. “People weren’t 
thinking about training mentors in a 
systematic and scientific way that’s ac-
tually based on evidence.” The course 
has since been expanded and is used 
nationwide and even globally. 

Byars-Winston’s current research 
includes a study for the National 
Academies of Sciences, Engineer-
ing, and Medicine looking at policy 
around mentoring, such as whether 
rewarding mentoring in the tenure 
process would bring greater faculty 
engagement. 

This research, along with the re-
search coming out of WISELI will 
hopefully contribute to institutional-
level change resulting in more women 
and more diversity in STEM fields at 
UW. The will is certainly there. Each 
of these women eagerly reached out a 
hand to those behind her. 



WHY PRESERVING  

FAMILY STORIES MATTERS

By Kathryn Wisniewski



Schisms, reunions,  
weddings, funerals, wars, 
births and relocations. 
Documenting the  
moments, both high and 
low, of a family’s history 
preserves them for the 
future. Recording family 
stories in writing  
produces a tangible piece 
of the past to share for 
generations to come. 

UW researcher and 2019 BRAVA 
Woman to Watch Denise Ney co-wrote 
“Otti Remembers,” her mother’s per-
sonal account of growing up in Germany 
before and after World War II. It took the 
mother-daughter pair over three years to 
compose the book. 

“I understand my mother in a way that 
I never would have if we had not done 
this,” Ney says. “The single thing that I 
learned about my mom that I didn’t re-
ally appreciate before was that she was 
such a survivor going through everything 
with World War II and contracting tu-
berculosis.” 

Throughout the process of penning 
“Otti Remembers,” Ney built a context 
for her mother’s stories she had heard 
her whole life, while also uncovering as-
pects of her mother’s journey that she 
had never known before. 

Though producing the book was time-
consuming and, occasionally, tense, Ney 
is glad she and her mother made the 
book a reality.

“You have to ask yourself why you’re 
doing it, and you’re really doing it for the 
future generations,” Ney says. “The more 
complete and the more context your story 
has, the more it will mean for the future 
generations.”

While Ney and her mother began their 
project independently and found help 
along the way, author and writing coach 

Sarah White created First Person Pro-
ductions to aid people from start to finish 
in chronicling their stories. 

White says, “Suddenly you realize that 
the people who came before you are gone, 
and if you don’t share these stories, they 
will be forgotten.”

White describes her process as giving 
people a “DIY approach” to putting to-
gether family histories. She uses her ex-
pertise and experience to guide writers 
in creating their own stories. 

First Person Productions was born out 
of White’s background in journalism, 
marketing and advertising and her de-
sire to do work that was not “all about 
the money” but was instead “all about 
the heart.” 

When diving into a family history, 
knowing where to begin can be daunting. 

“I always tell people to start with the 
light stuff first,” White says. “Sometimes 
the thing they’re really burning to do is 
dive into the trauma. Have fun remem-
bering and reminiscing before diving into 
the dark corners.” 

It can be helpful to start small. Writ-
ing a whole book of family history like 
“Otti Remembers” can seem like a big 
undertaking but documenting the family 
goings-on could be as simple as starting 
a family newsletter you put out once or 
twice a year. 

Ney recommends using multimedia 
to help document the past and present. 
Because not everyone is an avid writer, 
making a video of family members shar-
ing their stories is an easy and dynamic 
way to preserve history. 

Ney had a video made of her mother 
talking about the stories in “Otti Re-
members” and says, “If I had nothing 
else, I’d want that because that video has 
captured the individual’s personality. In 
writing, it’s quite hard to do that.”

If you are planning to dive into a larger 
project, White suggests starting with two 
tools. First, she recommends creating a 
timeline to show the chronology of events 
in a family’s history. Second, starting 
with a list of prompting questions can 
help dig out things you want to 
know more about.

Jillian Hussey used White’s tips when 
compiling her own memoir to pass on 
to her family and friends. From White’s 
suggestion to use a three-ring binder to 
organize her work and create a timeline, 
Hussey put together a narrative of her 
life, from birth to present.  

Though Hussey has yet to land on a 
title for her memoir, she says she has 
always thought of the project she knew 
she would one day write as “A Woman 
Between Two Worlds,” telling the story 
of her life as a dual citizen of Australia 
and the United States. 

“That was my hope that I could give 
my descendants more information about 
my birth country and how this has be-
come my country—my adopted country,” 
Hussey says. “I am a dual citizen and my 
children are dual citizens. I think the 
book does this and does it as plainly and 
simply as I can.” 

No matter what direction you take in 
documenting your family’s history, the 
result is a connecting piece that brings 
together past and present. 

“It helps people work through and pass 
through bad stuff that’s happened and 
celebrate the good stuff that happens, 
and most people figure out that the good 
outweighs the bad,” White says. 

In fact, knowing more about family his-
tory goes beyond remembering the past. 

Bruce Feiler’s 2013 New York Times 
article “The Stories That Bind Us” ex-
plains, “The single most important thing 
you can do for your family may be the 
simplest of all: develop a strong family 
narrative.” 

The article outlines a study that creat-
ed a measure called the “Do You Know?” 
scale that asked children 20 questions 
about how much they knew about their 
family history, such as where their 
grandparents grew up or how 
their parents met. 
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“The more children knew about their 
family’s history, the stronger their sense 
of control over their lives, the higher 
their self-esteem and the more success-
fully they believed their families func-
tioned,” Feiler writes. 

White sees telling and preserving sto-
ries as a way prior generations can help 
their children and grandchildren without 
meddling. “You have something to guide 
you with these family stories,” she says. 

For the past 10 years, Agrace Hospice 
Care has offered their Life Review Pro-
gram to their patients. The volunteer-
based program provides a volunteer to in-
terview a patient and create a book about 
their life. The book, which can range from 
five to 55 pages, depending on the patient, 
is completed with stories and photographs 
before being given to the patient’s family 
in print and electronic forms. 

The program stemmed from patients 
and families’ desires to share their life 
stories. 

Karen Wheelock, volunteer coordina-
tor for Agrace, says, “They really find it 
meaningful to be able to tell their stories 
and share the memories. Often, they find 
out that families haven’t heard that story 
before, and they’ve been able to share 
pieces of their past that their family 
doesn’t know about, and a good way to 
carry on their legacy after they’re gone.” 

Wheelock says she sees the Life Review 
Program as an “extra gift” Agrace is able 
to give the families of patients. 

Marsha Borling has been volunteering 
for the Life Review Program at Agrace 
for several years. Her experience as a 
consultant for hospitals all over the Unit-
ed States to help management under-
stand problems with morale gave her ex-
perience interviewing and writing down 
people’s stories. 

“I just learned how to do it without a 
tape recorder and write really fast and 
not break eye contact,” Borling says. To 

this day, she does not use a tape recorder 
for her life review sessions. 

Borling meets with people for an aver-
age of six to eight sessions that can last 
an hour to two hours each. When break-
ing the ice with a new patient, Borling 
always starts chronologically, asking the 
simple questions like where the person 
was born and what their full name is. Of-
ten, after a few sessions, Borling doesn’t 
even need to ask leading questions, and 
the patient will be ready to share their 
stories. 

Borling writes the life review in the pa-
tient’s own voice, telling it in first person 
as if it were written by the person. 

“If you’re writing somebody’s story, it 
should be their story,” Borling says. 

While Borling works with patients in 
hospice care, she encourages families to 
document their stories when they can. 

“For people who think they want 
to do this, don’t wait,” Borling says. 
“It doesn’t have to be at the end of a 
person’s life.”

“Everyone has a story to tell,” 
Wheelock says. “A lot of people 
think that their life isn’t exciting 
enough to put on paper, but every 
life review we’ve read has been 
really unique.”

Ney points to the closing scene 
of the musical “Hamilton” and 
the song “Who Lives, Who Dies, 
Who Tells Your Story” when 
conveying the importance of 
documenting family histories. 
“The point of it,” she says, “is 
that history is reflective in 
whoever writes it down. …
Do you want to get this right? 
Do you want to tell your own 
story? My mom got to tell 
her own story. These are her 
words.” 

“Everyone  
has a story  

to tell.  
A lot of people  

think that their life  
isn’t exciting enough  

to put on paper, but every 
life review we’ve read has 

been really unique.”  
–Karen Wheelock,  

Agrace volunteer coordinator
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It is possible to age gracefully, accord-
ing to Kim Schuchardt, a physician as-
sistant, registered nurse and founder 
of Lasting Skin Solutions. “Our focus 
is on helping someone look their best 
as they age—and the process doesn’t 
have to involve surgery,” she says. 
“Skin-tightening and smoothing pro-
cedures like the ones we use are among 
the five fastest growing non-surgical 
aesthetic treatments.” 

And Schuchardt speaks from 20 years 
of experience. The first in the state to 
introduce skin-tightening procedures 
in her practice, she’s now excited 
about another popular treatment—
Ultherapy, or Ulthera for short. 

“With Ulthera, we start with a visual 
ultrasound of the skin so we know 
what needs to be treated,” she says. 
“Then we customize each treatment to 
build and tighten collagen where you 
need it most.” Schuchardt explains 

You Can Look as 
Young as You Feel
With Non-Surgical 
Aesthetic Treatments
By Sue Sveum 

that Ultherapy works by causing an 
initial contraction of the tissue and 
then gradually  stimulates  your body’s 
natural production of collagen, the 
main structural protein in the skin. 
The result? Younger looking skin.

She says they like to emphasize a 
customized whole-person approach 
so each treatment is suitable for 
the individual client. And because 
estrogen is also helpful in building 
collagen, they’ve found that adding 
BioTE, a hormone replacement ther-
apy, in addition to other treatments, 
has produced significant results for 
their clients.

“We are a medical clinic with a spa-
like atmosphere,” Schuchardt says. 
“As an R.N. and licensed physician  
assistant, I’m able to offer a medi-
cal approach, but in a more relaxing 
atmosphere.” 

The most common treatments include 

lifting the brow, jawline and neck 
including that crepey skin of the neck 
that bothers most of us as we age. 
“There’s no visible redness or down-
time  following the treatment,” notes 
Schuchardt. “And collagen treatments 
can last for years, and if you start 
early you can stop the sagging before 
it begins.” 

According to Schuchardt, when it 
comes to caring for your skin, the 
earlier the better. “It really does make 
a difference,” she says. “For younger 
people, it may be as simple as staying 
out of the sun’s rays.” She recom-
mends starting with intense pulsed 
light, or IPL, treatment when you’re 
in your 30s and some skin-tightening 
in your 40s. 

“Most people’s biggest worry is look-
ing unnatural,” she says, “but laser 
treatments work with your own col-
lagen to tighten and firm your skin by 
just giving it a natural lift. 

“There’s definitely a benefit to keep-
ing the aging process in check when 
you’re younger rather than waiting 
until you’re 65,” Schuchardt says. 
“It’s always easier to keep your skin 
looking good than to reverse the aging 
process. You’ll be happy you did.”

Time has a way of flying by while we’re busy living our day-
to-day lives. Which is why many of us have experienced that 
moment of surprise when we look in the mirror one day and 
see a sagging jawline or tiny wrinkles around our eyes. But 
don’t be alarmed. You may not be able to stop the clock—or 
the aging process—but that doesn’t mean you have to look old! 
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Come and Learn about 
The Ultherapy Difference  

at our Free Seminar 
Ultherapy is the best option for a  

Non-Surgical FaceLift. This UltraSound-guided  
skin tightening procedure can treat up to three  
different layers of the skin with no downtime.

Seminar Details
Thursday, November 14th 

12-2 p.m.

Attend & Receive a:

Custom UltraSound Skin Analysis
Personalized 3D Camera Evaluation

Non Invasive Treatments  
that boost your Confidence

2981 Yarmouth Greenway Dr., Fitchburg, WI 53711
608.661.0000 | lastingskinsolutions.com

Skin
Lasting

Solutions
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Cooking Demonstrations • 130+ Health & Wellness Professionals 
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Monona Terrace 
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PUMPKIN CHAI LAYER CAKE
2 1/2 C.  All-Purpose Flour 
1 1/2 Tsp.  Baking Powder 
1/4 Tsp.  Salt
3 Tsp.  Cinnamon
2 Tsp.  Ginger
2 Tsp.  Nutmeg
1 Tsp.  Clove

Preheat oven to 350 degrees.

Sift dry ingredients. Cream butter and sugar until light and fluffy. Combine eggs. Don’t 
over-mix batter. Slowly incorporate the dry mix, alternating with the milk and vanilla, 
ending with dry. Add the pumpkin puree. Mix well. Batter should be smooth and silky. 

Pour batter into three 6” cake pans (sprayed with oil), fill half way. Bake for 30-40 
minutes until a toothpick inserted into the middle comes out clean. (Use leftover 
batter for cupcakes).

Chai Buttercream Recipe

Find your favorite vanilla buttercream recipe and add the cinnamon, ginger and cloves. 

When the cake layers are completely cool, level their tops. Frost first layer, then add and 
frost each additional layer. Using an offset, scrape the sides clean. This is your “crumb coat.” 
Chill for about 20 minutes. Once chilled add another layer of frosting. Pull clean.

1 C.  Raw Pumpkin Seeds (also called pepitas)
1/4 C.  Sugar
1/2  Tsp. Salt

Melt butter in a medium sized skillet. Place all ingredients on top of the melted butter. 
Stir with spoon for about 3 minutes over medium heat. Once all pepitas are covered 
with the spiced sugar and butter, turn off heat. Spread pepitas in a single layer on 
a parchment lined baking sheet. Let stand at room temperature for about 2 hours. 
Garnish with candied pepitas.

Candied Pepitas Recipe (this can be done ahead of time)

12 Oz.  Unsalted Butter, Room Temperature
2 2/3 C.  Sugar 
5  Eggs
2 Tbsp.  Vanilla
1 C.  Whole Milk
2 C.  Pumpkin Puree

1/2  Tsp. Cinnamon
2  Tbsp. Butter
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ITALY SHINES THROUGH  
AT BAR CORALLINI
Chef prizes fresh and  
house-made specialties

BY GRACE TIMMERMAN

“STILL OR SPARKLING?” 
This is the first question your waiter will ask you at Bar  

Corallini and the first of several things that might come as a 
pleasant surprise during a meal at the East Side’s newest south-
ern Italian restaurant. 

It might surprise you to discover that the mozzarella is made 
fresh every day in-house, or that a wall on the way to the rest-
room is completely covered in shells, or that some of the seri-
ously trendy Italian wines are very reasonably priced. Between 
the splashy tile, coral light fixtures, retro leather seating, a soar-
ing ceiling and roman arches, the space at this newest Food 

Fight Group restaurant is at once elegant and inviting. 
The arches beckon newcomers to get a look at the open 

kitchen, where Chef Giovanni Novella’s team is busting out 
house-made pasta with tangy, herbal tomato sauce and tossing 
wood-fired pizzas that crisp nicely in a shimmering Mugnaini 
oven, imported from Italy herself. 

“Still or sparkling?” is the first thing Novella asks me as well, 

when we sit down for a chat about his coral-themed project. 
Novella’s hospitality is infectious, and it quickly becomes clear 
that the fusion of vintage décor and modern trends mirrors the 
chef’s fusion of old techniques he learned throughout restau-
rants in Europe and his enthusiasm for learning new things. 

Novella makes every menu item possible from scratch. In-
gredients that don’t have an American equivalent are imported 
from Novella’s homeland, which lends greatly to the authentic-
ity of his flavors. A self-proclaimed family man, Novella says he 
loves when kids come into the restaurant. 

“When it’s not too busy, sometimes we show them how to 
make a pizza!” he exclaims with a grin. 
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Novella grew up in Torre del Greco 
outside of Naples, on Italy’s southern 
coast. His grandfather was a fisherman, 
so he grew up fishing and still loves 
cooking with the fruits of the sea. The 
octopus salad, or polpo con patate, is 
a toothsome, citrusy story of the chef’s 
childhood; the white meat’s clean flavor 
is livened by a briny vinaigrette, fresh 

parsley, celery and capers. Follow the 
octopus and a spritz with the bold and 
flavorful Tagliatelle alla Bolognese and a 
glass of Nero D’Avola. 

No matter what, you must end your 
meal with an orange-infused cannoli and 
a cappuccino (you might be surprised to 
find a sea coral silhouette in the foam). 
The sweet, grassy ricotta, toasty shell 
and slightly bitter coffee is a dreamy 
combination that is sure to make you sit 
deep into that retro leather and sigh with 
contentment.  

2004 Atwood Avenue  
barcorallini.com
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Honkey Tonk Highway

Grand Island Ice Caves
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ENJOY THE HOLIDAYS AWAY
Four trips to change the  
pace this season

BY KATY MACEK

MEMPHIS AND NASHVILLE
Take a trip down South to Tennessee, where two of the coun-
try’s top destinations for quintessentially American music are 
only about a nine-hour drive from the Madison area.

In Memphis, catch a Broadway show at the historic Orpheum 
Theatre, or check out how a blues guitar is created at the Gibson 
Guitar Factory tour. And, you don’t want to miss Graceland, Elvis 
Presley’s lavish home and grounds. Cap off the trip with a visit to 
the historic Beale Street area to immerse yourself in toe-tapping 
blues (and catch Santa in the Christmas Day parade). 

If you want more music, head three hours west to Nashville—
Music City itself. Prepare to spend hours browsing the Country 
Music Hall of Fame and the Johnny Cash Museum. Or, for a les-
son in contemporary country, simply head down to Broadway 
and pop into any of the many establishments offering live music 
from up-and-coming musicians. From Kid Rock’s place to the 
historic Robert’s Western World honky tonk, there’s something 
for every age.

THE HOLIDAYS are a time for togetherness, but let’s face it, 
sometimes you need a change of scenery. Instead of the same 
old party, consider taking the family—or your significant other—
out on a road trip this season.

Travel doesn’t have to mean sacrificing a home-cooked meal, 
either. You can rent a cottage or cabin, stay at a bed and breakfast 
together or book an entire home, apartment or condo through a 
vacation rental company. That way, you can still bring the whole 
brood, and have the space you need to cook and relax.

Here are a variety of trips that may work for your family and 
friends. Many are within a day’s drive of the Madison area.

MICHIGAN’S UPPER PENINSULA 
Don’t let a little cold weather dissuade you from the UP. Many 
of its outdoor attractions remain open in winter. Tahquamenon 
Falls State Park offers incredible ice displays. If you thought wa-
terfalls were picturesque in the summer, wait until you see them 
frozen. Head to the Grand Island Ice Caves for more breath-
taking vistas. There are numerous snowmobile runs and cross-
country ski trails to enjoy. Perhaps your new Christmas morning 
tradition will include a family hike with big, heavy snowflakes 
falling softly around you. 

Book your lodging in Sault Ste. Marie, Michigan, where the 
family can hunker down by night and explore by day. It’s sepa-
rated from its sister city in Ontario, Canada, by the St. Mary’s 
River. Snowmobiles are even allowed on downtown streets if 
you are connecting to another trail. 
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1828 Parmenter Street, Middleton
608.833.0033 • villadolcecafe.com

11-2:30 pm & 5-9 pm Mon-Fri • 5-9 pm Sat

Order online with Eatstreet for takeout or delivery!

Gourmet Pizza • Pastas • Happy Hour Specials • Catering

608.238.6445 • imperialgarden.com

2039 ALLEN BLVD., MIDDLETON
CORNER OF UNIVERSITY AVE. 

LUNCH • DINNER • COCKTAILS
CARRYOUTS • BANQUET ROOMS

A Communal Experience in 
Craft Beer and Food

7545 Hubbard Avenue, Middleton

(608) 841-2337 
LongtableBeerCafe.com

Open for lunch and dinner

DINING GUIDE
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WILLY EAST: 

1221 Williamson St.
Madison, WI

1

WILLY WEST: 
6825 University Ave.

Middleton, WI

2

WILLY NORTH: 
2817 N Sherman Ave.

Madison, WI

3

www.willystreet.coop  

Fresh produce, hot deli food, tasty smoothies 
& more! Check out any of our three stores.

Get your groceries delivered! 
See s h o p .w i l l ys t re e t .c o o p .

W E  D O
WORLD CLASS

A world class destination spa dedicated to wellness is tucked into a 

fragrant pine forest in the scenic outskirts of Wisconsin Dells. 

no schedule to keep. Simply an oasis of calm in a stressful world.

Woodland suites, spa treatment rooms, al fresco dining and indoor/

outdoor pools, plus a full schedule of yoga, meditation, guided hikes, 

lake cruises and cooking demonstrations. 

Ready to energize your soul?

WISCONSIN DELLS   |    888.735.8181   |    SUNDARASPA.COM
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PENSACOLA, FLORIDA
Snowbirds, rejoice. This Florida city av-
erages temps in the mid-60s December 
through March, meaning you can enjoy 
the warm weather in the offseason and 
beaches will be less crowded.

Still want to feel the holiday spirit? Just 
head downtown, where the city puts up 
an impressive holiday light display adorn-
ing every tree, lamp post and storefront. 

DENVER, COLORADO. 
If action is more your thing, head to the 
Denver, Colorado, area for some of the 
most amazing skiing you’ll do in your 
lifetime. Home to two well-known ski 
areas—Breckenridge and Vail—among 
others, you can spend your days out 
on the slopes, then tuck into one of  
the many cabins and cottages available 
for rent.

Gather the family and your cooking 
supplies for a home-cooked meal in a log 
cabin around the fireplace, and the holi-
days just got a lot more memorable.  
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Experience the Northwoods with your family. Visit manitowishwaters.org

MANITOWISH WATERS
E X P L O R E   |   D I N E   |   S H O P   |   S T A Y

PERFORMING ARTS

11/1 - 11/3  Times vary
“LA TRAVIATA”
In this opera set in 1850’s Paris, a young woman 
in the demimonde tries to follow her heart, but 
societal pressures force her to leave the man she 
loves, and an incurable illness takes care of the 
rest. Overture Center, Madison. overture.org

11/4  7:30 p.m.
STRAIGHT NO CHASER: THE OPEN BAR TOUR
The captivating sound of unadulterated human 
voices coming together to make music that 
moves people in a fundamental sense…and with 
a sense of humor. Overture Center, Madison.
overture.org

11/8  7:30 p.m.
“PETER AND THE STARCATCHER”
The Stoughton Village Players present the 
Tony-winning show which upends the century-
old story of how a miserable orphan comes to 
be The Boy Who Would Not Grow Up (a.k.a. 
Peter Pan). Stoughton Village Players Theater, 
Stoughton. stoughtonvillageplayers.org

11/8 - 11/10  Times vary
JOYCE YANG PLAYS PROKOFIEV
Prokofiev’s third piano concerto radiates vitality 
and confidence. The power and agility of Joyce 
Yang is a perfect match for this demanding 
masterwork. Overture Center, Madison.  
overture.org

11/8 - 11/23  Times vary
“MEN ON BOATS”
The true(ish) history of an 1869 expedition, when 
a one-armed captain and a crew of insane yet 
loyal volunteers set out to chart the course of 
the Colorado River. Bartell Theatre, Madison.
bartelltheatre.org

11/13  7:30 p.m.
JAZZ AT LINCOLN CENTER WITH WINTON 
MARSALIS
This remarkably versatile orchestra performs 
a vast repertoire ranging from original 
compositions and jazz to rare historic 
compositions and masterworks. Overture Center, 
Madison. overture.org

11/14 - 11/23  Times vary
“OTHER DESERT CITIES”
Brooke Wyeth returns home after a six-year 
absence to celebrate Christmas with her 
Republican parents, where she announces that 
she is about to publish a memoir. Bartell Theatre, 
Madison. bartelltheatre.org

NOVEMBER
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640 W Washington Ave Ste 201

Madison WI 53703

(608) 630-9294

www.lalingerieshop.com

Gift with La Lingerie

this Holiday Season

~gift certificates
~stocking stuffers

~cozy pajamas
~and much more!

@bravamagazine

FOLLOW US

11/15  8 p.m.
“RUDOLPH THE RED-NOSED  
REINDEER: THE MUSICAL”
The “most famous reindeer of all” from the 
beloved holiday TV special comes to the stage. 
Overture Center, Madison. overture.org

11/15 - 11/23  Times vary
“THE DROWSY CHAPERONE”
When a die-hard theater fan plays his favorite 
cast album, the characters come to life in this 
hilarious and farcical musical parody. Edgewood 
College, Madison. theatre.edgewood.edu

11/19 - 11/30  Times vary
“HAMILTON”
Featuring a score that blends hip-hop, jazz, 
blues, rap, R&B and Broadway, “Hamilton” is the 
story of America then, as told by America now. 
Overture Center, Madison. overture.org

ENTERTAINMENT

11/5  8 p.m.
CINDY SET MY HAIR ON FIRE
Friends since playing in middle school band 
together, vocalist Todd Streicher and guitarist 
Joe Johnson met for lunch in the summer of 
2014 to talk about starting a band to play a 
stylistic mashup they dub “Punk 'n Roll.” They’ve 
been laying down their signature unique 
vibes ever since. Crystal Corner Bar, Madison. 
thecrystalcornerbar.com

11/9  7 p.m.
THE CHAINSMOKERS
This popular contemporary duo always puts 
on a high-energy, unique show. With 5 Seconds 
of Summer and Lennon Stella. Alliant Energy 
Center, Madison. alliantenergycenter.com

11/12  7:30 p.m.
JAY OWENHOUSE: THE AUTHENTIC 
ILLUSIONIST IN “DARE TO BELIEVE!”
Jay Owenhouse, a legendary escape artist and 
one of the most awarded illusionists in history, 
will return to Madison in “Dare to Believe!” an 
illusion spectacular. Overture Center, Madison.
overture.org

* Performing arts listings partially  
supplied by Footlights, a regional  
guide to performing arts. 

62   BRAVA MAGAZINE | NOVEMBER 2019

GO+DO  EVENTS



S AT U R DAY,  D EC .  1 4 T H ,  2 P M  &  7 : 3 0 P M    S U N DAY,  D EC .  1 5 T H ,  2 P M

D A N C E  W I S C O N S I N  P R E S E N T S  

FOR TICKETS u n i o n � e a t e r . w i s c . e d u  or Call  265–ARTS

NUTCRACKER
M A D I S O N ' S  O R I G I N A L  S I N C E  1 9 7 7

W I T H

 

T H E

 

DANCE WISCONSIN
ORCHESTRA

CONDUCTED BY TARAS NAHIRNIAK

A R T I S T I C  D I R E C T O R

JOJEAN RETRUM
S P O N S O R E D  B Y

DANE ARTS

   

©BETH SKOGEN PHOTOGRAPHY

GO+DO  EVENTS

11/23  7:30 p.m.
FOUR GUYZ IN DINNER JACKETS 
Experience the sounds and sights of the Golden 
Age of entertainment as stirring vocal harmony, 
comedy and captivating choreography combine 
for a thoroughly entertaining evening. Monroe 
Art Center, Monroe. monroeartcenter.com 

11/23  6 p.m.
CIRQUE DU SYLVEE: A VAUDEVILLE  
CIRCUS SPECTACULAR 
Come be amazed by fire, live music, sword 
swallowing, burlesque performers, teeterboard, 
trapeze, aerial arts, trampoline, juggling and 
more in this family-friendly event. The Sylvee, 
Madison. thesylvee.com 

FAMILY

11/8  4:30 p.m.
KIDS IN THE KITCHEN: RAGING ROOTS! 
Join "The Kids Chef" Lily Kilfoy in this hands-on 
cooking class for kids. When fall arrives so does 
an abundance of awesome root vegetables! In 
this class, kids will whip up a marvelous meal 
using the versatile veggies. Willy Street Co-op 
East, Madison. willystreet.coop

11/9  5:45 p.m.
FANTASY 5K RUN
Run through Madison’s iconic Holiday Fantasy in 
Lights after dark in this family-focused kid-friendly 
evening. Olin Park, Madison.  
madisonfantasyrun.com

11/23  10 a.m. 
DREAMBANK FAMILY: MUSIC LAB  
WITH JULIE MAZER
Uncover your little one’s innate musicality with 
music-making activities using their voice, body 
and instruments! They’ll even get to create their 
very own musical instrument to take home! 
DreamBank, Madison. amfam.com/ 
making-a-difference/dreambank/events

11/24  1:30 p.m.
WHO’S HIBERNATING? A FAMILY WALK
Join us for a naturalist-led walk where we 
investigate how the local creatures handle 
the rigors of a Wisconsin winter. University of 
Wisconsin Arboretum, Madison.  
arboretum.wisc.edu

11/30  Times vary
KIDS IN THE ROTUNDA MADISON  
MYSTERY TOUR
This Madison-based group specializes in note-
for-note renditions of the music of the Beatles. 
Overture Center, Madison. overture.org
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SCHOOL

OPEN HOUSE DATES:
NOV 14
JAN 29
MAR 15

MADISONCOMMUNITYMONTESSORI.ORG
608-827-MCMS

MONTESSORI
EDUCATION

FOR STUDENTS
15 MONTHS -
8TH GRADE

8406 ELLINGTON WAY, MIDDLETON

Arts & Enrichment • Dance
Day Trips • Paddling 

K-12 Afterschool Programs  
Youth Sports  

Fitness Classes & Workshops!
Soccer • Adapted Sports 

Adult Sports Leagues & Rec Play 
Swimming and more! 

Now Hiring!  
Go to mscr.org/Employment  

608-204-3000 or  
mscr.org 

Fee Assistance
Available

Información en español pg. 52

FALL 
2019

Program Guide

MSCR IS A DEPARTMENT OF MADISON METROPOLITAN SCHOOL DISTRICT • WWW.MSCR.ORG • 608.204.3000

Fall Recreation

Register now for a variety  
of fun programs!
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JAUNT

11/1 - 11/30  Times vary
“A CHRISTMAS STORY: THE MUSICAL”
The hilarious account of Ralphie’s desperate 
quest to ensure that his coveted gift ends 
up under his tree this Christmas. The Fireside 
Theater, Fort Atkinson. firesidetheater.com

11/1 - 11/30   Times vary
SPIDERS ALIVE! 
Explore this creepy and exciting exhibit of 
eight-legged creatures from around the world. 
Milwaukee Public Museum, Milwaukee. mpm.edu

11/9  9 a.m.
BADGER ORIENTEERING CLUB AT BLUE 
MOUNDS STATE PARK
Come discover the art and science of 
orienteering in a beautiful natural setting. All ages 
and skill levels welcome! Blue Mounds State Park, 
Mount Horeb. badgerorienteering.com

11/20  6:30 p.m.
WOMEN’S ART PARTY
Learn how to make beautiful, personalized 
holiday decorative bows by up-cycling 
magazines and other common household items 
in this women-only event. Shake Rag Alley, 
Mineral Point. shakeragalley.com 

11/23  1 p.m.
TIPSY TURKEY PUB CRAWL
The charming village of New Glarus is home to 
many wonderful pubs and breweries. Enjoy local 
beers and food as you stroll through the holiday 
decorated streets. New Glarus Chamber and 
Visitor Center, New Glarus. swisstown.com

11/23  6 p.m.
DOWNTOWN BARABOO CHRISTMAS  
LIGHTS PARADE
Twinkling lights, floats and jolly holiday marchers 
make this hometown evening a perfect way to 
ring in the holiday season. Downtown Baraboo, 
Baraboo. downtownbaraboo.com

SAVOR

11/13  3:30 p.m.
CUBAN FAJITAS AND MOJITOS COOKING 
CLASS WITH JOEL OLSON
Learn to make delicious Cuban specialties in this 
hands-on workshop and eat the day’s lesson! 
Vom Fass, Madison. vomfassusa.com

11/13  5 p.m.
MADISON COLLEGE CHEF SERIES: YIA VANG
Born in a refugee camp in Thailand, Vang worked 
his way up through the foremost kitchens in 
the Twin Cities. He shares his inspirational story 
and life lessons. Madison College, Madison. 
madisoncollege.edu/center-for-entrepreneurship

11/14  6 p.m. 
BAKING WITH CHEF PAUL: HOLIDAY BAKING
Join Chef Paul as he shares his secrets for great 
holiday desserts. He'll cover everything from a 
pâte brisée (a basic pie pastry) that never fails, 
to rolling out the dough, to techniques for a flaky 
crust and pretty edge. Paul will prepare an Apple 
Ombre Pie, Pear Galette, Salted Nut Shortbread 
and more. Willy Street Co-op West, Madison. 
willystreet.coop
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11/15  7 p.m.
COCKTAILS IN THE CONSERVANCY
Sip something delicious and savor the warmth 
and beauty of our indoor conservancy. Olbrich 
Botanical Gardens, Madison. olbrich.org

11/16  6:15 a.m.
DANE COUNTY FARMER’S MARKET
Alas, the final farmer’s market of the season is 
upon us. Come enjoy the morning and get your 
fix to sustain you till next spring! Capitol Square, 
Madison. dcfm.com 

11/21  6 p.m.
BOLLINGER CHAMPAGNE DINNER
Bubbles aren’t just for aperitif anymore! 
Champagne goes beautifully with a wide array of
foods. Heritage Tavern, Madison. facebook.com/ 
HeritageTavern/  

THRIVE

11/3  4:30 p.m.
NEW MOON RECONNECT AND RESTORE 
WITH MEG ABENE NEWLIN
The new moon pauses, neither waxing nor 
waning, encouraging us to do the same. This 
special class will utilize posture, stillness, breath 
and mantra to renew our relationship with 
Self and Source. The Studio West, Madison. 
thestudiomadison.com

11/4  8:35 a.m. 
CHALLENGING ASSUMPTIONS TO BECOME A 
STRONGER LEADER
Our experiences and background affect how 
we see the world; it is where our assumptions 
are formed. In this interactive one-day class 
you will learn how assumptions influence your 
effectiveness as a leader. Grainger Hall UW-
Madison, Madison. sbdc.wisc.edu

11/5  12 p.m. 
MENTAL HEALTH: ANXIETY AND DEPRESSION
Presented by a registered nurse, this free one-
hour session will cover the most common mental 
health disorders among women—depression and 
anxiety. Join us to learn about ways to improve 
your mental wellness, and how to help others 
who may be struggling. Meriter Business Center, 
Madison. unitypoint.com

11/12  6:30 p.m. 
DEER RUNNING MOON: A NIGHT WALK
Take in moonlit sounds and sights and 
consider what may have inspired the Ho-
Chunk to give the November full moon this 
name (others call it Frost Moon or Beaver 
Moon).  UW Arboretum, Madison. arboretum.
wisc.edu

11/21  6:15 p.m. 
DREAM BIG: LIVING IN HARMONY WITH 
GIN, CHOCOLATE & BOTTLE ROCKETS
As motivational speakers this Madison-based 
band combines their award-winning musical 
talents with powerful life lessons to help their 
audiences explore the three keys they have 
discovered to living in harmony with your 
family, your colleagues and with yourself. 
DreamBank, Madison. amfam.com/making-a-
difference/dreambank/events

11/28  7:30 p.m. 
FESTIVAL FOODS TURKEY TROT
Earn that extra slice of pumpkin pie with a 
brisk 5K run or walk. The Duck Pond, Madison. 
festivalfoodsturkeytrot.com
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insanely clean carpets™

(608) 848-9000
zerorezmadison.com

$139
*standard size areas 15x15 or less

AIRDUCTSTILE ODORS
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our January 2020 edition, when 
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will be 

REVEALED!

66   BRAVA MAGAZINE | NOVEMBER 2019



“THAT KID. He continues to surprise me.”
Like any parent, Kristin Kellerman is 

proud of her son, Will. She loves the way 
he inspires others to persevere and live 
life with passion—even after he’s gone.

Will died in a rollover crash in Novem-
ber 2017, after heading home from play-
ing a game for the Milwaukee Area Tech-
nical College Stormers. It was the best 
basketball game that Kellerman says 
she’d ever seen him play. 

“I was just thinking the unthinkable of 
writing your kid’s obituary,” says Keller-
man, of Verona. “I kept thinking, I don’t 
want any stupid flowers, because those 
die too. So let’s just start a foundation 
or a scholarship.”

That’s how Opportunity 34 Foundation 
was born. The foundation, which takes 
its name from Will’s basketball jersey 
number, raises money for scholarships 
for students going to college. Basket-
ball was Will’s passion. Students need to 
have played at least one year of basket-

ball in high school and have overcome 
a challenge. 

“Let’s make this championing the un-
derdog,” Kellerman says of her thoughts 
when the organization was founded. 

She says Will always saw the potential 
in others and encouraged them to stay 
focused. 

Will’s legacy drives Bre Woods. Woods 
is a Verona Area High School graduate 
who’s attending Madison College and is 
a recent recipient of an Opportunity 34 
scholarship.

“I would never want to let them down 
because they built this legacy based 
on someone that was special to them,” 
Woods says. “You have no choice but to 
kind of give it your all, because then it’s 
not really fair to them.” 

Woods has dreams of being a forensic 
pathologist. Dreams she says are made 
easier by two years of financial support 
totaling $5,000 from the foundation.

Kellerman says the organization has 

raised about $250,000 in two years and 
has awarded nine scholarships and do-
nations to other organizations. Now, 
they’re working to offer scholarships for 
additional years of college and create a 
team of mentors. 

Also ahead is the foundation’s annual 
3-on-3 basketball tournament fundraiser 
Nov. 1-2 at the Stoughton Wellness and 
Athletic Center, held just days before the 
anniversary of Will’s death.

While Will may be gone, Opportunity 
34 ensures his legacy lives on.

“Now that we’re coming out of this fog 
of grief a little bit, I feel like there’s a 
dream that’s starting to be born,” Keller-
man says.  

opportunity34.org

A HIGH SCHOOL ATHLETE’S  
LEGACY LIVES ON
Opportunity 34 Foundation gives  
scholarships in Will Kellerman’s name

BY ISABEL LAWRENCE 
NBC15 ANCHOR 

PHOTOGRAPHED BY VALERIE TOBIAS

11/2  5:30 p.m.
FIFTH ANNUAL MADISON AREA POLICE  
AND FIRE CHARITY BALL
Enjoy an evening of drinks, food and dancing, 
all to raise money for the Dane County Humane 
Society. Monona Terrace, Madison.  
mononaterrace.com

11/3  7 p.m.
HARVEST GALA
Come celebrate the bounty of the season with 
an elegant five course chef-prepared meal ben-
efitting REAP’s commitment to a sustainable, lo-
cal food system. The Edgewater Hotel, Madison. 
reapfoodgroup.com

11/16  5:30 p.m.
WISCONSIN VETERAN’S MUSEUM  
FOUNDATION VETERANS GALA
Join us for an evening of hors d’oeuvres, cocktails 
and a special appearance by Medal of Honor 
recipient and New York Times best-selling author 
Clint Romesha. Memorial Union Terrace,  
Madison. wisvetsmuseum.com

“Let’s make this championing the underdog.” 
—K ristin K ellerman, founder of Opportunity 34 Foundation

NOVEMBER NONPROFIT EVENTS
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DECEMBER 7 – 22
In the elegant Capitol Theater at the Overture Center

Buy tickets at ctmtheater.org

Sponsered by
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EPHEMERAL FOLIAGE   “The only constant is change,” said the Greek philosopher Heraclitus. This time of year, the fall leaves 
are visible evidence of this truth. As pigments change and leaves fall from the branches it can help to zoom in on these fleeting 
moments to fully experience and appreciate them before they are gone.  
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AN EXHILARATING & EXPRESSIVE EVOLUTION

Elevate every experience. The Lincoln Corsair, a five-passenger, two-row compact luxury crossover 
combines spirited agility with responsive adaptability to deliver an exciting ride that is fun to drive. Flowing 
exterior design lines combined with interior airiness and serene quietness creates a sense of sanctuary. 

While intuitive technology and smooth, hug-the-road performance give you the freedom to make the most 
of any moment.

Arriving Late Fall. Learn more at Lincoln.com

The All-New 2020 Lincoln Corsair


